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AUDIO AND VISUAL COMMUNICATION TOOLS AND TECHNIQUES FOR INDUSTRY « EDUCATION AND TE 





PATHE’S OPTICAL WORK, TOO, 


IS UNPARALLELED 


THEN a film lab merits the reputation that Pathé has built for out- 
Wi esnding quality and service a// the way down the line, many of its 
specific advantages are often overlooked. 

Let us remind you that Pathé is equipped to produce all optical effects 

in both B & W and Color—with true Pathé craftsmanship at every step— 
for theater or I'V release. 

Try us if you, too, would like to enjoy Pathe’s Peace of Mind on Every 
Job! 


CALL OR WRITE 


pL, J4,) : 
ef i Laboratories, Inc. 


HOLLYWOOD 6823 Santa Monica Blvd. * HOllywood 9-3961 © NEW YORK 105 East 106th Street © TRafalgar 6-1120 


/ 2 
GREAT MOTION PICTURES ARE PROCESSED BY PDalhi 


e Abhi Laboratories, Inc. is a subsidiary of CHESAPEAKE INDL ISTRIES, INC. 











A compliment from 
Calvert, with its 
distinguished record for 
showmanship in business, 


is a compliment indeed! 
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July 23, 1956 


Mr. David I. Pincus 
Caravel Films, Inc. 
730 Fifth Avenue 

New York, New York 


Dear Dave: 


All of us who worked on the previous Calvert sound 
slidefilm, "The Million Dollar Look," felt that it 
was the very best. Reports from the field prove 
that we did not underestimate the fine job Caravel 
did, 


However, there are no reservations in my belief 
that the slidefilm we are now producing for Calvert 
Dry Gin will be even’ better, even though it is not 
yet completed. 


I want to send my personal thanks to you and your 
entire organization for putting out so much extra 
effort and fine cooperation. 

Very truly yours, 


Cc VERT DISTILLERS COMPANY 
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CHRYSLER BUILDING 
NEW YORK 17,N.Y. 









































CARAVEL FILMS... 


730 FIFTH AVENUE, NEW YORK 


19, WN. Y. 





One continuous 


machine performs the 


printing, developing, 


fixing, rinsing, drying, 
lubrication, and 
projection of every 
foot of release 

print manufactured 
at CFI. This is 
CONTINUOUS 
AUTOMATIC 
PROCESSING... 
an example of 
automation pioneering 


in American industry! 


CONSOLIDATED 
FILM 
INDUSTRIES 


959 Seward Street 
Hollywood 38, California 
HOllywood 9-1441 


521 West 57th Street 
New York 19, New York 
Circle 7-4400 


DESIGN : SY EDELSTEIN 
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John Sutherland Productions, 





When the advantages of your product are not well enough 
known in certain areas; when your company’s policies are not 
fully understood; when too few people are taking advantage 
of your special services; when dealers don’t seem to be in full 
accord with your sales program ... in these and similar situa- 
tions, the right kind of film communications has proved to be 


an effective answer. 


In most cases, there is nothing wrong with the business or 
industrial story except that it hasn’t been communicated as 


clearly, graphically and persuasively as it should be. 


When you deal with a producer whose record proves successful 
performance in the creative, technical and audience-influence 
aspects of communications, you are assured of a business film 


of maximum effectiveness. 


LOS ANGELES NEW YORK 


DETROIT 
201 North Occidentai Boulevard - 33 East 48th Street e 6560 Cass Avenue 
Los Angeles 26, California New York 17, New Yor Detroit 2, Michigan 
OUnkirk 8-5121 PLaza 5-1875 TRinity 2-2280 
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“FILM OF 
THE MONTH 














As a key element in a nationwide 
program to stress the advantages of 
modern electrical living, a new color 
film, “Meet Mrs. Swenson” made for 
use in the “Live Better Electri 
cally” campaign, and produced by 
John Sutherland Productions, is now 
receiving wide distribution all over 
the United States 


Iying-in with the current trend of 


home improvement, this 27-minute 





live action picture tells an appealing 


story of the tribulations of life in 
an electrically out-dated house. In 
the “good old days,” housewives 
looked to a Mrs. Swenson or one of 
her sister domestics for help with 
the daily housekeeping chores. But 
today, with the house-help pattern 
completely changed, electrical sers 
ants substitute for the maid-of-all 
work of yesterday 


In this entertaining film, we see how 
the family’s problem is solved by ade 
quate “housepower” and all that goes 
with it, just as it is being solved for 
millions of American families. Ade 
quate wiring, modern home appli 
ances, better lighting and the like 
provide a number of Mrs, Swensons 
to lighten the burden of housekeeping 
and homemaking 


Perhaps the outstanding character 
istic of this Sutherland film is its 
basic honesty; the way in which the 
story is told simply and appealingly 
with all the salient sales and infor 
mation points presented in an under 
standable, interesting and emotion 
ally compelling manner 


Thus “Meet Mrs. Swenson” ia yet 
another example of today's superior 
business film; the kind of film which 
dees a better job for its sponsor be 
cause the entire film project is con 
ceived and constructed by profes 
sionals to present the sponsor's story 
with the greatest possible conviction 


to obtain maximum results 


This new film clearly demonstrates 
that today's most effective films are 
those with the Sutherland touch 





IN CONFERENCE ROOM 


with only 


With built-in screen 


With standard screen 


ON SALES COUNTER 
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SHOW 
MOVIES 


IN THE AUDITORIUM 


projector 
eee the TSI-Duolite 








Yes, we mean anywhere even in lighted rooms 
With the Duolite you can show 16 mm movies in many 
places that were never before practical. The Duolite 
has a large built-in TV size screen that gives you 
beautiful picture reproduction without the fuss and 
bother of setting-up a screen or darkening the room. 
Yet, when you want to use a standard external screen, 
the same projector can be used. Just a flip of the 
lever and you re ready to go 


The built-in screen allows movies to be shown anyplace 
you can set the projector down and plug it in. Think 
of that! Think what that could mean in terms of your 
doubling or even tripling the use of your films. Salesmen 
love the Duolite. It's so easy to set-up and operate. 
They don't have to lug around a separate screen and 
other equipment. Sales films can be shown right on 
the prospects desk without any disturbance at all 
Any room big enough for a desk is big enough for 
a Duolite show 


Write today for free literature and complete specifi- 


cations on the Duolite. If you wish, a demonstration 
can be arranged at no obligation 


TECHNICAL SERVICE, INC. 


30855 FIVE MILE ROAD « DEPT. C * LIVONIA, MICH. 


Wesel Coast Office: 4357 Melrose Ave. + Hollywood 29, Calif. « Phone Normandie 5-6621 


5. W. Caldwell, Ud. « 447 Jarvis St. + Toronto 5, Ont 
Westrex Corp. (formerly Western Electric Export) + 111 Eighth Ave, N.Y. 11, NY 





BUSINESS SCREEN 


(Combined with See & Hear Magazine) 


issue Five « Volume Seventeen « 1956 


PREVIEW OF CONTENTS 


Cover Feature: an East Texas oil drilling rig is 
Gordon Tenney’s picture subject for Cities Service 
Suez Crisis: Two Pictures Illuminate History 
Right Off the Reel: Communications and the Men 
Case Histories: The Ford People: Working Dollars 
Desert Horizons: Background on Saudi Arabia 
Camera Tour: A Cities Service Pictorial 
Portrait in Oil: the Sinclair People and Their Company 
Airports in America’s Future: a PR Project 
Northrop Introduces “Airman Smith” 
Color Cavaleade: The Fiberglas Promotion Program 
Theatre for Industry: a Republic Steel Facility 
Exhibitor's Advisory Council and Audio-Visuals 
The Great Land: A Saga of the New Alaska 
Promoting the Electrical Home: Meet Mrs. Swenson 
Textron Meets Its Shareholders on the Screen 
The National Audio-Visual Convention: a Report 
The Detail Man Learns About Direct Mail 


Kconomize With Better Casting, by Charles Tranum 


Pius: THe Natrona Directory or Visuat DEALERS 


Office of Publication: 7064 Sheridan Road, Chicago 


IN NEW YORK CITY 
Robert Seymour, Jr., Eastern Manager: 489 Fifth Ave. 
Riverside 9-0215 MUrray Hill 2-2492 


> 


IN HOLLYWOOD 


Edmund Kerr, Western Mgr., 3028 Beverly Boulevard 
Telephone: DUnkirk 7-228] 


Issue Five, Volume Seventeen ‘ M 
Road ; I 4 : yazines, Inc. Phone BRiarga 
4 i. O. H. Coellin, Jr.. Editor and Publisher. In New York: Robert Sey 
jr. 4 fth Avenu e Riverside 9 ) rM i 
In Los Angeles: Edmund Kerr, 8 Beverly Bivd., Telephone Inkirk 
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rl Oo wr . - « 16mm Color Prints 


on the New EK Positive Stock 


through an intermedi 


e Negative Stage 


Wovo ... 









shoot on commercial k odachrome 
prepare on A & B rolls furnish 


with negative A-wind sound track 


make a color-correct “ negative 


| incorporating all effects, 


and 16mm color release prints 


®LOWER-COST prints 


For information and price list, 


write, phone or wire 


BETTER color 
@PROTECTS your original footage 
SCOLOR CONTROL complete in one labor- 


atory with a new Arri installation 





byron 


1226 Wisconsin Ave., N.W. 


COMPLETE PRODUCER SERVICES... COLOR AND BLA 


| laboratory 


| Washington 7, D.C. FEderal 3-4000 


| 
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CK-AND-WHITE PROCESSING AND PRINTING 
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EVERYTHING FOR 
EASTERN PRODUCTION 











LIGHTING GRIP 
EQUIPMENT EQUIPMENT 


Incandescent 
Equipment 


Reflectors 


H, 1. Are Equipment Ladders and Steps 


Choke Coils 


Parallels 


Dimmer Equipment 


Cables 


Dollies 
Microphone Booms 
Boxes and Boards 


Diffusers 
Bulbs Black Flags 


Scrim Flags 


Generator Sets Dots 


TV Scoops Stands 
PROPS 


Catalogs upon request 


333 West 52nd Street « New York 19, N.Y 
Circle 6-5470 











SIGHT & SOUND 


Current Trends in Marketing and 
News of Staff Appointments 


Best First Half Reported 

by Eastman Kodak Company 
* Eastman Kodak Company sales 
and earnings for the first half of 
1956 were the highest compared to 
any corresponding period, accord- 
ing to a report by Thomas J. Har- 
grave, chairman, and Albert K. 
Chapman, president. 

Consolidated sales of the com- 
pany s United States establishments 
for the 24-week period ending June 
10 amounted to $325.110.431, an 
increase of 2.9 per cent over last 
year's sales total of $315,850,102. 
Net earnings after taxes amounted 
to $38,753,316, a 6.6 per cent in 
crease over the $36.365.989 earned 
in the first half of 1955, the pre 
vious best such period for sales and 
earnings. 

Net earnings were equal to $2.11 
per share on 18,277,260 common 
shares outstanding compared with 
$1.97 a share on the same number 
of shares outstanding at the close 
of the 1955 first half. Earnings were 
11.9 per cent of sales compared with 
ll’ per cent a year ago, 

Pre-tax earnings were $83,274, 
O31 compared with $79,544,759 for 
the first half of 1955. an increase 
of 4.7 per cent. Provision for in 
come taxes amounted to $44,520, 
715, 3.1 per cent more than the 
$43,178,770 provided in the first 
half of 1955. 

Sales of Kodak film and projec 
tors helped to boost the 1956 first 
half total which also includes the 
sale of plastic, industrial chemical, 
pharmaceutical and other products. 
During the period, Kodak intro 
duced a number of new photo prod 
ucts, including a fine-grain Cine 
Kodak Plus X reversal film en 
ibling projection of L6mm black 
white film on larger screens without 
loss of detail or sharpness, a new 
Kodacolor film for outdoor and 
indoor use without filters and a 
faster industrial x-ray film. 

The combined business of Ko 
dak’s associated companies in other 
countries was larger than for any 
corresponding first half. Dividends 
received from these companies 
amounted to $2,332.478, slightly 
more than the total received in the 
first half of 1955, 

Cash dividends declared on the 
preferred and common. shares 
amounted to $22,117,683, almost 
23 per cent more than a year ago. 
Dividends were 57 per cent ot net 
earnings in the first half of 1956 


compared with 50 per cent in the 


first period of 1955. The balance of 
net earnings after dividends amount- 
ed to $16.635.633 and was retained 
for use in the business. For the first 
time in company history. net assets 

the share owners equity in the 
business—moved past the half- 
billion dollar mark during the half 
year, reaching a total of $512,520. 
307. 

‘ , ° 

Product Development Costs 
Shave Bell & Howell income 
® Reporting on the first six months 
of 1956, Bell & Howell Company, 
Chicago, announced a net income of 
$559,661, or 91 cents a share, as 
compared to $700,037, or $1.16 a 
share earned in the first half of 
1955. 

New product developments, re- 
sulting in heavier production costs, 
brought Bell & Howell earnings 
down despite a substantial increase 
over last year’s sales, it was re 
ported. Introduced during the first 
half of 1956 were an electric eve 
camera with a self-setting lens, the 
Robomatic slide projector and the 
Sunomatic lomm motion picture 
camera, 

Bell & Howell's sales and profit 
prospect for the second half of 
1956 was described as “excellent” 
by Charles H. Percy, president, who 
predicted that total earnings this 
year will top the 1955 income 
which reached $3.51 a share. 


Logelin Appointed Crane 

Public Relations Director 

®Warren A. Logelin has been 
named director of public relations 
for Crane Company, according to 
an announcement by Frank F. El 
liott, president. Logelin formerly 
was director of public relations for 
the Chicago Association of Com 
merce. He joined Crane as assistant 
public relations director in June, 
1955. As a pr specialist, Logelin 
was active in the Chicago Associa 


tion’s film program. 


Kirsten to Sterling-Movies, USA 
® Robert Kirsten, formerly of Walt 
Disney Productions, Inc., has been 
named Director of Operations and 
Promotion for Sterling-Movies, 
U.S.A. 

The TV and non-TV free film 
distribution services of the company 
is undergoing extensive expansion. 
Mr. Kirsten. who organized and 
directed the New York Bureau of 
Disney's TV Mickey Mouse News 
reel, will expand the operations of 
Sterling-Movies, U.S.A. to match 
its increased services. Included 
among his duties will be the crea 
tion and expansion of promotional 
efforts to TV stations and other 
users of industrial and public serv 
ice films. 
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To sell Chicago housewives on the advantages 
of cooking with gas, Peoples Gas Light & 
Coke Company has sponsored a new film 
which strikingly demonstrates the many 
features of modern gas ranges. Because this 
is a warm, intimate story of family life, 

a photoplay technique has been used 


featuring Hollywood's Mary Brian, 


Lyle Talbot, and Maureen Cassidy supported 


by a cast of TV personalities. After 
widespread showings in Chicago, more 
people than ever will indeed be 


cooking with gas. 


CA 


STUDIOS, INC 


NCINNATI 
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SOUND PROJECTOI! | for the finest in sound and picture 


/ 


quality plus absolute film protection WIDE SCREEN SYSTEM 


showing more product, captivating your audience—1600 ARC PROJECTOR 


for ultra large audiences of theatre size with professional results, yet 


~ 


“tr 
portability — MIXER MAGNESOUND hase 
ayy) 


economically to your films — MOBILE 


for adding magnetic sound 


PROJECTOR STAND for showings 


\ 


for continuous movies 


nr 


time and motion study, has rheostat speed control, forward-reverse and 2000’ reel 


o 
Sez, 


capacity A for enlarging microscopic 


—- MAGNASCOPE \V200 
specimens hundreds of diameters and projecting them on a movie screen 


table top. WRITR <4 


TODAY FOR THE COMPLETE STORY 


VICTORs 


2 
“mate 7 iaoh Lo “ipe % ati ”" 


Dept. L-86 Devenport, lowa, U.S. A. 
New York — Chicago | 


Quality Motion Picture Equipment Since 1910 
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NAPM Elects Officers, Directors 
Billion Dollar Photo Sales 
Keyed to Industrial, TV Growth 
pt STRY'S USE of photography and 

the use of motion picture film by 
the television industry are among 
factors which have helped increase 
photographic manufacturing sales 
to approximately $1 billion annu 
ally. These factors were noted in 
comments by Oliver H. Young, Gen 
eral Electric Company, Cleveland. 
Ohio. recently elected president ot 
the National Association of Photo 
graphic Manufacturers, New York 

Klected as vice presidents are 
J. Stewart Kagen. president Simp 
son Optical Manufacturing Co., Chi 
cago, and William Balch, president 
David White Company, Milwaukee. 
Robert E. Lewis, president, Argus 
Cameras, Inc.. Ann Arbor. Michi- 
gan, was re-elected treasurer. Wil 
liam CC. Babbitt. managing director 
of the Association, was re-elected 
secretary and assistant treasurer. 

In addition to Balch, newly 
Chester C. 
Cooley. president, Da-Lite Screen 


elected directors are: 


Company, Ine., Chicago; James 
| orrestal, vice president, (ener al 
Aniline & Film Corporation, Bing 
N.Y... and Ronald H. 
Smith, president, Smith-Victor Cor 
poration, Griffith, Indiana. 


Summarizing the strong growth 


hamton. 


of the American photographic in 
dustry, Young said that the volume 
of manufacturers’ sales has in 
creased more than 80% in the past 
seven years, 

With industrial and business use 
of photographic methods and the ty 
film upsurge. Young cited other 
growth factors: gains in sales of 
color products, aided by product 
improvement such as the introduc 
tion of new fast color film: in 
creased use of 35mm cameras for 
still pictures——color transparencies: 
popularity of improved Bmm motion 
picture equipment; a nearly 500% 
increase in flashbulb sales during 
the seven-year period, 

It was announced that NAPM has 
joined with other photographic as 
sociations in sponsoring the Inter 
national Photographic Exposition 
to be held in Washington, D. C., in 
March, 1957. The International was 
held in Paris in 1955. Lal 
National Visual Presentation 
Association Elects New Officers 
® Newly-elected officers of the Na 
tional Visual Presentation Associa 
tion are the following: President 
Jacques Megroz. of American Mag 
azine: Vice-Presidents——Fred Zieg 
ler, of MceCann-Erickson, and 
Charles Behymer, of H. D. Rose 
Co.: Secretary-Treasurer Norman 


Bebell. of Bebell Color Labs Lad 


MAGAZINE 














A RETURN TO SALESMANSHIP 





The Republic Steel Corporation called upon Wilding Picture then trained Republic Steel district salesmen to conduct ch 
Productions, Inc., to develop a broad, new selling program meetings for distributors and helped develop a system for 
at their distributor level. The result is the most compre evaluating results. The program, termed a “liberal education 
hensive training course ever created for this basic industry in selling,’ is sparked by motion pictures, flip charts and 
Calling it “The Order Makers Institute,’ Wilding people printed materials. Two years in production, “The Order 
worked closely with Republic Steel and did the initial Makers Institute,’ is offered by Republic Steel without charge 
research, wrote the entire program, and presented it to the to its distributors across the nation. Information about th 
Corporation's distributors with complete acceptance. Wilding program may be obtained through any of the Wilding offices 
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SYNCHRONIZER HEAVEN 


35mm 3-Way Synchronizer $165.00 


: 


Fastens to roller orm of synchronizer 


Sync dailies quickly without using editing machine. 
ideal for checking sound track for words or effects to be 


replaced 


Fastest and most accurate in locating beginning and end 


ing of words 


Tape head can be slid up and back to read a track in 
any position of fullcoat or magnastripe 


Selling Price 


HFC Magnetic Tape Reader Synchronizer 


attachment 


HFC Magnetic Tape Reader Amplifier 


Complete Unit 


- 1-—*- —t- a 


baal fouls bate bad 9 bad ams -+) 


Otauns pols bo 


DL ods ce ete dhe’ cas! 


35mm 5-Way Synchronizer $225.00 


l6mm Special Measuring Machine 
Counts in 16 & 35mm Footage. $160.00 


35mm 2-Way Vistavision Synchronizer with 


15mm 4-Way Synchronizer $190.00 
Footage & Frame Counter $160.00 


AT BETTER DEALERS EVERYWHERE 


HOLLYWOOD FILM COMPANY 


n film editing equipment 


956 SEWARD STREET HOLLYWOOD 38, CALIFORNIA 


HOllywood 2-3284 
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Sree 
we atywe =¥ 
- Aulut us 4" 


65-35mm Combination Synchronizer $3860.00 


So. California Stock Brokers 
Set Up 15-Week Picture Series 
A 15-week motion picture pro 
gram depicting operations of listed 
companies on the New York Stock 
Exchange is being conducted by 
Harris, Upham & Co., Beverly Hills, 
California, a nation-wide brokerage 
firm and Stock Exchange member. 
Designed to stimulate investment 
through education, the showings 
are held each Monday from 7:30 to 
9:30 p.m. in Harris, Upham’s Bev- 
erly Hilton Hotel offices. 
Announcing the film program, 
Frank L. Patty, resident partner in 
charge of the Beverly Hills office, 
said the firm is “proud and pleased 
to initiate this series of sound and 
color films of major, publicly owned 
American corporations.” The films, 
he added. “* 


pose in effectively presenting the 


will serve a useful pur 


work of listed companies for the 
benefit of investors and potential 
investors who are naturally and 
properly interested in the actual 
workings of their investment dol 
lar.’ 

The Beverly Hilton has validated 
free parking facilities for those at- 
tending the showings and is also 
notifying all guests by box enclos 
ures of coming exhibits which in- 
clude films of Louisville & Nashville 
Railroad; Southern California Fdi- 
Trans-World Air 


Lines: Aluminum 


son Company; 
Company of 
America; Southern California Gas 
Co.; Coca-Cola Company, South 
ern Pacific Railroad, Radio Corpo 
ration of America and the Texas 
Company. lad 
Film Pan-American Presidents 
® Motion picture documentation 
played a part in full-scale coverage 
by the U.S. Information Agency of 
the meeting of Presidents of the 
American Republics, held July 21 


22. in Panama City. 


The Agency's spot-coverage ol the 
largest presidential gathering in his 
tory included press, radio, television 
and film recording. The Agency's 
motion picture service will provide 
overseas posts and commercial thea 
tres with 35mm film depicting the 


event, 


KNIGHT TITLES... 
add te the prohessional 
dignity of your bilms 


HOT-PRESS TITLE PRINTERS SINCE 1938 








KNIGHT TITLE SERVICE 
Phone WA tkins 4-6688 
115 West 23rd Street New York 11, N.Y 
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In putting up a building, whether it be a ranch-house or 
a skysc raper, to assure a satisfactory job requires intricate 
blueprints, executive experience and a 
construction team. 


well trained 


The same is equally true in the planning and building of a 
motion picture, whether it be a TV spot or a documentary. 








ESTABLISHED 1937 


NUMEBR VOLUME Se. | 
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CONSTRUCTION 


2.1 SOUND MASTERS, INC. 


165 WEST 46TH STREET, NEW YORK 36, N.Y. 










Sound Masters for 18 years has “built’’ successful films, 
by holding to the concept that a good basic idea requires 
a well planned structure in accordance with the subject 


matter and its purpose. 


That is one reason why Sound Masters has won the esteem 


of many loyal clients in a wide range of industries. 












MOTION PICTURES 
SLIDE FILMS 
TV SHORTS 
COMMERCIALS 
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SPECIALISTS IN VISUAL SELLING 


IN MOTION PICTURES 
AND SOUND SLIDE FILMS 


IN TY COMMERCIALS 


ra 


¢ 
IN ADVERTISING 
ILLUSTRATION 


Barn 


ALWAYS SHOOTS TO SELL 


NEW YORK 


200 East S6th Street 


CHICAGO 


16 East Ontario Street 


FILM FINDERS 


Management, Training Films 
Listed by United World 

® Some 300 selected motion pictures 
for use in management and train 
ing programs of business and indus 
try are described in a new free cata 
log issued by United World Films 
Tine authorized distributor of 
Lnited States Government Films 
General subjects dealt with are 
Management, Engineering, Super 
vision and Training. 

Listed in the Management set 
tion are such subjects as Safety, 
Social Security, Materials Han 
dling, Work Simplification, Sanita 
tion and Merchandising. Under 
Engineering, are films on Electron 
Hydraulics, Mate 
rials Testing, Metalurgy and Radio 


activity 


ics, Cyroscopes 


Employee training films cover 
such subjects as Building Construc 
tion, Ofhce Practice, Diesel Engines 
Automotive Maintenance, Blue print 
reading, Precision Measurement 
Bench Work, Machine Tools, Foun 
dry, Woodworking, Pattern-making 
Llectricity and Blacksmithing. 

\ special group of 19 films under 
the general classification of Super 
vision treat of such subjects as De 
veloping Cooperation, Instructing 
the Worker on the Job, Maintaining 
(Quality Standards, Placing the 
Right Man on the Job and Work 
ing With Other Supervisors. 

Requests for the new catalogue 
should be made to United World 
Films, Ine. (Government Dept.), 
1445 Park Avenue, New York 29. 
N.) bad 


Affton Enters Strong Tape 

*A long playing recording tape 
made with a new durable base is 
being introduced by Affton Indus 
tries, St. Louis, Mo., manufacturers 
of recording tape and dises. The 
new tape is said to have a much 
yreater tensile strength than normal 
Lape bases and is only slightly high 


er in cost 


Films on Family Finance 
Listed in NCEFF Bulletin 
* Among new listings of instruc- 
tional aids for teaching family 
finance topics, published by the Na- 
tional Committee for Education in 
Family Finance, is a bulletin cate 
gorically listing titles, descriptions. 
prices and sources of several hun 
dred motion pictures, filmstrips, 
periodicals, booklets and catalogues 
dealing with family finance. 
Bulletin No. 13, “Annotated List 
ing of Free and Inexpensive Teach- 
ing Aids on Education in Family 
Finance,” is designed particularly 
for high school teachers and librar 
ians, although the list should prove 
useful to others. The bibliography 
is arranged under such headings as 
Banking, Budgeting, Insurance, In 
vestments, Social Security, Wills. 
Single copies of the bulletin are 
free, additional copies are 30c each 
Orders for this bulletin and other 
Committee publications may be sent 
to the National Committee for Edu 
cation in Family Finance, 488 Madi 


son Avenue. New York 22. N. Y. 


Norman Wright Transfers to 
Sutherland New York Office 
* Norman Wright, associate pro 
ducer and writer-director of John 
Sutherland Productions, Inc., has 
transferred from the company's 
west coast operations to its New 
York ofhces. 

Wright has owned and operated 
his own production company, writ 
ing, directing and producing for 
such companies as Hughes Tool. 
NBC and Pepsi-Cola. He spent five 
years as a writer-director with Walt 
Disney. He first joined the Suther 
land company in 1945, 


* * ~ 


Van Praag Sets Industrial Div. 
® The industrial film department of 
Van Praag Productions has been 
expanded and will become a sepa 
rate division. It will concentrate on 
training and sales films for indus 
try as well as documentary features 
slanted toward the general con 


sumer, 





Roadbuilding Films 

Listed by Association 
® Coincidental to the 
huge U.S. road-building 
program set up by the 
Congress is a compre 
hensive listing of useful 
films on all aspects of 
road construction pre 
pared for members of 
the American Road 
builders Association, 
Washington. D.C. Basic 
titles include engineer 
ing and machine con 
struction methods. Vad 


343 LEXINGTON AVE. 
NEW YORK 16, N.Y. 


ARTbyVIDEART 


ANIMATION 
TITLES 


OPTICAL PHOTOGRAPHY 


COLOR or B&W — 16 of 35MM 


——— 


Pci 
\VIDEARI 
LExington 2:7378-9 ow 
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- For those 


© can afford_ 
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FILM LABORATORIES. INC. 
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MOVIELAB BUILDING-619 West 54th St., New York 19. N 
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COLORSLIDES 


Pi ‘FILMBSTRIPS 


Producing filmstrips in color? 


Your prints are only 

a6 good as your masters 
and your masters 

are at their best when 


we make them 


BUYERS READ BUSINESS SCREEN 


i. 


U.S. Building Films Given 
to Russian Housing Officials 
eS) 


industs sponsored motion 


illustrating United States 

building materials and con 
on methods were presented to 
housing ofhcials by 
bers of the National Association of 
Home Builders toured the 


Soviet this summer 


furnished NAHB 
sponsored the tour, by the 


I 
tUeeian mem 


Ww ho 


lhe films were 
which 
sk companies 
filerme. All 
ductions, the 
by the Asse 
ol the 


whic h sponsored the 
lomm, color-sound pro 


picture s were selected 


wiation as representative 


way of life 


program mater ial by 


American and 
ere used iis 


the 16 American builders during 


their month long tour, a return 
isit for the Russian trip made last 
rut 


The Wire Reinforcement Insti 
tute, Inc. film, The Builders 
The Miracle City sponsored by 
Levitt and Sons redubbed 


tracks The 
filme did not 


and 


were 
ith Kussian sound 
other tour require 
translation 


The Builders 
of LS 


depicts the develop 
building through the 
welded 


ment 


ears ind the use of wire 


One 
of America’s 


Great Indu 


= &> 
we 


mM . 


thie 


~*~ 
aoa" = 


723 SEVENTH 


AVENUE 


A 


This widely-used U.S. film is 
one of series given Russians 
fabric reinforcement in and around 


the home. and in heavy construc 


tion 


The Viracle tells the story 


of the Levitt and Sons pre-planned 


Ciuly 


community im Bucks { ounty. Penn 
sylvania. Other films presented to 
the Russians 


Homes. sponsored by 


Lu mber I or 
West 


Association: 


include 

Coast 
Vortar 
Kimble 
: Lightweight Cham 


Lumberman’s 
and Glass 


Class ( ompany 


sponsored by 
pion, sponsored by Vermiculite In 
stitute and White Magic, 


by Gypsum Association. 


sponsored 


The Builders is being distributed 


nationally for showings to clubs. 


schools and other organizations by 
Modern ‘Talking Picture 
Inc.. New York. and is available to 


stations ed’ 


Service, 


television 


NEW YORK 19, N 


Y 


Belgium Marks December for 
2nd industrial Film Festival 

¢ The International Indus 
trial and Labor Film Festival will 
be held in Belgium in December. 
1956. It will be a sequel to the in 


Second 


ternational event which was held in 
Belgium in 1953 

The Festival is being organized 
by the Belgian Ministry of 
National 
sariat General for the Promotion of 
with the 


Labor 
and Insurance ‘Commis 
Labor) collaboration of 


other ministries and the assistance 


of the industrial and workers’ asso 
clations., 
Festival is to 


make 


achievements of 


Pur pose of the 


compare, study and known 
cinematographic 
practical interest to industrial re 
search, vocational training. instruc 
tion, industrial propaganda, techni 
cal information, rationalization and 


the analysis of labor problems. 


lo be considered for entry. the 


films, which may come from any 


country, must have been made since 
1952. Details 


regulations of the competition can 


December 31. and 
be obtained from: La Cinematheque 
Ravenstein. 


Brussels. a 


de Belgique, 23, ru 


PLAZA 7-8144 4 
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AUDIO-VISUAL NEWS FROM BELL & HOWELL 











The Bell & Howell Filmosound 385, new model of the 16mm sound projector most widely used in the audio-visual programs of business and industry 
pro) y I J 


GREAT NEW SELLING TOOL 


for Employee Communications, Sales Promotion and Public Relations 





-eeeeeeees Ki lmosound 385--------+--: 


The new Filmosound 385 advances the list of Bell & Howell features 
the art of communications another that established this preference 
Now 10 ways NEW, for even finer performance! step forward! With an eye for the exclusive all-gear drive, straight 
NEW 15-watt amplifier double power under normal special needs of busine: sell & line optics, flickerless projection 
conditions, four times stronger at low voltage Howell has again improved the simple operating controls, still pic 
NEW 8-inch speaker for superior sound quality samnous Filmosound projector ture clutch and reverse 
NEW tone control compensates for variations in film More Filmosounds are in use to Ask your Bell & Howell dealer 
NEW uiheghene taput tebes low eutout aslereshene: day than all other makes of sound all about the new Filmosound 385 
projectors combined. Innovations in or write for details. Bell & Howell 


NEW stream ad case W st -insulate 0 , pee n . , , 
NEW streamlined case with sound-insulated doo: the new Filmosound 385 lengthen 7108 McCormick Rd.. Chicago 45 


Bell & Howell 


scnncsbisdddbasdaddebenthedidetascdsbistecvesscast JIMER PRODUCTS THROUeR LT Eee GIL NATL ORM 


NEW positive type tilt control 

NEW shuttle cam for gentle, secure film engagement 
NEW long pressure plate holds newest film 

NEW two-tone, scuff-proof finish 

NEW phono-type plugs for speaker connections 
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in 16mm color prints... 


SPECIALISTS 


do the finest work! 


YOUR ASSURANCE OF to better products. That’s why Color Re- 


As in all things . . . specialization is the key 


production's 17 years of specializing exclu- 
sively in 16mm printing has earned this 
company a reputation for guaranteed film 
quality which is the Standard of the 16mm 
Motion Picture Industry. The cost of your 


BETTER 16mm PRINTS 


production alone merits the finest quality 
color prints obtainable! This year, let Color 
Reproduction Company make your 16mm 
Color Prints! 


REPRODUCTION COMPANY 


7936 Santa Monica Blivd., Hollywood 46, California 
Telephone: Oldfield 4-8010 


Modern Talking Picture Service 
Into Larger New York Offices 
* Modern Talking Picture Service, 
national distributor of business- 
sponsored and television films, has 
moved into new and larger quarters 

3 East 54th Street, New York 
City. Frank H. Arlinghaus, presi- 
dent, announced that the firm was 
taking over the entire eighth floor 
of the new air-conditioned office 
building at that address. 

Commenting on the “growth 
move,” Arlinghaus said, “Ameri- 
can business is turning more and 
more to motion pictures to get its 
public relations messages across 
convincingly. Our own business has 
increased each year since our found- 
ing 25 years ago, and we are now 
in the midst of our greatest expan- 
sion.” 

Modern’s headquarters staff will 
be housed in the new office. The 
company maintains 28 film librar- 
ies in large cities throughout the 
country. Representing more than 
200 business clients, it distributes 
l6mm sound films to schools, adult 
clubs and television stations and 
35mm prints to theatres. In sum- 
mer, Midwestern farm town audi- 
ences are reached through road. 
showmen. 

The telephone number for Mod. 
erns new headquarters is Plaza 
§- 2900, Il 

. * 
Dr. James Meader Heads 
U.S. Agency Info Center 
* Appointment of Dr. James Lau 
rence Meader, educator and Foreign 
Service official, as chief of the 
United States Information Agency’s 
Information Center Service has been 
announced by Theodore C. Strei 
bert, director. 

Dr. Meader succeeds Dr. Frank 
lin L. Burdette, who resigned to 
return to the University of Mary 
land. In his new assignment, Dr. 
Meader will have charge of the In 
formation Agency's overseas library 
system and world-wide book. exhibit 
and cultural activities. The Agency 
makes wide use of films in its in 


formational program 





WANTED 


Salesman film production. 
Experienced, Referens es re 
quired. Agency Connections. 
Medium-sized New York pro 
ducer with complete facilities. 
Draw against commissions 


Write Box 5-NY-1 
BUSINESS SCREEN 
489 Fifth Ave., New York 17, N.Y. 
or, phone MUrray Hill 6-0119 
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TECHNICAL + TRAINING - FARM - EDUCATIONAL + MEDICAL... 


Public Relations Pictures by Audio... 


"CLEAR TRACK AHEAD! 
I he 
America yesterda 


R PART OF THE COUNTRY 
N © < | , 






























































a. a Audio Productions, Inc. 


for 
bookie... atth FILM CENTER BUILDING + 630 NINTH AVENUE + NEW YORK 36, N. Y. 
_ TELEPHONE Plaza 7-0760 


Frank K. Speidell, President * Herman Roessle, Vice President + P. J, Mooney, Secretory & Treasurer 
Producer-Directors: 1. S. Bennetts Lovis A. Hanousek H. &. Mandel! 
Alexander Gonsell Harold R. Lipman Earl Peirce 


Sales Manager: Sneidon Nemeyer Erwin Scharf 


ced 
ars, el 
ee 





**To train ‘em or sell ’em. 


with Our RCA 16smm Projector” 


There's a man headed for a successful 
meeting with an RCA Projector right 
on the job. Projectors engineered by 
RCA do the most for your story every 
time, Clear persuasive pictures roll with 
sound that has all the life of the original 
And despite its professional perform 
ance, the RCA Projector is simplified 
enough for an amateur to operate. From 
fast set-up through exclusive Quick 
Easy threading to flipping the switch 


the show's on the screen in minutes 


RCA Projectors go right on performing 


AUDIO-VISUAL PRODUCTS 


RADIO CORPORATION of AMERICA 


CAMDEN, N. J. 


We Go and Show 'Em 


quietly with dependable RCA quality 
year after year. You can choose from 
these lightweight portables: single-case 


Junior, the dual-case Senior or the Mag- 


netic Recorder-Projector . . . all backed 
by nation-wide service facilities. PCA 
Audio-Visual Dealers have the expert 
knowledge to aid your selection of the 
right projector. To locate your Dealer 
quickly, look in the Classified Directory 
under “Motion Picture Projectors,” or 
we'll supply his name and a helpful 
brochure when we receive the coupon 


above. Get in touch . . . today! 


Radio Corporation of America 


Dept. H-25, Building 15-1, Camden, N. J 


Please send me the complete story on 


RCA 400 Senior and Junior Sound Film Projectors 


RCA Magnetic Recorder-Projectors 


A Centennial Film Tribute: 


“Woodrow Wilson — 
Spokesman for Tomorrow” 


a Berore Woodrow Wilson's 
death, some 200,000 Americans. 
by voluntary contributions, estab- 
lished the Woodrow Wilson Foun- 
dation in recognition of his services 
to this country and to all mankind. 
Throughout the years the Founda- 
tion had developed a program to 
further public understanding of in- 
ternational problems and the Wil- 
sonian ideals of world cooperation. 

In this year, the Centennial of 
Wilson’s birth, the Foundation had 
expanded its normal activities to 
act as coordinator and stimulator 
of world-wide programs which 
would focus attention on Wilson and 
his prophetic vision. 

One of the Foundation’s projects 
for the Year is a new film, Wood- 
row Wilson: Spokesman for Tomor- 
row, 27 min., b/w, and produced by 
Caravel Films, Inc. It is made up 
entirely of newsreel shots as well as 
reproductions and cartoons of Wil- 
son's time and highlights many of 
his most famous speeches. 

Stressing the two concepts of the 
Wilson centennial theme: Freedom 
for Man A World Safe for Man- 
kind, the film depicts Wilson's ca- 
reer in the White House and as a 
world leader seeking peace through 
international cooperation. It high- 
lights his dramatic speaking tour 
through the western states when he 
took the League of Nations cause 
directly to the American people. 

The film was written and super- 
vised by Norman Borisoff, narrated 
by Alexander Scourby. and the late 
President's own words are spoken 
by William Johnstone. 

Woodrow Wilson: Spokesman for 
Tomorrow may be rented from vari- 
ous film rental sources or ordered 
for direct purchase ($100) from the 
Text-Film Department, McGraw- 
Hill Book Co., 330 West 42nd 
Street, New York. hd 


* . o 


W. Donald Clayton Moves 

to du Pont New York Office 
*W. Donald Clayton, industrial. 
trade and motion picture technical 
representative in the Boston district 
of du Pont Company's Photo Prod- 
ucts Department, has been trans 
ferred to the New York district. 
Clayton has been with du Pont 
since 1948, 








VIDEO FILM LABORATORIES 
Complete Laboratory 16MM Service for 
Producers Using Reversal Process 
Also 16MM Negative and Positive Developing 
Write for Price List 
Video Film Labs are now located at 
350 W. SO0th St. New York 19. JUdson 6-71% 
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BRILLIANT 
PERFORMANCE That happy glow (limelight?hin Precis 


nply the radiance of a solid reputation tor 
ale aret na accurate fiin processing 
Wotta performer 
Precision is the pace-setter in tilm processing. In 
the past, Precision found techniques to bring the 
best out of black and white or color originals 
n the present, facilities are the profession's very 
best for any of your processing needs 
And, in the future, Precision will, as usual, be 
first again (depend on it) with the newest 


developments to serve you better 


you'll see ? Pat: mat ya 


New York 


in everything, there is one best . in titm processing, it's Precision 
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Top Level Exec Promotions EDIMAC Sales Manager Yates 


Announced by Pathe Labs To Meet with Film Producers 


* Two executive promotions at ® For the convenience of Business 
Pathe Laboratories, Inc., have been SCREEN readers 
announced by Kenneth M. Young, editing equipment, it is announced 
chairman and president of the mo that complete information on the 
tion picture processing firm. new EDIMAC “4in-1” Film Editing 

Cite UW. Mewar, fereeie oe Machine, manufactured by J. G. Me 
president in charge of Pathe’s Alister, Inc., Hollywood, will be 


interested in film 


West Coast operations, now is ex provided in promotional interviews 
ecutive vice-president of the com held in several cities between Aug 
pany. David J. Melamed, treasurer ust 19 and October 7 

of Pathe Leboretoris. sow is Irving Yates, EDIMAC sales man 
vice-president in charge of finance ager for J. G. McAlister. Inc.. will 


L. Wolcott. M meet with film producers and tele 
“aines omego urray = pre 


vision executives on the following 
decessor as executive vice president 


schedule: 
has relinquished those duties to Oxford. Mississippi Neiverein 
Motion Picture Association Con 
clave) Aug. 19-25: Chicago 


Sept. 1-7: Detroit Sept 10-13: 


devote full time to his post as presi 
dent of Pathecolor, Inc.. a new sub 
sidiary of ¢ hesapeake Industries 
Tine also the parent company of Cleveland. Ohio Sept. 14-15; Day 
Pathe Laboratories. Wolcott will 

HI Pathe Lal ton. Ohio Sept. 17-20; Washing 
sti n = at on “ oratories : et ton. 1). ( s Sept 24 wt) Ne WwW VY ork 
oon City—Oct. 1-7. 


~ oe ‘ / ' 
ince December, 1953, Murray Persons who have not been con 


has headed Pathe’s West Coast op 


tacted for appointment are advised 
erations. Previously. he was vice 


to write J. G. MeAlister. In« L117 


president and general mMmanaget of N, McCadden PI. Hollywood +0 
4 Color Corporation He directed Calif. Letters received later than 
¢ Color ( orporation resear h for five August 15 will be forwarded to 
years and was for 10 years a color Yates. 
a engineer for E. I. du Pont de Ne ti : 
mours & Co.. Ine. Hollywood Film Compan 
wot 1% *™ y pany 


Melamed has been an executive Opens New York Sales Branch 
in several companies owned by 


® Opening of a New York office for 


AK Chesapeake Industries, Inc. Before Hollywood Film ¢ ompany has been 
Gy A D AT Q@R of fe to | 23g was treasure! announced by Ben and Harry Teitel 
\ o ‘ilms 


Kagle Lion and Eagle 


baum. Located in the Film Cente 
Building, at 630 Oh Ave., the 


\ member of the Controllers Insti branch is under the supervision of 

tute, Melamed holds management Sheldon Kaplan. 

posts on various ol the organiza The complete line of HF¢ film 
g tions committees, He 6 8 Pathe editing equipment is on display and 

Laboratories director. — warehoused at the New York loca 
9 Murray will continue to make his tion, as are the company § lomm 

ofhce at Pathe’s West Coast labor reels and cans, the Goldberg 16mm 


atory, 6623 Santa Monica Blvd. and 35mm reels, cans and shipping 


Lion Classics, former subsidiaries. 


Los Angeles. Melamed’s office will cases. Deliveries now can be made 
remain at the New York City lab throughout the East from New York 
oratory at 1905 Ek. LO6th Street. B stocks, 


Oo ,CREAMNITY 
OT CRY eect. 


® Chicagoland resident Score your next 
Charles Goetz, veteran picture at 
of audio-visual equip 


CHICAGO © 1058 WEST WASHINGION BOULEVARD © SEELEY 6.4581 


ment manufacture sales 


> » be > ¥ 
* 1 ! 1 1 
and service and recenth Langlois Filmusic, Ine. 
active in film production > 
4 : sates Res joined the 619 WEST 54TH STREET 
a Radiant Lamp Company, NEW YORK 19. N. Y 
y Lastern lamp firm, as JUdson 6-4155 


midwestern sales repre 

sentative He will con Hollywood - Toronto - London - Paris 
F { L — Pp wt °o D U : T i °o ® s tinue to make his resi 
dence in Skokie, a Chi 


cago subur b 


WOLLT WOOO + 1416 NORTH LA BREA + HOLLYWOOD 35-2141 
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Enlargement from 16-mm frame taken during Hurricane ‘Carol."’ 


Film Editor Harold Wordsman (left), William Cooper (also pictured at 





right), and Ken Phelps of Du Pont discuss filming of show on 93! High Speed Rapid 







Reversal Film. About audio Cooper says, "We make single-system pickups on 
Du Pont Film that sound as good as double-system recordings.” 








“We shot a hurricane and got a Peabody Award 
... thanks to the speed and latitude of Du Pont 931!” 


—says William L. Cooper, Jr., Film Director, WJAR-TV, Providence, Rhode Island 


“Our coverage of Hurricane ‘Carol’ 
earned the coveted Peabody Award and 
three other national awards. Our ability 
to record this tragic event was largely 
due to the high speed and wide latitude 
of Du Pont 931 Motion Picture Film,” 
says William L. Cooper, Jr., of 
WJAR-TV 

“When the hurricane hit, we filmed 
the disaster in the face of gale-force wind 

rain and salt water difficult light- 

ing conditions. After every 100 feet of 
exposure, we'd open our cameras and 
wipe the water from the inside no 
question we were shooting under 
impossible conditions, yet the film per 
formed perfectly 

“During the storm, all electricity was 
out... over 5,000 feet of Du Pont Film 
had to be hand-developed and washed 


DU PONT 


VOLUME 





ve:  SPEE 


in muddy, oil-streaked water, But, even 
under these primitive photographic con 
ditions, the film turned out exceptionally 
well the pictures were clear and well 
defined Du Pont 930 and 931 had far 
exceeded our greatest expectations! | 
feel that no other film could have taken 
the punishment and come through with 
such remarkable results!” 

Mr. Cooper continues, “We like the 
soft tones we get with Du Pont Film 
which are so necessary for really fine T\ 
reproduction. And these films always 
give consistently fine results. With rapid 
reversal Du Pont film, our processing 
machines can be operated at extreme 
temperatures, too. Processing and drying 
of film can be done in about five minutes 
—ready for projection.” 


DISTRICT OFFICES 
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BETTER THINGS FOR BETTER LIVING 
THROUGH CHEMISTRY 


MOTION PICTURE FILM 


























For lémm. Film 


Protect your films 


Ship in FIBERBILT CASES 


Sold at leading dealers 


Figo 


SHIPPING 
CASE 


Only 
original 
Fiberbilt 


Cases 


400’ to 2000’ Reels 


beor 

this 
TRADE 
MARE 


A Dependable Buyer's Guide 


® The 
hi SINESS 


SCREEN 


advertising 


pages ol 


the 


finest in products and services 


available to 


all film users 


Victor Animatograph Corp. 

Affiliates with Kalart, Inc. 

* Victor Animatograph Corpora- 
tion, Davenport, lowa, has affiliated 
with The Kalart Company, Inc., of 
Plainville, Connecticut. Negotiations 
were concluded between Sam G. 
Rose, who continues as president of 
Victor Animatograph, and Morris 
Schwartz, president of Kalart. 

As a result of the new affiliation, 
manufacture of Victor 16mm sound 
projectors and all other Victor prod- 
ucts is being transferred to Kalart’s 
plant at Plainville. Victor will main- 
tain its present management head- 
quarters at its 46-year old location 
in Davenport. Victor New York and 
Chicago branch offices will continue 
in their present locations. There will 
be no change in name, personnel or 
policies, 


company 
Film on President Sukarno 
Widely Shown in Indonesia 
* The largest total theatre audience 
in Indone Jt e 
| ~ 


documentary motion picture of In 


history will see the 


Information Agency's color 
Sukarno's re 


visit to the L nited 


President 
ent 19-day 
“tates 

Made by the Agency with the co 
of the 


done sian 


operation American motion 


picture industry, the 40-minute 
film had its premiere July 8 in a 
new 1A400-seat theatre in Djakarta, 
the Indonesian capital. Attending 
the premiere were President Sukar- 
no, Prime Minister Sastroamidjojo, 
U.S. Ambassador Hugh S. Cum- 
ming and other Indonesian and dip- 
lomatic officials. 

So far, some 30 commercial the- 


atres in every major population 
Indonesia, booked 
one-week showings of the motion 
picture. Their total attendance ex- 
70.000 The booking 


schedule calls for a minimum 18- 


center of have 


ceeds daily. 
months run in Indonesia. Informa- 
will 
screen the film for many additional 


tion Agency mobile units 
thousands in areas where there are 


no theatres. 

Opening with the arrival of Pres 
ident Sukarno and his 12-year-old 
son, Guntur, in Washington, D.C.., 
the film their visit to the 
White House President 
Mrs. Eisenhower 


balance of 


shows 
with and 
and covers the 


their trip across the 


United States. 

\ print of the color film will be 
presented to the Indonesian na- 
tional archives for a permanent his 


record, a 


torical 


Sam Briskin . . . honored 
for philanthropies in Chicago 


Chicagoans Honor Sam Briskin 
Sam Briskin, founder and presi- 
dent of Revere Camera Company, 
Chicago, was honored at a dinner 
July 1 sponsored by the Chicago 
Committee for State of Israel Bonds 
and held in 
hotel. Briskin 


largest contributors to Jewish phil- 


Chicago’s Morrison 


is one of the city’s 


anthropies and has taken an active 
interest in Jewish causes and the 
strengthening of Israel through the 
Israel Bond Campaign. 

Mr. Briskin has also been active 


in other civic and national activi- 


ties. Late 


Paes > 


production 
and 


SS Q J 
= ‘el’: 
J 


laboratory 
facilities 





1105 TRUMAN ROAD 
KANSAS CITY 6, MO. 


THE CALVIN CO. 
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SALES - SERVICE - RENTALS 


THE WORLD'S MOST COMPLETE ASSORTMENT 
OF PHOTOGRAPHIC EQUIPMENT FOR 


TV. aud, Motion Pictine Stidioy 


MICROPHONE BOOMS 


FOR ALL PURPOSES 
SMALL, MEDIUM, LARGE 








MOVIOLA FILM 


. ye EDITING EQUIPMENT 





M-R Microphone Boom 
with Perambulator. Quiet 
in operation 





Lightweight model Booms 
— Model C-12 and C-17 
and Century Portable 
Mike Boom. Beautifully 
engineered for TV and 
motion pictures. 


Robot Automatic Splicer 


No heat required. Assures exception 





ally strong positive splice. Simple op 


eration. Portable 





AURICON LIGHTWEIGHT ALUMINUM SHOULDER BRACES 
. for lémm and 35mm 
CAMERAS 


illustrated: Cinevoice with 3- 
lens turret, Zoom Finder and 
400 ft. magazine. 















cameras. Sturdy, yet light 
enough not to tire user. 
Easy panning and tilting. 
For all hand-held cameras 





PRECISION 


SOUND READER 
(16-35 COMBINATION) 


Simple threading. Polished Stabilizer 
drum with needle bearings. Surface 
cannot domoage film. Precision ground 
shofts. Dimensions—6 « 6 « 71 

AMPLIFIER: 117 volt, 60 cycle, AC 
Power output 4 wotts. Heavy duty 
Alnice V. Specker. Sefety fused 


CHANGING BAG 


a portable darkroom. Large 
enough to take 1000 ft. 35mm 
magazines. Double zipper. Com- 
pletely light-proof 





: Phone: JUdson 6-1420 
*9.5mm Lenses in 16mm C mount. 18.5mm (extreme wide angle-fiat 


field) Lenses available in mounts for all 35mm Motion Picture Cameras 
*PHOTO RESEARCH Color Temperature Meters. “Electric Footage Timers. FRANK C. ZUCKER 
*Neumade and Hollywood Film Company cutting room equipment. * Gris Ec 

wold & B.&H. Hot Splicers. “DOLLIES *Bardwell-McAllister, Mole Rich- ¥ a KS - 4 UJ | p wis nT O pt 
ardson, Century and Colortran Lighting Equipment. Complete line of 315 West ard Street, New York 36, W. Y 

16mm and 35mm Cameras. 


PARTHENON PICTURES 
-Hollywood- 


Cap Palmer Unit 


Documentary films for business 


CURRENT RELEASES: 
“A HOTEL IS BORN” the ver 
human story of a great hotelman 
for Hilton Hotels 


narrated by Guy 


; 
1) minutes, color 
Pre acott 


“TOOLS OF TELEPHONY” A 
film report on the operations of 
Western Electric 
a ee So 


show ng to 


premiered at the 
Annual Meeting, nov 
employees of the Hell 
System operating companies 4) 


minutes, 45 and lOomm 


prints b 
lechnicolor 


Jack Meakin 


"MAN WITH A 
HANDS” iw ira Wititiet 
of the which 
ire opening hitherto forbidden area 
of the 


International Harvester > 


symphonic wore ly 


THOUSAND 
multiple 
matory yreat machines 
earth to human use for 
mad 35 
score by Wil 
Raymond 


minute versions, color 


liam Lava, narrated by 


NEAT RELEASE, 
“HOLIDAY FOR 
BANDS” musical-docu 
mentary 


rated by 


featurette nat 


Janne * Stewart 


Other pictures are in pro 
ess for Conn, General Life 
Kaiser Alu 
“Standard of Cali 
in the Lask 


Parthenon unit, for theat 


Insurance Co 
fridtituiin 
fornia, and 


rie al rele iim 


Members of the Parthenon 
key staff are seasoned pro 
fessionals with major ex 
to their 
settling into documentary 


perience pr io? 


Charles Palmer 

John E. R. McDougall 
Jack Meakin 

Ted Palmer 


Robert J. Martin 
Sam Farnsworth 
Frank Orme 
Mose Daniels 
Kent Mackenzie 


. 
Z. 
2) 
ae 
» 
ad 
< 
A. 


The company makes no TV series, no 
TV commercials: Parthenon's business 
film schedule is held to the half 
dozen projects a year which can be 
handled personally and with quality 
by its key men 


The RAMPART STUDIOS stage facili 
ties, unusually large and efficient 
are available for rental 


PARTHENON PICTURES 
2625 Temple St. Hollywood 26 
DUnkirk 5-3911 


, | . 
What's New in 
Several New Series Join 


American Petroleum Institute 


Launches a TV Film Series 

* Continuing the oil industry's long 
1 public relations effort, a series 
elevision short 

ts combining popular app al 

facts 


motion pieture 


nd unimue about oil are be 


nt made available to tv 


stations 
throughout the country 
Progress Parade re 
announced by H. B 
of the Oil 
Information Committee of 
trv American Petroleum 
lhe first edition of Progress Parade 
! rel ised int July a second edi 
will follow in October. There 
Iter, it is planned that the filmes 


I he eerics 
ently Ww ae 
Milles 


Industry 


utive director 


Institute 


tion 


produced on a quarterly 


ed to be 


tations of 


lon al ty 
the films 
; minutes and are in black 


They are 


itions on a 


used by 
) sustaining time 
Put | 5! 


bate ivailable to 


mace 
permanent loan 
distributed 


othe Ss 


is ind are being 
OUC district 
Progress Parade 


documentary m 


rou h 
films 
but the 


iort-term production schedule per 


style 


} 


ts inclusion of timely reports on 





up to 14 
feet wide 
Also wide 
aspect ratio 





It’s Portable 
Beyond Belief 


Write for free circular 


Television Films 


FOR DRAMATIC PRESENTATION 


ion to promote the NCAA Football 
schedule this coming Fall. The films 
; . were produced by Re ela Films. Ine oe 
the Video Picture Parade 


in Miami and will be 


the full NBC 


distributed to 


netw ork. 
industry 


the oil 
Miller noted. Each issue will cover 


The first 
Fishing on 


problems facing . 
insect Control Explained in 
13-Film Television Series 
* Reasons and methods for 


from three to five subjects, 
titles 
Dry Land, Baby Demands Comfort, 
Wearing Two Hats, Bottle of Magi 
and Lifeline to An Oyster 

The last film tells the oil 


industry invested two million dol 


it luded five 
insect 
control are entertainingly discussed 


in 13 short films now available to 


television stations on free loan from 


I ilm 


how 


Texas Industrial Company. 


, End Houston, Texas. 
ars ‘ aes vri i . . 
ene SS ee The films are documentary chalk 


talks by Glen Lehker of 


Purdue lL niversity. who is extension 


out what was killing the oysters in 
the Gulf of Mexico. Research proved 
that the culprit was aot the oil in 
The knowl 


obtained was given to the oy 


Professor 


entomologist for the state of Indi 


dustry, as rumor had it. 


ana. Professor Lehker illustrates his 
little with but 
technically 


edge lessons humorous 
ster industry and this good neigh 


accurate bug cartoons 


bor 
filrn 

Miller 
the series was tested by 


the 


message is extended by the 


to typify the insects and problems 


involved. 
said that a pilot film of 
100 ty sta 
they 


wanted to use it and subsequent is 


Specifically designed for tv sta 


tions beamed at rural audiences, the 


' 
trons ana stations said 


films are brief enough to fit into 


virtually any farm show format, in 
sues on a regular basis. ed dividual films ranging from 31% to 
titles of 
credits appear on the footage, all of 
which is l6mm, black 

lhe subjects, which may be used 


W hat 


Insecticides 


i 5 minutes in length. No 


“Red” Grange to Appear in 
TV-film Football Series 

@ Harold “Red” all-time 
football star of Hlinois and Chicago 


tear tame 


white 
(range 
as a series.include 
Insect? Hou 
Work, | quipment jor 


singly or 
has completed filming a Is an 
sound-on-film television 


NB 


series of Spraying 


Tele is 


NEW 


THEATRE TYPE VINYL 


trailers to be used by 


(CONTINUED ON FACING PAGE! 


REAR PROJECTION SCREENS 
: Vu Sets Up 


rojection Screens Folds Up 


in @ matter of 
minutes 


info a compact 
carrying case 
regardless of size 


EVEN-VU theatre type vinyl rear projection screens 
are especially treated to eliminate all “Hot Spot” and 
to provide the wide viewing angle that is so difficult 
to obtain in other rear projection screens. 


EVEN-VU screens are easy to keep clean. They can 
be folded up like a sheet for compactness yet when 
stretched on the FAST- FOLD aluminum frame, they 
become wrinkle free for perfect projection. 


MAT-WHITE surface is interchangeable on the 
same frame and will fit with the EVEN-VU surface 
in the same carrying case. 


~~ COMMERCIAL PICTURE 
EQUIPMENT, INC. 


1800 W. Columbia Avenue 
Chicage 26, U.S.A 
BRiargate 4-7795 
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SALESMEN 
HAVE TO KNOW WHAT 
THEY ARE SELLING 


No one will deny that. Product 
information is their ammunition. 


They have to have it. 


BUT . . . to do an effective job 
of selling, they have to tell the 
product story in terms of bene- 
fits to their customers. They 
have to know how to sell 
people. 


Show your salesman the atti- 
tudes and techniques that sell 
people. 


Show them with: 
“CREATIVE SELLING” 


part of the outstandingly suc- 
cessful sound slide program... 
AGGRESSIVE SELLING 


You may obtain a preview 
without obligation. 


Write for details. 





Rocket Pictures 
INC. 


6108 SANTA MONICA BLVD 


HOLLYWOOD 38, CALIFORNIA 


& 
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PICTURE PARADE: 


(CONTINUED FROM FACING PAGE) 
Farm Crops, Safety with Insecti 
cides, Our Insect Friends, Our In 
sect Enemies Grasshoppers, {rmy 
worms, The Spittlebug, The Cotton 
Plant and Its Insect Enemies, The 
Cotton Boll Weevil, The Lyaus Bug, 
Dollars and Cents of Insect Control 

Contact Industrial Film Company, 
2528 North Boulevard, Houston, 


Texas, for booking details. Ld 


4-H, Future Farmers’ Work 
Publicized in Film Series 
* Agricultural 


farm youth organizations are being 


activities of two 


publicized by two new series of 
motion pictures being released by 
The Venard Organization, Peoria. 
Illinois. One series depicts work 
done by the 4-H Clubs. the other 
series shows various projects of 
Future Farmers of America 

Distribution of both the 4H 
series and the FFA series through 
television and non-theatrical chan 
nels is intended to acquaint city 
viewers with the activities of Amer 
ica’s farm boys and girls and to 
serve as an inspiration to the rural 
youth groups’ members and poten 
tial members. 

First of the 4-H series, sponsored 
by Funk Bros. Seed Company, 
Bloomington, Illinois, is 4-H Here 
and There, a 14-minute color 
film. It includes: the 4-H Hereford 
project of Jean Depue of Sheridan, 
Wyoming: LaMarr Ratliffs “304 
bushels of corn per acre” project 
near Booneville, Mississippi; an in 
terview with Nancy Turner whose 


Angus steer, Julius, was Grand 
Champion at the International Live 
stock Show in Chicago in Decem 
ber; a Lemons and Poultry project 
near Santa Barbara, California, and 
“City 4-H” Clothing and Forestry 
projects in Portland, Oregon. 
Starting the Future Farmers of 
America series is a film entitled 
Kh 1 Here and 7 here which dor u 
ments projects in many states. Larry 
Royer of Assumption, Illinois, FFA 
Chapter, introduces the story which 
includes a Hereford project near 
Livingston, Montana; lands aping 
projects of the Capitol Hill FFA 
Chapter in Oklahoma City; 


growing in California; Chapter ac 


apricot 


tivities in Deming. New Mexico, and 


in Brownfield, Texas Brahman 
cattle and citrus projects near Bar 
tow, Florida. 

lo establish that recreational ac 
tivities are a part of the well 
balanced farming program advo 


cated by Vocational Agriculture 
the Venards have also included a 


(CONTINCED ON FOLLOWING PAGI 
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know our way 


around in the dark—» 





... Where we do 


some of our best work. 


RCA Gound Recording 

Editing 

Processing 

Printing, Color and Biack-and-White 


Magnetic Laminating 


CAPITAL 


FILM LABORATORIES, INC. 


1906 Fairview Ave., . &., 
Washington 2, 0.C. 


LAwrence 6-4634 


PICTURE PARADE: 


(CONTINUED FROM PAGE 25) 


sequence on the Lakeland, Florida, 
FFA ¢ hapter Rodeo. 

The 4-H film, 4-H Here and 
There, is available wihout charge to 
tv stations for public service pro- 
gramming and general distribution. 
For details of distribution of this 
and subsequent films in the 4H 
series and the FFA series, contact 


The Venard Organization, 113 


North Madison Ave., Peoria, [lL ® 


* * 


26-Film Series Gives Lessons 
On Unit Construction Sewing 
* Sew Easy, a series of 26 films 
which teach the unit construction 
method of home sewing, has been 
produced for sale to educational 
institutions by Home Craft Films. 
tneino, California. 

Lach film in the series runs 121% 
minutes and is complete in itself as 
a demonstration of a_ particular 
technique used in clothing construc 
tion. In total, these segments follow 
through all of the steps in the 
making of a dress 

Typical films are: How To Meas 
ure For Your Dress—explaining 
that every woman has individual 
measurements and how she can find 
what they are, so she may alter a 
standard pattern and make her com- 
plete dress without stopping for fit 
tings, alterations, ete; Unit Con- 
struction—telling just what the unit 
construction is and describing the 
preparation of the machine and the 
tools and supplies needed for the 
actual sewing. 

Other titles in the series include: 
Pattern Types, Selection of Pattern 
and Fabrics, How to Get Fabric 
Ready jor Sewing, How to Alter 
Your Pattern, How to Alter Your 
Blouse Pattern, How to Cut Out the 
Dress, How to Make a Blouse Front, 
How to Make the Blouse Back, Com- 
mon Seams, How to Make Collars, 
How to Attach the Collar. 

Additional titles are: How to At- 
tach a Shawl Collar, Buttons and 
Buttonholes, Bound Buttonholes, 
How to Make a Sleeve, How to Set 
in a Sleeve, How to Make Pockets, 
How to Make the Dress Skirt, Hou 
to Hem the Dress, Joining Blouse 
to Skirt, How to Put in a Zipper, 
How to Make Belts and Buckles, 
How to Match Plaids, A Dress 
Rer ue 

The films can serve as pre-service 
or inservice training aids and as 
high school and college classroom 
aids, In black / white, each film sells 
for $30. In color, each film sells for 
$90. Home Craft Films is located 
at 5009 Libbit Ave., Encino, Cali- 


fornia, bad 


Chicago Tribune Shows 
Overseas Operations on Film 
® A new informational motion pic- 
ture to dispel fictional stereotypes 
and illustrate that members of the 
working press are a serious, compe- 
tent lot is Meet The Tribune in 
Europe, a 45-minute television re- 
port sponsored by The Chicago 
Tribune. Depicting a foreign staff 
conference held in London, the film 
report was telecast over The Trib- 
une’s WGN-TV. July 26. 

The iv film presented views of 
European correspondents formed as 
answers to questions by Don Max- 
well, Tribune editor and managing 
editor. Promotional purpose of the 
picture was to acquaint Chicago 
ans with the persons whose by-lines 
appear in The Tribune, to give the 
paper's reader-area an idea of the 
day-to-day job done by these re 
porters in gathering the news 

* . ° 

Leo Martin Chosen to Direct 
Radio-TV at Michigan State 
Leo Martin has been appointed 
direc tor of radio telev sion educa- 
tion in Michigan State University’s 
Department of Speech. The work is 
part of the M.S.U. College of Com- 
munication Arts program. 

Martin comes to Michigan Uni- 
versity from a similar post at Bos- 
ton University. He is president of 
the Association for Education by 
Radio and Television and is a di- 
rector of the Association for Pro- 
fessional Broadcasting Education 
and the Joint Council on Educa- 
tional Television. 





FOR SALE 


Six complete portable widescreen 
and/or normal projection units 
suitable for roadshow or permanent 
installation. Each unit consists of 
the following: 


One latest model 30 ampere 
RCA Model 400 Are 1600 
projector complete with dual 
speakers and full complement 
of lenses. 


One Bell & Howell Filmorama 
Anamorphic lens Model 316-A 
complete with special adaptor 
bracket allowing widescreen 
lens to be thrown in or out of 
position at will. 


One 8 x 21’ Radiant Portable 
Beaded Widescreen with alu- 
minum tubing knockdown 
frame and masking drapes. 


All units new condition used less 
than ten hours each. Price $1,200.00 
per unit, 


Write Box 56-8A 
BUSINESS SCREEN 
7064 Sheridan Road, Chicago 26 
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"Samuel, do yourself a favor. Phone Sterling- 
Movies U.S.A. now. Oxford 7-2520. Or write 
them. | know they can move our film, but 
GOOD! TV or non-TV, THIS is a distributor!” 
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"Look, Samuel—when you make a picture, you want it to be 


seen by the people you made it for Otherwise, i's nothing 
et a top distributor to handle our flm, 
i 0d, we hnow that. We had the best pro- 


‘seen 


Let's be sure to 
Samuel. The picture's 
ducer. We had a fat budget, Let's make sure that our film 
by the people we want io reach 

"How? Samuel, just compare Sterling-Movies U.S.A, services 
with any other distributor in the business. Go ahead, Samuel, 


cher h nou el 


Sterling-Movies U.S.A., Inc. 


a division of STERLING TELEVISION COMPANY Ine, 


PUBLIC SERVICE FILMS 
FOR TELEVISION AND 


205 East 43d St., New York 17, N. Y. NON- TELEVISION USE 





“ys Another $.0.S. Exclusive! 
Single & Double System 


Comp'ete with Table, $2100 


TRADE.IN YOUR OLD MOVIOLA for an U'tra-Modern 
Palmer Editing Machine, Time-Payment Plan Available. 


IMPROVE YOUR FILM TITLES 
with the TEL-Animaprint 


For MOTION PICTURE PRODUCERS, ANIMATORS 
SPECIAL EFFECTS LABORATORIES, TV STATIONS 
ADVERTISING AGENCIES, ART DEPTS, ETC 





I HOT PRESS 
TITLE MACHINE 


ony S33905 


Write for TEL-Animea literature 


covering every need for animation 


IDENTIFY FILMS 





INSTANTLY 


Unnumbered films cause 
contusion & loss of time. 


The MOY edge numbers every 
foot of 16, 172, 35mm film 
and simplifies the task of 
checking titles and footage. 














MOY 





Write tor brochure 


With NEW improved non-clog inking system, $2475 


ee 


Present MOY 
owners con easily 
install the new 


AMONG RECENT PURCHASERS ARE 
Eastman Kodak Coe., Rochester, N.Y Consolidated Film Labs., Ft. Lee, N.J 
General Film Labs., Hollywood, Calif. Eagle Labs., Chicago, Ill 
Reeves Soundcratt, Springdale, Conn. Cinerama Productions, New York 
American Optical (Tedd.AO), Buffalo Columbia Bogascasting System, N.Y 
C 


and improved 4 
0 Telefilm, Inc., Hollywood, Calif Louis de Rochemont 


inking system! 





5. O. 5. TIME PAYMENT PLAN ~ Convenient payment terms erranged. 
You may apply your idie or surplus equipment as @ trade-in 


N. 0. N. CINEMA SUPPLY CORP. 


Dept. 4, 602 West 52nd St., New York 19—Plaza: 7-0440—Cable: SOSound 


Western Branch: 6331 Hollywood Boulevard, Hollywood 28, California Phone: HO 7-9202 





PRODUCTION LINES 


RKO Pathe Integrates Studio 
Operations in Hollywood, N.Y. 
* The integration of production 
facilities of the RKO Pathe studios 
and West for the mak 
ing of motion pictures for televis 
ion by RKO Pathe-TV. a division 
of RKO Radio Pictures, was 
achieved last month following con- 
attended by Fred Ahern. 
Supervisor of Television Opera 
tions; Daniel T. O'Shea, President 
of RKO; Jay Bonafield, head of 
RKO Pathe-TV in the East: and 


Douglas lravers. production execu 


in the East 


ferene es 


tive. 

As a direct result of the talks, the 
production staff at the New York 
RKO Pathe Studio will have 
to the optical and camera effects 
department of the West Coast Stu 


dio, as well 


access 


as the personnel and 
technical facilities of the art and 
hairstyling departments and the ten 
fully-equipped sound stages, one of 
which is among the largest in the 
west, 

“This combining of the creative 
talent, 


cilities of our two efficient studio 


manpower and technical fa 


operations will be « ompletely direct 
ed to making 


pu tures for 


of all ty pes of motion 
all phases of television 
use,’ Ahern said, 

RKO Pathe-TYV will produce series 
shows, single programs of varying 
lengths and assorted commercials 
Irom spot announcements to ex 
tended advertisements. “This expan 
sion, however,” Ahern pointed out 
“Will not interfere with the con 
tinuing production at both studios 
of commercial and industrial motion 
pictures, 

Ahern stated that the facilities of 
RKO Pathe-TV in the East would 
be available to outside TV film pro 
ducers when not being used by 
RKO, an arrangement in effect at 
RKO Pathe-TV’s West Coast Stu 


dio. a 


Form Lew Pollack Productions 
A new Eastern film 
produc tion company 
Lew Pollack Produ 
tions at 325 W. 44th St 
in New York City has 
Facili 


ties include a large mod 


bye en announce d, 


custom-de 
and edit 


ing equipment and pro 


ern studio 
signed sound 


J 
jection room, President 


is Lew Pollack 

The new firm has been 
set up to specialize in 
television commercials 


and industrial films, ac 


sOuUTCEeS ‘ad 





cording to 


SLE EE eMASERVICE 


41 WEST 47 STREET . 


Fred Todaro Tells Formation of 
Criterion Film Laboratories, Inc. 
® Criterion Film Laboratories, Inc.. 
of the 


which was Circle Film Laboratories. 


is the new name property 


Inc., recently purchased by Fred 


Todaro. Todaro assumed manage 


ment virtually on the anniversary 
of his joining the film processing 
plant as superintendent. Criterion 
Film Laboratories is located at 33 
West 60th Street. New York City. 

The new management expects to 
broaden the company’s scope and 
activities in order to furnish better 
service and quality to the motion 
picture and television industry. One 
of the first steps to be taken by Cri- 
terion is the enlarging of the lab- 
oratories’ roster of expert technic- 
ians in every department. Under the 
new set-up, the motion picture proc 
essing plant will be custom-designed 
to meet the tight schedules now 
faced by the film industry. 

Todaro has been in the business 
for more than 20 years. He is one 
of the pioneers in the processing of 
color motion picture film, having 
designed and engineered some of the 
basic equipment now used through 
out the industry. 


Nationwide Pictures Moves 
Headquarter to Coral Gables 

® Hal Carrington, motion picture 
Nationwide Pictures, 
move of the film 
production unit's headquarters from 
New York to Coral Gables, Florida. 


The organizati 


produc er tor 


has announced the 


ms laboratory, film 
editing, sound recording and other 
facilities will remain in New York. 
Newly decorated. the Coral Ga 
bles executive offices are in the 
Fuller Building. 69 Merrick Way. 
Hal Carrington’s recent Close Up 
television series of interesting peo 
ple and unusual places in Florida 
will be re made in color and wide 
screen for distribution to theatres. 
Later. Nationwice 


start preparations for the 


Pictures will 
produc 
tion of a full length feature having 


a Florida locale. 


THAT'S WHAT THEY'RE SAYING IN THE EAST! 


“Farm it out to ' 
filmm-art™ 


a complete 
animation service 
with emphasis on 


INKING 
and 


PAINTING 


Circle 6-2426 


NEW YORK 36, N. Y. 





al 
“THAT'S WHAT THEY'RE SAYING IN THE EAST! 


BUSINESS SCREEN MAGAZINE 





You Can't Teach a Man Anything... 


Unless he wants to learn. That’s why the filmed, 
printed and recorded training material we develop and 
produce is designed not only to give food for thought but 


to stimulate the appetite to absorb it. 


Everything we do for our clients is devoted to 
helping their people grow as individuals .. . through providing 
motivation, information, and personalization to the 


particular need or problem. 





HENRY STRAUSS 4 CO. | inc. 


31 WEST S3ROD STREET - NEW YORK 19. N Y 


COMMUNICATORS 
OF IDEAS ad OY 








Multiple Mitchell Cameras on Mobile Turret at U.S. Novol Air Missile Test Center, Point Mugu, Calif 


Seventeen 35mm and five 16mm Mitchells are used here 


CAMERA BECOMES BASIC RESEARCH TOOL 


Vital Projects Now Heavy Users of Motion Picture 
Cameras With Flexible Performance Range 


Accelerated project work has today put increased 
demands upon motion picture equipment. Because of 
the need for a camera which can perform under a 
broad range of research and development require- 
ments, the Mitchell Camera has today become the 
standard basic motion picture camera used in proj- 
ects in this country and abroad. 


S. Novy Photograph 


No other single camera can be used so flexibly, 
under such extreme filming conditions, and for such 
a broad range of cinematography as can a Mitchell 

Camera. In one location, alone, 200 Mitchell 35mm 
200 Mitchell Cameras, mostly highweed Powered Tracking Mount has Mitchell Cam 


models, are in use here at White Sands Prov eras; over 50 Mitchells are used at U.S. Novo! and 16mm cameras are now in use at White Sands 
ing Ground, New Mexico Ordnance Test Station, inyokern, Calif Proving Ground. 


Officio! U. S$. Army Photograph 


Officie 


Sulicideh Gilentnats Grachints Gamare ta ose | Gne of 06 Michell eemeres vse to Week Write today on your letterhead for information 


at Air Force Missile Test Center, Cape Cone- missiles at Holloman Air Development Center, on the Mitchell Camera line. 
veral, Florida Alamogordo, New Mexico 


ce Photograph 


CORPORATION 


Fo 


666 WEST HARVARD STREET 
GLENDALE 4,.CALIFORNIA 


SA 


Cable Address: ‘‘MITCAMCO”’ 


Officie! U. S$. Air Force Photograph 
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Factual, Documentary Films Shed Light on the 


suez Crisis: Uluminating History 


HE SURGE OF EVENTS in the 


Middle East and the growing 


nationalism reflected in Presi- 
dent Nasser’s seizure of the Suez 
Canal Company and _ its 


proper- 
ties turns the attention of peoples 
throughout the world to this ancient 
center of culture and history. 
Background for understanding of 
Suez, of the Arab lands and of the 
economic contributions 
of oil companies such as Aramco 


and social 


(see page 35) is provided in several 
timely new films and ably supple- 


older films in libraries 


throughout the U.S. 


mented by 


These films are recommended for 
wide showing both here and abroad, 
to both youth 
The coincidence of illumi- 
nating screen evidence and educa- 
tional value 
looked by 
projection equipment and will be 
equally useful to tv film program 


groups and adults, 


suc h 
not be 


should over- 


uv "ss vu 
any groups possessing 


directors and commentators. 
better means of 
illuminating history than the screen. 


There is no 


DeRochemont's “Suez’’ Makes a Timely Contribution 


N° Fitm could be released at a 
more timely period in the 
world’s affairs than Suez, the Louis 
deRochemont which 
documents the history, geography 


production 


and management of the canal. 
Man’s efforts to create a waterway 
through the Egyptian land barrier 
is traced back to biblical times, the 
Pharaoh's canal in 2,000 B.C. But 
this shallow draft canal was closed 
purposely in 776 and the area re- 
mained a desert until April, 1859, 
when Ferdinand de Lesseps began 
the excavations of the present canal. 


Charter Guaranteed Neutral Passage 


Charter of the Universal Com.- 


pany of the Suez Maritime Canal 
(completed in 1869) guaranteed 
that the canal should be open as 


a neutral passage, without discrimi 


nation or favor, for all time, and 
this has always been recognized as 
a document of international legal 
status. However, the recent seizure 
of the Canal Company, twelve years 
before the expiration of its lease, 


by the Egyptian government makes 


the canal’s future a great contro 
versy which may not be easily 
settled. 


First of a New Series “Our Times” 


This film is the first of a new 
series entitled Our Times, which 
currently includes two other prize 


winning films, Butterfield & Wolf's 
Helen Keller in her Story and Arne 
Sucksdorff’s The Great 


Animation and live action in Suez 


{dventure. 


are well-integrated. Animation is by 
Halas and Batchelor, the well-known 
English cartoon produc ers. Recently 
photographed live action scenes are 
by the de Rochemont organization 
on location. 


Distributed by Contemporary Films 

Leo Dratfield and James Britton, 
who operate Contemporary Films, 
were selected as managing directors 
of the de Rochemont 


have entered 


Library and 
into an agreement to 
provide services and facilities. The 
address is 13 bk. 37th St., New York. 
Suez will be sold for $100 in color 
and $60 in b/w. Rentals will be $10 
and $6 per day. Ld: 


Empress Eugenie (wife of Napoleon Ill) was one of the first to travel the 
newly opened Suez Canal in 1869. A scene in DeRochemont’s “Suez.” 
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This is modern Alexandria, with historic sites dating back to the time of 
Anthony and Cleopatra, as pictured in “A New Day in the Middle East.” 


Background on the Arah World 


“New Day in Middle East” Sponsored by Arab Information Center 


*A picture of the economic, social 
and cultural changes which are now 
revolutionizing traditional ways of 
the Arab countries is pre 
sented in New Day in the Middle 
East, a new documentary film pro 
duced by Guthrie bE. 
sultation with Charles | 


life in 


Janssen incon 
Dolan 


Sponsored by Nations in Arab Orbit 


The film is sponsored by the Arab 


Information Center, composed of 


Arab 
orbit. It depicts the struggle of the 


most of the new nations in the 


Arabs to conquer age-old social and 


econom problems which have 


plagued their people through cen 


Now 


responsible for their own destinies 


turies of foreign domination, 
the new independent Arab nations 
are trying to speed reforms which 


will enable the people to play a 


more important role in the twentieth 
century world, 

Scenes of educational expansion 
agricultural reforms, new industries 
and political emancipation show the 
Arab peoples rapidly coming of age 


in lands stretching from the Atlantic 


Ocean to the Persian Gulf. The film 
highlights the importance of this 
highly strategic area, with its all 
important oil and other vital re 
SOuUTCEeS 

Vew Day in the Middle Kast, 27 
min., b/w, is also available in two 
shorter versions, running 14 min 
each under the subtitles, The Awah 
ening Arab World and The Arab 
World Builds for a New Day. The 
films will be distributed by Stet 
ling-Movies U.S.A. to television 


stations and non-theatrical 


r roupes 


United States Lad 


throughout the 


Second Dudley Film on Turkey Joins Title List 


* News that the Dudley 
Corporation has concluded an ar 
with the lurkish 


featuretle in 


Pictures 
rangement (0v 
ernment to produce a 
LastmanColor this month of August 
for completion in October, adds an 


other interesting facet to the screen 


resources for study of the Middle 
bast 
The new Turkish-sponsored sub 


ject is a followup to Hero on Horse 
back produced in that country by 
While 


pr imiar il 


the same theatrical 


company 
distribution is 


plate d, later 


lurkish information set 


contem 
release in lOmm via 


vices in the 
LS. is also anticipated 


Among other Ls producers with 


useful screen material on the Middle 


hast area are kneyclopaedia Britan 


nica Films and the Text-Film Di 
vision of MeGraw Hill. Authentic 
informational reels by both com 


panies are available on a low-cost 


rental basis through educational film 
Also 
on Desert Horizon 
45 of this current issue, B 


libraries throughout the U.S 
see the feature 


on pape 








The answers to 
these questions 


How big is the 16mm audience for 
sponsored films? 


What are the unique advantages of 
lémm general showings? 


How many hours a week does TV give to The Opportunity for Sponsored Films 
sponsored films? HOW TO MAKE YOUR PROGRAM SUCCESSFUL 


What do theatres want in the sponsored films 
they show to millions each year? 


What is a “road show” and is it a channel of 
distribution you should consider? 


How does Modern distribution serve the sponsors 
of business films? 


Special Offer to Producers 


Wf you would like to have extra 
copies for your film clients, we 
will be glad to supply you. 


HERE is a new 20-page booklet that answers these questions and and business concerns, including 31 of the top 100 industrial 
gives a wealth of information about all four channels of distri companies listed by Fortune magazine. 

bution for the sponsored film, THE OPPORTUNITY FOR SPONSORED Copies of this booklet are available without obligation to business 
r'ILMS is based on more than 20 years of experience in marketing executives. Write to Modern at any of the addresses listed below 


sponsored films on behalf of over 200 leading trade associations and ask for your copy. 


NEW YORK Plaza 8-2900 
3 East 54th Street, New York 22, N. Y. 


CHICAGO DElaware 7-3252 
1 Prudential Plaza, Chicago 1, Ill. 


DETROIT TEmple 2-4211 
1224 Maccabees Building, Detroit 2, Mich. 


TALKING PICTURE SERVICE 


LOS ANGELES MAdison 9-2121 
612 S. Flower Street, Los Angeles 17, Cal. 


Natowwide service from Modern film Lbyparus m 26 umportant ates — 


ATLANTA CHARLOTTE DALLAS Houston MEmpunis New Yor Sr. Louis 

Boston CHIcAco Denver INDIANAPOLIS MILWAUKEE OMAHA SAN FRANcisco 
BUFFALO CINCINNATI Deraott KAnsas City MINNEAPOLIS PHILADELPHIA SEATTLE 

Cepan Rarios CLEVELAND H araiseuac Los ANCELES New ORLeans PirTssuRcH Wasnincton, D. C 


BUSINESS SCREEN MAGAZINE 








HERE Has Been much talk 
about “communications 


the universities are beginning 


and 


to organize their curricula for seri 


ous study of the art and/or science 


of “conveying information or feel 
ing.” There is also some healthy 
concern among their thoughtful 


leaders that simply founding a de 
partment does not alleviate respon- 
sibility for real scholarship and a 
sound concept of the field. 

We 


such studies and view the three ses 


are directly concerned with 


“ . 
sions on “Communication Programs 
held 


this year at Detroit as a very impor 


in Higher Education” earlier 
tant preface to the interest which 
industry in general and the audio- 
visual field, specifically, ought to 


take 


communications, 


toward the serious study of 
Several major companies, includ 
ing Standard Oil of 


Kodak 


responsibilities for the audio-visual 


Indiana and 


Lastman have centralized 
aspects of their informational and 
The 
jobs being done by O. H. Peterson 


Adrian Ter 


spective companies sets a 


promotional communications. 


and Louw in their re 
pattern. 


Where does the pattern lead 7 


We think it leads to the long 
needed recognition that men of 
executive caliber, vested with the 


title and the ability, should begin to 
lead 


similiar communication “cen 
within industry. Efficiency and 
economies dictate the wisdom of the 
move but important gains in more 
effective communication to employ 
ees and the public make it impera 
tive. But u“ here are these men com 
ing frome 

That is the big problem which 
such professional groups as the In 


Audio-Visual 


and our institutions of higher learn 


dustrial Association 


ing have in common. Industry, for 


example, is contributing large sums 
to scholarship grants, aiding higher 
education. Let some of this money 
he earmarked now for those schools 


where “communications” is being 
given serious consideration, 
“ s 


A Thought for Film Makers 


* The Chicago newspaper column 


ist and an old contributor of ours. 
Sydney Harris, had a gem worth 
noting im a recent piece: “Never 


before has any culture been so ob 
sessed with form, and so oblivious 
to content.’ 

Democratic Conventioneers 
See Party's Campaign Film 

* Yup. the Dems have a real, true 
this 
campaign. The Pursuit of Happiness 


to-life documentary for year s 


was a major event on the Chicago 


convention program where it was 


previewed, wide-screen and all, to 
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BUSINESS SCREEN EDITORIAL VIEWPOINT AND OPINION 


RIGHT off the REEL 


Of Communications and the Men; Democrats’ ‘‘Wistful Vision’ 
Standards for Film Distribution and ‘‘The Peoples Capitalism" 


the assembled delegates at the 
Ampitheatre and shown on tel 
vision by both NBC ABC. CBS 


decided to forego the pleasure with 
National Chair 


and 


furor by 
man Paul Butler. 
With John F. Kennedy 
acting as narrator, the film unreeled 
the history of the Democrati 


resultant 
Senator 


party 
from the and 
Jackson through the era of Franklin 
Roosevelt, World War Il and the 
ascendency of Harry 5S. Truman. 


Walter Kiernan called the 


“wide-screen wistful vision.” In case 


days of Jefferson 


you missed it, drop down to pre 
cinct headquarters come September 
and they ll be showing it, as some 
one once said, “again and again and 
again.” C’mon Republicans! 


om * * 


Standards for Film Distribution 
Urgently Needed by Sponsors 
* As this medium grows (and the 
hundreds of prints now required lo 
meet audience demands for a single 
popular film indicate how fast that 
growth has been) the time for uni 
form standards to be observed by 
all commercial distributors of these 
films 


plied in important distribution con 


mas come, erTmimorgy ap 
| , 


tracts involving sizeable expendi 
tures is not uniform at present. The 
companies are doing a magnificent 
thou 
sands of group audiences now avail 


able 


the long range 


job nm reaching the tens of 


(and television stations) but 
of this 


medium by management depends on 


acceptance 


real standards of measured perform 
ance and uniferm methods of charge 


to the sponsor. 


Terminology involves a clear 
mutual understanding of such 
phrases as a “booking” and a 
“showing.” The difference can 


amount to a large sum, depending 


on the distributor's interpretation 
Again, what represents satisfactory 
proo] of performance? lo us, the 
ace eptable “advance booking notice” 
which permits personal imspectton 
by the film 


showing Is & thinitnum require ment 


sponsor at a notified 


Distribution is now a highly-or 


yanized business, representing mil 


lions of dollars expended in deliver 


ing useful films to interested audi 


? 
ences, But we are also conscious of 


the extreme hazard involved in such 


recent practices as that of a film 
distributor who guarantees free 
time on the sustaining, public sery 





6 epee a quarter century 
of service with Wilding Pi 
Productions, Ine., Harold 
W. Fish was one of that band of 
helped lo 


real pioneers who 


make a business of business 
film-making and to stabilize its 
economy through sound meth 


These 
also helped to build the great 


ods and honest practices, 


studio organization of which he 


was an invaluable team member 


until his passing last July 18. 

For Hal Fish was one of 
Norm W ilding s key men as 
that small studio in Detroit 


came up through the years. He 
rose to the position of execu 
tive vice-president where he 
until the 


caused his 


heart ailment 
death at 61 


resign the 


served 
Ww hic h 
fi ompelle d him to 


post. Recently he had been sery 





To Hal Fish, Who Helped Lead the Way 


ing as assistant to the president 
( H. Bradfield. Jy the other 
half of that famed 
“Brad and Hal 

The editorial “we 
Hal for 
throughout the 18 
shared the 


team of 


looked to 


advice and counsel 


yerures iti 
which we privilege 


and pleasure of his good com 


pany With him, we enjoyed 
these golden vears of steady 


progress Wi 


of early 


shared problems 
financial struggle and 


we have been enriched by the 


ideal whic h he and his COTA pan | 


alwavs followed a way to do 
the job hetter 
bach man’s life is a pattern 


whom he has known 
™O Hal | ish is re 


lives on in the 


ot those 
and admired 
membered and 


with 


OH 


business to which he gave 


out stint, all his best 





© 1956 


re progra s of televist stations 
He cannot guarantee that which 
does not be long to him Ih spon 






























































sored film has an important contri 


bution to make to television especi 
ally in real public service—but it 


which is flagrantly violated 


will not long privilege 


“The People’s Capitalism” and 
the Audience for Business Films 
* The big 


ge change that has taken 
place in corporate ownership is re 
flected in the survey which the Al 
fred Politz organization recently 
completed for the New York Stock 
kxchange. 

The interest of the public in spon 
sored films about the companies they 
own is certainly underscored by the 
fact that 8,630,000 Americans now 
own stock directly in public corpo 
This third 
Americans with stock certifi 
and the 
that the 
mecreas 

Phen 
with the 
103,000,000 policyholders of Ameri 


can hife 


rations, represents cone 
more 
cates than four 
Politz 
number of 


years 


ae 
survey indicates 
new owners is 


ing by each year 


figures can be combined 
surance Companies 
additional 


alin ke 


turn, 
$1.239,000,000 in 


which, in own an 


cCominon 


and = $1,729,000,000 in preferred 
stocks, As the Editor of Coutiren’s 
commented recently “it ts pretty 
hard nowadays to find a man 
woman or child in America who 


money stake in an American corpo 


does not direct or indirect 


ration 

of the New 
Stock kxchange in seekin i 
understanding by the 
hee of its 
film 
these 


York 
better 


lhe Wise CouUre 
yeneral pub 
functions through the 
medium is noted elsewhere i 


columns Wi ure 


equally itt 


terested in the news item concern 
ing the Pacific Coast brokerage 
firm which plans to show filmes 
about listed corporations to its 
clientele through weeks ahead. As 
one noted financial analyst told us 
at a screening of a General Mill 
shareholder film a couple of years 


why 


avo now that » a good reneon 


(CONTINEED ON THE NiE* PAGE) 
















THE 


(CONTINUED FROM PRECEDING PAGI 
the securities of this firm 
hold steadily 
firm and reflect its stability both as 
shareholder 
and as an employer of its peopl 


Politz 


don t 
fluctuate wildly but 


an investment for the 


A few final words on the 
study 

l. Two thirds of the share hold 
ere of Ameri an business are in 
households with 
5/1000 a year 

2. More than half of all share 


holders are women 
; 200.000 shareholders 


Mcomer under 


“PEOPLE’S CAPITALISM” 


AND THE FILM MEDIUM 


ninors of whom have been 


Wall Street's 


campaign to extend understanding 


many 
ittracted by recent 
ind ownership of American busi 


ness to youth throughout the 


country 

This then is the emergence of a 
People’s 
Vite the 


Capitalism” and we in 
corporate entities of all sizes 
broader 


ind types to consider the 


ise ol 


munication through sight and sound 


films to extend their com 


ia lOmm 


group showings, the 


itrical short subjects and tele 


ision Ie 


Short Course for the Small Investor 


Sparkling Cartoon Story of Fred Finchley’s Adventures Gives 
Practical Guidance on Stock Market Operations to the Public 


Members of the 
Stock | xchan ‘ 


Sponsor: 


York 


‘ olor 


u orking Dollar ' 
produced by John 


land Prod | 
ane roductions me 


* Many people, like Mr. Finchley 
the hero of this film. may have 
wondered how to vo about owning 
a share of 
about the 
Monthly Investment Plan, Or, per 
haps they'd just like to know more 
about how the stock market works 

about market opportunities and 
risks, stocks, bonds and dividends 
If so, they will find the 
of Fred Finchley as one of the best 


Ameri “un business or 


new pPay-ae VourReo 


adventures 


ways to find out what goes on at the 
Stock Exchange. 

Mr. bine hley ” a likeable, aver 
age sort of fellow. His wife calls 
him “Fred” . and his boss calls 


him “FINCHLEEEELY !"—-like that! 


sa comfortable, well equipped 


ouse in an attractive suburb . 


urance and a 


(just in case 
ivings account tor 
ut there was never anything extra 
left over for those special dreams 
intil one day, Mr. Finchley’s boss 
bellowed “FINCHLEEEEY!” even 
than usual And when Mr. 
binchley 


er a othee with a 


emergencies, 


louder 
returned from his employ 
cigar and a 
slightly dazed look on his face his 


salary was $60 fatter every month! 


Distributed Nationally by Modern 
What Mr 


extra $60, the perils of his ventures 


Finchley did with his 


in “Utopium, Unlimited,” and how 
he finally 


way to 


caught on to a sensible 
become the man of his 
dreams is the essence of this spar 
kling u orking 
Dollars. \t is available on free loan 
from Modern Talking Picture Serv- 


ice exchanges, nationwide, 4 


cartoon story of 


The animated cartoon style of “Working Dollars” turns a facts and figures 
subject into a highly palatable screen story for general audiences. 


‘Star’ talent at work in “The Ford People” 


Success: the Sum of Human Effort 


Ford Motor Company Pictures a Vast and Complex Operation 
With Emphasis on the Key Roles Played by “The Ford People” 


rUN\uweme or THis new picture, 
produced by the Raphael (,. 
Wolff Studios. 


matter how 


Hollywood, is “no 
large or complex or 
mechanized a business may become, 
its success is still the sum of hu 
man effort. Quality of a product 
depends on the men and women 


who produce it.” 

The Ford People is introduced by 
Henry Ford Il, showing some of 
the people at work in the vast, com 
plex Ford operation. The picture is 
Ford em- 
ployees, suppliers and their em- 


designed primarily for 


ployees, Ford dealers and their em- 
ployees. This is a lot of people 
already, and the picture will also 
be interesting to many general audi- 
ences because of its picture of the 
vastness of modern industry as ex- 


emplified by the Ford Motor Com- 
pany s far-flung activities. 


Original Music Score & Theme Song 


\ specially composed score and 
theme song “The Ford People” is 
sung by a massed choir of Ford 
employees, and is a thrilling scene 
in the early part of the picture, 
which will hit Ford 
emotionally. 


employees 


The film shows all phases of the 
Ford 


ations. From the original engineer- 


Company's extensive oper 
ing concept of the new Ford designs, 
through the building of the first 
models, through the thousands of 
suppliers of parts all over the 
country and all over the world, 
pouring into the River Rouge plant, 
largest integrated industrial plant in 
other Ford 


throughout — the 


the world, and into 
assembly plants 
country and in other countries 

to the final finished produc ts. These 
products include not only the Ford 
cars, but also the Mercury and 


Lincoln, as well as the new Conti 


Ford 


implements and 


tractors and 
Ford 


plants in many oiher countries. 


nental, farm 


assembly 


Fresh Approach to Basic Subject 

The Ford People follows a recent 
trend in making understandable the 
internal functions of a vast enter- 
prise, both to its own people in the 
factory and in the field and to the 
public at large. But a fresh new in- 
terest has been achieved in this film 
through 


intelligent writing, dra 


mati swiltly- 


photography and 
pac ed editing. 

There is drama in today’s mod 
ern industrial operations but it 
effective understanding 


only through script and editing. As 


achieves 


The Ford People moves through 


company distribution channels, it 
should do much to reaffirm faith in 
a progressive management. 

The picture is designed to show 
Ford employees how they are part 
of a world-wide organization that is 
producing a good product, but it is 
only as good as the men who pro- 
duce it. It certainly will leave Ford 
employees with a wonderful feeling 
of belonging to something big, and 
of being an important part of an 
important company. 


Available from Ford Film Libraries 

The Ford People is in color, 22 
minutes in length and is obtainable 
from the Ford Motor Company film 
libraries throughout the country. & 


Ford’s new picture draws its in- 
spiration from the company’s own 
people on the production line. 
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The U.S. Army Reserve 
Tells Youth Its Story 


Sponsor: U.S. Army Reserve. 


Title: Y’Cotta Plan, Man, 14 min. 
produced by Pelican Films, Ine. 
* The million or so young men 
about to graduate from high school 
are faced with so many ways to 
complete their military obligations 
that many of them don’t know 
where to turn. Army, Air Force. 
Navy, Marines, Coast Guard all 
are competing for the best young 
men. And the methods of complet 
ing service in each branch of the 
armed forces are complex as well 
enlistments, draft, national guard, 
and the new Reserve Forées Act of 
1955, under which only six months 
of active service in Army or Ai 
Force must be completed before en 
tering on service in the reserves for 
an additional 71% years. 

lo show the advantages of service 
in the Army Reserve, a new film 
has been produced which simplifies 
the complexities of the law and en 
courages young men to start thei 
military training early and finish 
early. The film, Y’Gotta Plan, Man 
is an animated cartoon, planned to 
appeal particularly to teen-agers. 
With a jazzy pop tune for its theme, 
the picture shows how the new 
reserve plan fits into a young man’s 
plans for college, marriage and a 
job with less interference than wait 
ing to be drafted, 

Pelican Films, Inc., which pro- 
duced the film, also prepared a 
package of related TV commercials 
and radio spots, using basic themes 
from the film. The theme song has 
been recorded by Eddie Fisher and 
will be used for additional radio 
and juke box promotion. 

Except for key theatrical show- 
ings and network TV broadcasts, 
which are arranged by Reserve HQ 
in Washington, all distribution of 
the film will be handled by unit 
advisors of the Army Reserve, lo- 
cated in cities all over the U.S. & 


Film Help for 30 Lands 


* Film technicians from Afghanistan 
to Brazil are getting a helping hand 
from the Aetna Life Affiliated Com. 
panies, 

Copies of a manual on motion 
picture care and repair prepared by 
Aetna’s public education depart- 
ment were recently distributed to 
more than 30 countries by the 
International Cooperation Adminis- 
tration as part of the U.S. State De. 
partment's overseas program. 

The booklet, “Splice “Em Right”, 
went to both American and foreign 
film technicians in South America, 


the Far East and the Middle East. 
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“Desert Horizons’ 


Timely and Eye-Filling, This New Aramco Picture Will 
Show the Impact of the Oil Industry on Saudi Arabia 





se ie ey 





rygvue iMeacr of the oil industry 
| on Saudi Arabia is the timely 
theme of Desert Horizons, soon 
to-be-released 0-minute color mo 
tion picture sponsored by — the 
Arabian American Oil Company 
No stranger to the film medium 
Aramco has been using films to in 
struct and inform its Arab workers 
and neighbors overTscas as well us 
mn public relations here at home 
Theme of the companys impend 
ing pr film is expressed in the clos 
ing words of the narration new 
horizons over this ancient desert 
land—for this generation and future 
generations —a land of promise 
As Desert Horizons is joined by 
other contemplated films such as 
Hassan Discovers the World of Oil 
and Oil and You (these will have 
both Arabic and English sound 
tracks) both Aramco people and the 
solid core of loyal friends it has won 
in the Middle Kast are confident 
that good sense and judgment will 
prevail over current tensions 
Desert Horizons was produced by 
Richard Lyford winner ol an Acad 
my Award in 1950 for The Titan 
Dealing with Arameo's formative 
years, it opens with the story of the 
early geologists who went to Saudi 
Arabia dressed in Arab costume and 
wearing beards in order not to alarm 
the Arab people, many of whom had 
never seen Westerners befor 04 


film scene at left.) mn 


The scenes (top and left) are from 
Richard Lyford’s Desert Horizons 
which documents Aramco’s formative 
years and service in Saudi Arabia 


“LAMERA TUUR’ 


The Cities Service Company 
Shows Nationwide Operation 


Sponsor: Cities Service Oil Company 
Title: Camera Tour, 15 min. coior 


by Science Pictures, Inc. 


* Cities Service believes that one of the best 
forms of enlightened public relations is to live 
in a glass house. All the world is invited to 
look inside the company and see what makes it 
go. A good example of this policy is the famous 
photographic library in New York where Man 
ager Nicholas Parrino has over 20,000 b/w and 
10,000 color photographs immediately available 
lor free use by almost anyone who needs a good 
picture 

The latest project of the photo library is a 
motion picture, Camera Tour, which is based 
pretty much on the same premise which guides 
other public relations activities of the company 
the firm has no particular axe to grind, just 
means to show Cities Service, its people and phy 
sical facilities doing a good job. 

\s the camera moves around the eountry look 
ing in on the thirty-eight states where Cities 
Service operates, some impressive statistics are 
encountered: 180.000 shareholders. 40.000 sta 
tion operators, 30,000 employees, 7.500 oil wells, 
17.000 miles of pipeline for oil and 8.000 for 
gas, 2,000 railroad tank cars. It's a big company 

One hundred prints will soon be available, and 
school and club groups are invited to borrow 


them from the company’s library Lad 


Picture of surging power is Charles The day shift of the Cities Service Refinery at Lake Charles, Louisiana heads for home, but two additional shifts kee 


Rotkin’s study of Cities Service 


the refinery working ‘round the clock, processing a continuous flow of crude oil. (Nelson Morris photo) 
super-tanker, the SS W. Alton Jones 


4 
Cities Service Photo Library 


* Model among industrial faciliti 

of its kind, is the Citi Service 
Companys Photo Librat 

Wall Tower in Manhattan. As noted 
ibove, some 30.000 individual phot 
subjects have been collected and col 
lated by Nicholas Parrino, former 
Photographic Editor of Newsweri 

who heads up this activit withir 





Cities Service Business Development 
Departm nt 

Duplicate relerenc oburne 
these excellent camera tude 
both black and white and color 
maintained in the Company 
ous division offices, The pictures at 
made available to all magazines and 
newspapers throughout the world 
without cost other than the tradi 
tional credit line 

But it is the high quality of thes 
pictures, rather than their quantity 
which has won high praise from 
camera experts and photo editors 

Camera Tour, a motion picture 

version of like quality reflects that 
striving for artistry and authentix 


ity in visual media lad 





Behind Sinclair's “Great Name” Are Its People, This Is Their 































Family Portrait 


Sponser: Sin lair Oil ¢ ompany. 


Title: A Great Name in Oil, 36 min.. color. produced by Wild 


ing Picture Productions. Ine. 


* Where do you look to find the key to vreatness in a big indus 
trial concern? Sinclair Oil Company, the seventh largest petro 
leum company, is sure the key lies in people. A fast-moving 
company, Sinclair has made great strides in the past decade 
changing from a largely marketing concern to a fully integrated 


company with much expanded production facilities. 


Because it is important for its people to understand the chang 
ing character of the « ompany and its new stature in the industry 
Sinclair has planned for several years a motion picture which 
could be shown throughout the company the Story of Sinclair 


in terms of people 


1 Great Name in Oil fulfills all the specifications set up tor 
it. Covering nation wide establishments of the company, acres 
of steel and stone. the film hews steadily to the basic theme that 


things do not make Sinclair great, but people 


No formal distribution of the film outside the company is 
planned, but some 75 Sinclair offices will have it available. After 
all Sinclair employees have seen it, arrangements can be made by 
schools colleges and other interested groups to obtain the filn 


on loan from local Sinclair ofhees. \yad 


SINCLAIR CAMERA STUDIES BY WILLIAM VANDIVERT 


The new Sinclair Oil picture gives a broad overview of every facet of its 
farflung operations from field and refinery to the eventual consumer 


/ 


Focal theme of “A Great Name in Oil” is the emphasis on the people 
Sinclair Oil 






their individual contributions to the whole pattern 





Aviation Public Relations 
Turns to the Motion Picture 


(Left) on the Control Tower set of the 
Air Transport Association's new color 
film “Mr. Withers Stops the Clock” as 
the cameraman takes a light reading 
for Eastmancolor. 


Airports In America’s Future 


“Mr. Withers” Alerts Public to a Vital Air Transport Problem 


pve Day Last Mancu, in what 
() once was the old Edison film 
studio in the Bronx, a venerable 
character actor named Edgar Stehli 
“closed” an airport with the wave 


Actually, no 


scheduled plane flights were can 


of a silver-tipped cane 


celled, nor did the closing of actor 
Stehli's mythical airport inconvent 
ence any passengers It was, how 
ever, a key scene in a public service 
information program, This particu 
lar nessage is designed to acquaint 
people with the ways in which an 
airport benefits the community it 
serves, 

48 Airlines Are the Sponsors 

lithed My Withers Siops the 
Clock, and filmed in 35mm Eastman 
color, the picture is sponsored by 
the nation’s 48 scheduled airlines. 

The story behind the story began 
when a series of accidents in and 


around Elizabeth, N. J.. 


temporary closing of Newark Air 


caused the 


port, For psychological reasons, the 
accidents couldn't have happened at 
a worse time, Aviation officials were 
busy blueprinting plans for enlarg 
ing existing airports and expanding 
runways to meet the requirements of 
jetage transportation New and 


larger airplanes were well past the 


drawing board stage. And while 
these heavier, speedier aircraft were 
almost ready for delivery, scarcely 
half a dozen U.S airports were 
capable of accommodating them. 
The unprecedented coincidence of 
accidents occurring within one area 
did the nation’s airport expansion 


good. Commercial 


program Little ¥ 
aviation, to say nothing of Army 
Navy and Air Force, was besieged 
and beleaguered with threats and 
tirades of “go away from our door 
move sone where else 

Since the earliest days of com 
mercial flying, aviation minds con 
cerned with winning public a 
ceptance of air transportation have 
poole d their respective knowledge in 
an honest effort to fathom the ap 
insoluble attitude of the 
public toward flying. 

While 
and automobiles continue to take 
the most terrific tolls of all, there 


has never been any clamor to do 


parently 


ships sink; trains crash; 


away with our merchant marine; to 
abolish our railroads, or to junk the 
)-odd million motorcars. 
Yet strangely 


nation & 
enough, antipathy 
toward airports continues to exist 
(in certain quarters) despite the 


(CONTINUED ON PAGE 64) 


Below: Edgar Stehli, who plays title role, chats with James Broderick, 
as Tommy, in a key sequence from the new ATA motion picture “Mr 


Withers Stops the Clock.” 


se hn ~ 


“Airman Smith” (1st Lt. Leonard R. Smith) developed a genuine interest in the 
huge Scorpion F-89 which appeared in this scene from the new Northrop film. 


Northrop Presents “Airman Smith” 


His Real-Life Story Aids Cause of Air Force Recruitment 


A BUNCH OF JOES sitting around 


the hangar rec room in job 
green coveralls, Four Joes playing 


cards. another Jor 


contemplating 
Collier's. Three more Joes languidly 
watching tv. The alarm sounds, the 
Joes scramble. In minutes, thanks 
to the Joes, a Scorpion is tearing 
across the sky in search of a pos 
sible enemy. 
Ground-bound but sky-minded, 
the fatigue-clad Joes are “airmen,” 
part of the vast and variously skilled 
supporting cast that keeps the 
Unitec States Air Force “birdmen” 
aloft. The Joes’ career story is told. 
for recruitment purposes, in a new 
28-minute color motion picture, Air 
man Smith, sponsored and produced 


by Northrop Aircraft, Inc., Haw 


thorne, California. 


Shown on Nationwide Telecast 


firman Smith had its premiere 


flight over television stations, from 
coast to coast, and at Air Force 
installations on Armed Forces Day. 
May 19. This meant that several 
million viewers saw the film the first 
weekend of its release—at a time 
when the public 8 defense-« onsc1ous- 
ness was heightened and when 
young men were being alerted to 
decide on their future. A few days 
after its release, Airman Smith was 
awarded an Oscar and certificate in 
the 9th Annual Cleveland Film Fes 
tival. 

Dating from the “blue yonder” 
panegyrics of wartime, Air Force 
recruitment accent has been on the 
obvious glamour of the Flight Of- 
ficer, the Bombardier, the Gunner. 
This accent has not disappeared and 
there is a recurrent effort to inten- 


sify it with higher pay. However, 


for every Flight Lieutenant, co pilot 
or bomber crew, there must be an 
airman ground crew functioning 
as a vital squad in a complex corps 
of flight preparation specialists. The 
duties of these specialists divide 
into over 40 fields of career activity 

ranging from atomic weapons to 


wire maintenance, 


Manifold Public Relations Value 


In contributing to the Air Force’s 
program to increase enlistments and 
re-enlistments to keep the ground 


Above: his training complete, “Airman Smith” 
was assigned to one of the Air Force's Air 
Defense Command bases, where interceptors 
and crews maintain 24-hour alerts 


corps up to strength, Northrop had 
ample motivation: besides the pub- 
lic relations value of doing a pro- 
motional turn for air defense, North- 
rop is helping to keep its own air- 
craft flying—with maximum effici- 
ency. 
Whirring through tv receivers 
and across screens in theatres, ser- 
military 
bases, Airman Smith carries its ca- 


vie e clubs, s( hools and 
reer message with authenticity. This 
authenticity was achieved by shoot- 
ing most of the film on Air Force 
bases, detailing Air Force personnel 
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COLOR CAVALCADE 


Retail Customers in 28 Cities View Closed-Circuit Color TV 
Showings in Storewide Promotion Sponsored by Owens-Corning 


N AUGUST OTH, customers at 
QO Seattle’s big Frederick & Nel 
son Department Store joined 
the enthusiastic tens of thousands 


of viewers who have been enjoying 


color 


closed-circuit 


a nationwide 





telecast sponsored by Owens-Corn- 
ing Fiberglas. They saw a parade of 
nationally-advertised products made 
of the sponsor’s basic material plus 
other featured store items on some 
of the 


strategic 


numerous color tv sets at 
locations, all 
nected to a DuMont Vitascan color 
system studio on one of the upper 
floors of the F & N store. All pro- 


gram material was “live” including 


store con- 


the personal appearances of local 
celebrities and the customers them- 
selves who “starred” on their first 
color tv programs. 

The 28-city retail promotion, cost- 
ing $250,000. 


October of this year. It was designed 


continues through 
to tie in with the growing impor 
tance of color in the home. Owens 
Fiberglas itself manufac- 
tures no consumer products, but 


Corning 


supplies Fiberglas for draperies, 


textiles, apparel, sporting goods, 
furniture and for a wide range of 
other retail and industrial uses. 

Seattle 
August 6, the Color Cavalcade opens 


New York city on 


with a second unit 


Following the date on 


at Gimbel’s in 


September 17 


under way the same date ZCMI in 
Salt Lake City. Jordan Marsh in 
Boston (October 1); G. Fox in 


Hartford (October 15) and Macy’s 
in Kansas City (October 22) are 


other dates on the present s« hedule. 


Midwest Debut at Carson’s, Chicago 

With its audio and visual mag- 
nets, the retail merchandising inno- 
which can 


vation offers a system 


motivate and monitor the market 














the throngs 
debut at 
in Chi 


place. Judging from 
attracted to its midwest 
Carson, Pirie Scott & Co. 
cago, the promotion is a “click 
idea for retail merchandising. 
the title, Fiber 
glas Color Cavalcade, the closed cir 


Fanfared under 


cuit showings are a presentation of 
Owens-Corning Fiberglas Corpora 
tion of Toledo, Ohio. Theis purpose 





is to dramatize products made from 
Fiberglas in a way that leads purse 
walkers right up to the counter with 
the right product name on their lips. 

In enlisting department stores to 
its sales cause, Owens-Corning’s 
Textile Products Division developed 
detailed 
which translates the manufacturer's 


promotional literature 
purpose into that of the retail met 
chant’s: “The Fiberglas Color Cay 
aleade has been created to give your 
store a presentation that will startle 
the imagination of prospects and re 
sult in more attention value to your 
windows more lookers, more 
stoppers, more buyers! This is an 
opportunity to gain store-wide vol 
ume and profits.” 

How is this manufacturer-retailet 
feat accomplished 7 By a store wide 
inter-action of zestful attention 
technics, which aided by strong, lo 


folks 


downtown, pull them off the show 


calized promotion, lure the 


window sidewalks and maneuver 


them through the big store to the 
precise point of sale. Examine the 
Fiberglas Color Cavalcade table of 


operations: 


* 1. Color Television Show \ 
complete, prefabricated closed-cir 
cuit color tv studio, of approx! 
mately 400 square feet, is set up in 
the store. Two trained technicians 


operate the station. Twelve tv re 


ceivers 


are supplied to carry the 







Left: the ladies watch a Fiberglas product demon 
stration at one of the in-store color telecasts. Right: 
one of the several large diorama exhibits of Fiber 
glas products which are always placed near a good 
receiver location in the various stores, combining 
action, illumination effects and some useful con 
sumer facts on the sponsor's products 
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telecast throughout the store—and 


through the show window, 
In a recommended 30 minutes 


every-hour programming schedule, 





Celebrities made personal appear 


ances during the stor telecasts 
at Carson's in Chicago, m.c. Fran 
Weigle interviewed Miyoshi Umecki, 
Japanese recording star 


the store treats its customers to visit 
local 


fashion 


ing celebrities personality 


interviews, shows, beauty 
lessons etiquette advice, see-yourself 
on-tv tricks—-or whatever the store 
management figures will make the 
best use of color imagery to hold 
interest. Nine minutes of every hour 
is reserved for showing and selling 
color rich biberglas products The 
tv set-up was devised with the co 
operation of the Radio Corporation 
of America and DuMont Corpora 


tion, both desirous of selling more 


The Fiberglas “Color Cavalcade” store telecasts drew admiring audiences 
at numerous color receivers located at strategic spots in Carson’s in Chicago 





* 
ivy 


wm if 


color tv sets and video transmitters 


2. Diorama Exhibits Alive 
with animation, light, color and 


sound, || dioramas augment the 
artlully de loved they 


depict the story of Fiberglas 


tele asts as, 
how it is made from sand to opt 
cally pure marbles, how fibres are 
drawn from the marbles and made 


into fabrics and mats 


5. Display Properties Decora 
tive material is supplied in) abun 
dance, These art panels banners of 
biberglas, show cards for counters 
ledge elevators spot displays for 
12 windows and the departments 


sold 


effect an eye-leading ribbon around 


where Fiberglas products are 


the Cavaleade package 


1. Portfolio A tv-conscious 
satchel full of advertising 
idea sketches for ad layouts 
keyed to the Color Cavalcade. Thess 


are to help the department store ad 


suygves 
uppee 


tions: 


vertising staff merge the Cavalcade 
show cone ept w ith the character and 
policy of their store’s own ads 
Confident that its color show is a 
natural, Owens-Corning’s own pro 
motion to the stores urging them to 
join the Fiberglas Cavalcade puts 
the participating stores squarely on 
their 


turer 


own imitative Thi 


manulac 


provides the basic pac kage 
units, announced as a $250,000 pro 
motion and affords technical super 
vision, but the stores must coordi 
nate with suflicient in-store and show 


(CONTINUED ON PAGI ro») 
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FOR INDUSTRY 


Republic Steel Corporation's 





i} riis iy iil STE! i ad kitchen eliminated dis 
f orporation «& cdiatributor i“ travel to outside facilities 
ithered at e ¢ Republi Meeting Room 


general ofhee in \ “il eal ‘ used for a wide variety of 


this year, a Bustin functions, ranging 


rerie ral 


who met with them to revi the train essions to 
Order Viaker me operatin 


precedent breakin meetings. It is 
Trowtitute sales program (lasue 3 ide available to outside groups 
1956) observed that Republi purposes Key 


i real dvantage ire a} to provide near 


mmunity relations 
meeting room facilities made 
contribution to the effectiveness of penrie on im meeting presentation 
the day-long proceeding» : ») to conserve executive time 
The 93-seat auditorium combined ormerly spent in traveling te and 
comlort with efhetrent utilit pre hotels, clubs, et 
jection and sound were flawl \ well-equipped 9 x 12. proje 
speaker facilities helped to make the tion room at the rear of the auditor 
numerous short talks and dramati ium houses RCA 
skits easily heard and eflectivel 1 (t-watt Bell & 
lighted And 


break cat the 


lomm are and 
Howell 
luncheor ound projectors us well is alice 


tors and playbacks Vad 


LOmmn 
when the 


sdjoiming dinin pre 1 


Below: this comfortable, adjoining dining room provides service for 100 per 
Beyond the 
rear doors are every modern convenience for meal preparation ina gleaming 


sons at tables; larger groups are frequently handled ‘buffet style.’ 


stainless steel kitchen with full professional equipment 





Meeting Room Facilities That 


Combine Function & Beauty 


Left: the sheen of its wood-panelled 
walls reflects the quiet dignity and 
utility of this 93-seat auditorium in 
Republic’s meeting room suite. Note 
the useful note-taking arms at each 
chair and the large projection screen 


which is behind curtain at front 





ao 


Above: this inviting reception foyer greets incoming guests. Comfortable 
lounges and chairs handle brief waiting periods; oversize cloakrooms are at 
right rear; telephone booths and a reception desk are also provided 


Below: indirect illumination of the auditorium is one of its important assets; 
full ceiling lights greet the assembling group, dim for dramatic emphasis when 
meetings begin. “Stage” is set for a panel discussion with flanking chalk- 
boards easily availabie, beneath the two speaker grills adjoining screen 
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A BUS'NESS SCREEN 
MARKET BUILDERS” PROJECT 


HE EXuHisirors Apvisory 
7 OUNCIL, national organiza 

tion of the men and women 
who direct trade show and meeting 
activities tor large LS. companies 
and of the executives who design 
and build convention and trade 
show exhibits, held their 7th An 
nual Trade Show Clinic and “Show 


of Shows” at Chicago's Hotel Mor 


Trade show managers and designers at the “Show cf 


A-V Techniques for the Exhibitor 


Experts Show Audio-Visual Ideas at the “Show of Shows” 


TelePrompTer’s Ted Boisumeau de 
scribes modern meeting equipment. 


rison on July 10, 11 and 12. Feature 
of the Wednesday, July Ll, pro 
gram was a special demonstration 
of the latest audio-visual tcehniques 
and equipment, arranged by O. H. 
Coelln, 
SUSINESS SCREEN, 


editor and publisher of 


In a swiftly-paced three hour pro 


Anthony F'an of Oakton Engineer 
ing and Pau! Kohout of SVE describe display idea created especialiy for 
a new automatic sight ‘sound display the “Show of Show 


pac ked auditorium. These included Lia socel for Visual bkdu 
lelePromp Ter | ilent 
of the latest is omp ler Corporation. and | 


l6mm sound motion picture and liant Manufacturin 


demonstrations of Incorpor ited 


meeting equipme nt 


Corporati 
sound slidefilm innovations: auto \n introductor ddr 
matic tape controls, opaque meetin ecey ’ eer did 
aids, cabinet-type and transparent elo nts the 
planner deli 
oelln, Calli 


ree tere 


slice apparatus and screens 
Participating in the program were tention 
audio and visual experts from such 


well-known firms as Ampro, Bell & 


phon 


Chicago's Mary Dooling tells about 


nd automatic techniques no 
talent arrangements at show. 


Howell, Commercial Picture kaquip able to enrich udience pres 
ment Co.. the DuKane ¢ orporation tior he reminded kAG 
Harwald Com 


pany, Oakton Engineering ¢ orpora 


ruests that 
gram, thirteen individual presenta Genarco, Inc.. the creative imagination and sund 
tions were introduced to a well plar ning were still the basi a 


Charles Musser (below) of Bell & Howell’s in 
dustrial sales dept., showed latest equipment. 


Oakton Engineering's “Robotape” was ex 
plained by Anthony Flan and Barrett King 
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a 


of 


eee | 


Here's the audio-visual convention 


demon tration 


Show heer O. H. Coelln introduce audio-visual experts 


post which made these new tool 
work eff ctively 

Among the unusual product ox 
hibited were a combination tape 
lide exhibit’ created espe ially for 
the demonstration by Oakton bngin 
eerting and the Society for Visual 
bducation. Automatically changin 
color slides and LCCOTIPATLY Ht 4 ri 
corded sound were combined in a 
simple setup that caused consider 
Portabl creen ol 


all dimension of both ont and 


able comment 


rear-screen types wer 


Howard Turner, DuKane 


visual sre presentative on the EAC 


audio 
program, sets up a sound slidefilm 


Commercial Picture Equipment and 
Radiant Manufacturing Cory 

Nearly 300 members of the | 
hibitors Advisor 


terested 


Council ‘ in 
pectator at the pecial 


demon tratiot program lll 


Technical Service’ continuous film projection 
was demonstrated at EAC “Show of Shows.” 





Beyond the Bering Strait is Big Diomede Island where the Iron Curtain begins. 


The Great Land: a Saga of Alaska 


Scenic Wonders and Economic Potentials of “49th State” 


Shown in Authentic New Film of North American Van Lines 


yr Wienke Weatuen Becins, up 
L where lonely forests and stark 

mountains stand aloof, where 
a long bedding of seasonless tundra 
and snow cover a mystery of wealth 
is a land which the hardy and ad 
venturous would call great: Alaska 


Until Alaska hae 
been a land that most people of a 


fairly recently 
settling temperament would call “too 
lar away 

The distance which has dissuaded 
possible settlers from finding a new 
home in this still industrially new 
land has been decisively shortened 
by the Alaska Highway. Making this 
highway something of longer-range 
importance than its place in the 
military order of things, was the 
establishment in 1952 of an over 

North American 
of Ft. Wayne, Indi 


ana, What this service means in the 


land service by 
Van Lines, Ine., 


development of Alaska is the under 
lying theme of The Great Land, a 
new 27-minute color motion picture 
sponsored by North Amer ian 


Progress Follows the Vans 

The very fact that North Ameri 
can's vane were rumbling out to 
meet the dog-sled team was itself 
material evidence that the 20th Cen 
tury was moving in quantity to the 
land which popular misconception 
elsewhere continues to picture as 


the exclusive province of Eskimos 


Lovis Huber’s trusty Austin carried the 
producer and his cameras over 20, 
000 miles filming “The Great Land.” 


ill-fated GI's, 
incorporated later-day 
Jack Londons 

Dog-sled 
kskimos and wide and open spaces 
But, as The Great Land illustrates. 
Alaska than Arcti 


reaches: there is plenty of livable. 


hunters, fishermen 


md ai few 


teams there still are 


there i more to 


te rtile land there fs CCONnOHIM op 
portunity; replacing the bean-can 
prospector of old are heavy-invest 
ment mining industries. wood-pulp 
manulacturing enterprises ; there is 
i fishing industry; there is a devel 
opment of hydroelectri« power, The 
vecasional hunter or fisherman has 
multiplied into “tourists.” Of greater 
significance, the industrial and 
igricultural regions are being popu 
lated by people who are coming to 
stay--to build homes and schools. 
\ rbanization is increasing: depend 
able transportation is bringing the 


bskimo many new neighbors. 


A Veteran of Alaskan Trails 


lo film a comprehensive, accu 
rate picture of Alaska today—both 
North 
American Van Lines chose Louis 
RK. Huber of Seattle, who began a 
first-hand study of Alaska in 1931 
when he worked on U.S. Coast & 
Geodetic 


primitive and progressive 


Survey ships engaged in 
charting Alaskan coastline. Since 
1945, Huber has covered the north 
land as a correspondent for the 
Christian Science Monitor. In re 
cent years, he has turned to motion 
picture production as “the most ef 
fective means of describing this 
hard-to-describe area to the rest of 
the world 

he sponsor told Huber to pro 
duce an educational film about 
Alaska in which advertising as such 
would have no place, in which the 
company 8 operations would appear 
us part of the documentary history 
of the northward movement of peo- 


ple. Visual advertising though it is, 


the film’s image of a big North 
American van lugging household 
goods along the road 50 miles east 
of Anchorage also is a good chunk 
of history. 

Not a little history is reflected in 
the contrasting modes of life, work 
and transportation witnessed in The 
Great Land and experienced by 
Huber in its production. 

Huber’s itinerary while shooting 
the film 


lengths to which an enterprising 


likewise exemplifies the 


sponsor and producer will go to 


acquire a promotional story they 


realize is worth telling. 
Frontier of the Free World 
With his script approved, Huber 
flew to Nome, Alaska. whereupon he 
A key 


sequent e in The Great Land opens 


began his location sorties. 


with an air shot over the Interna 
tional Dateline, just south of the 
Diomede Islands. Huber first tried 


North American Van Lines carries a 
load over the Glenn Highway, about 
50 miles east of Anchorage, Alaska. 


Junction, then to Haines in south- 
Alaska, Huber planed to 
Ketchikan and recorded scenes of 
pulp mill activity. Further up the 
Highway, Huber spent three months 
in central and interior Alaska, driv- 
ing. flying, riding the Alaska Rail- 
road, hiking. Beating it back to 
Seattle, Huber began editing his 


eastern 


Eskimo and “friend” —a freshly-killed seal—in a scene from “The Great Land.” 


to snare this one from a chartered 
DC.3. 


Nome, Was 


The weather, ok on leaving 
deep-murk over the 
Islands. Trying again, later, in a 
“bush” plane, Huber was rewarded 
with an extraordinary photo-view 
of a walrus herd on a Bering sea ice 
pac k. 

Next, the cinematographer lived 
with Eskimos for a month, hunting 
with them in walrus-skin-hulled 
‘oomiaks,” eating their food, pick. 
ing up a bit of their language. Here 
was documented the ageless, primi- 
tive Alaska. In the summer of 1955, 
as the weather improved, Huber 
began gathering the larger, progres 
sive story of The Great Land. Pack 
ing his cameras, a tent, sleeping 
bag, food and tools into a remod 
eled British Austin, Huber drove to 
Alaska, stopping at Edmonton, Al- 
berta, to lens North American oper 
ations in that booming Canadian 
junction on the road to Alaska. 

Gunning his small film van along 
the Alaska 


Highway to Haines 


highway-length Kodachrome foot- 
age. In January, he was on the 
Alaskan road again, building a fire 
under his “winterized” Austin, to 
best the 50-degree-below tempera- 
ture. 


Winter Doesn't Faze Alaskans 


This adverse outdoor exercise was 
not an extravagant method of get- 
ting some cold weather shots. Huber 
knew, and a main point of the pic- 
ture is, that Alaskans don’t let the 
winter stop them. On this trek, the 
camera was able to prove that Alas- 
kans do beat the winter: Carnivals 
at three Alaskan cities, skiing, dog 
races, a baseball game on snow- 
shoes, Eskimo dances, winter pa- 
rades—these depict people facing 
the frigid time with warm smiles. 

The producer's winter trip cov 
April of this 
year, the final editing began: the 
first interlock screening of work- 
print against soundtrack occurred 


ered nine weeks, By 


(CONCLUDED ON PAGE 68) 
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Drama and Color Give Local Utilities Help in 


Promoting the “Home Electrical” 


“Meet Mrs. Swenson”—a New Color Motion Picture Is Playing 


Key Role in Utilities “Live Better, Electrically” Campaign 


aaa rric utilities throughout the 
4 country currently are showing 
to women’s clubs and other civi 
groups a 28-minute color motion 
picture called Meet Mrs. Swenson, 
as part of their “Live Berrer.. . 
ELECTRICALLY” residential load 
building promotion campaign. 

“Live Better . 


nation-wide series of local promo- 


.. Electrically” is a 
tion programs conducted by the 
nation’s electric utilities. Supported 
by the entire electrical industry the 
program—through strong national 
and local advertising and promotion 
activities—points out to the con 
sumer the great many benefits to be 
derived from the use of electricity. 
and the comfort and extra leisure 
time that is to be gained by the use 
of more electrical appliances in the 
home. 


Produced by John Sutherland 


The Meet Mrs. Swenson movie. 
produced by John Sutherland Pro- 
ductions, Inc., tells about the ex- 
of the Forrest family 
when the husband, Milt, was trans- 


per ences 


ferred by his company to a new 
town. He has moved there ahead of 
his family, to buy a home for his 
wife and two children. The film then 
shows what happens when the hus- 
band buys a house without his wife 
seeing it. 

Upon arrival, the Forrest family 
walk into a brand new ranch-house, 
which has a ‘just sold” sign in 
front. The 
latest in modern electrical living. 
plenty of 
enough electrical wiring to handle 


house represents the 


There are appliances, 
the present load as well as the added 
load which will be needed as the 
family acquires new appliances. 
Of course, it turns out to be the 


wrong house. Theirs is that big barn 
of a plac e across the street. The 
house is solid, spacious, its architec- 
ture is of the early 1900-type and 
so is its wiring. In a tremendous 
“early 
Light fix- 
tures are old and ill-placed. 
Although the husband is all ex 
cited about the fact that he now 
owns a gracious, spacious house just 
like the one he 
grandmother, his wife is quite de 


kitchen is a refrigerator of 


electrical living” vintage. 


lived in with his 


pressed about the prospects of hay 


ing to work like grandma did. 


Appliances Grow . .. and Grow... 
But the 


makes the best of a poor suitation 


family moves in and 
The Forrests have a television set: 
and they need much more lighting 
so portable lamps are brought in. 
They also have a radio and a few 
other appliances which were not in 
existence when the house was built 
Naturally, there is a 
good supply of candles at 


and wired, 
hand, 
ready to be put to service when the 
fuses blow which happens with 
great frequency. 

The film goes on to narrate how 
Ellen Forrest realizes that the situa 
tion cannot go on for much longer, 
what she and Milt do to bolster the 
house’s electrical capacity and how, 
step by step, the family emerges 
from “the primitive electrical liv- 
ing” period to the “modern era of 
better electrical living.” 


Contributed by General Electric 

Veet Mrs. Swenson is actually 
sponsored by General Electric Com- 
pany, although GE prefers to remain 
just a part of the electric industry 
team and has seemed to permit itself 
practically no credi\ for this film 


project. 4 


Pre-modernization set in the new picture ‘Meet Mrs. Swenson.” 





















































































Textron shareholders view company’s film premiere at the Waldorf 


Textron Meets Its Shareholders 


Company’s Diversified Operations Pictured at 1956 Meetings 


Tre OBLIGATIONS of large pub 
licly-owned companies ip the 
fields of stockholder, em 


ployee and community relations are 


public, 


complex. For such a company as 
the Textron Corp. which makes a 
good business of “eating-up” likely 
looking companies in its drive for 
wide diversification the job is even 


more ¢ omplex. 


Textron, this year, chose a mo 
tion picture as the best means of 
explaining all the whys and where 
fores behind its methods of opera 
tions. The company’s requirements 
were spec if ; show every one of 
the dozen or so Textron divisions 
located all over the map and some 
of the operations of each, their key 
products, their potential for the fu 
ture; and show how the Textron 
philosophy of planned diversifica 
tion operates, including an actual 
Board of 


which new 


Directors’ meeting at 
acquisitions are dis 
cussed, The specifications said to 
cover all these points in a half hour 
or so and keep it light, easy to grasp 


and even entertaining, if possible. 
First Shown at Waldorf Meeting 


Completed in time for showing 
at the first of Textron’s 1956 stock 
holder meetings at the Waldorf 
Astoria in New York recently, the 
23-minute color film, The Fruits of 
Diversification, is being offered as 
one of the primary information pre 
sentations of its program of planned 
diversification, or, picking off the 
good apples before they fall in some 
one else’s yard. Through the combi 
nation of live photography and ani 
mation the physical facilities and 
products of each division are shown, 





and facts, figures and plans which 
might be tedious in other forms are 
dramatized and made recognizable 
through animation 

Though diverse, Textron is no 
corporate catch-all, and the filmed 
Board of Directors meeting shows 
how considerate plans for acquisi 
tion of new companies are formu 
lated, 

Some of the wide range of prod 
ucts produced by Textron divisions 
and shown in the film are: televis 
ion aerials, textiles, polyethylene 
bags and sheets, lsomode vibration 
metal 


eliminating pads, cold-flow 


parts, plastic brooms, chain saws 
and carryable generators, plywood, 
batting, padding, upholstery filling, 
saddle girths, a revolutionary new 
foam plastic, centrifugal pumps 
radar equipment, radar chaff dis 
pensers, guided missiles and mag 


netic controls. 


Animation Simplifies the Problem 
The problem of presenting a 
“guided tour” of Textron’s plants 
and their products, as well as neces 
sary information about them, was 
met by using animated characters, 
Three birds: an eagle, a robin, and 
a bluejay; other characters, a dia 
pered Phi 


“genius,” 


Beta child-prodigy, a 
and a “graybeard,” dem 
onstrate how a company is analyzed 
for possible acquisition, Many facts 
are presented and explained m 


graphic fashion and many ques 
tions are anticipated and answered 
in the film. 

After stockholder showings, Tex 
tron plans to show the film to secur 


ity analysts, to employee groupe 


and to plant communities through 
out the country lad 
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Quebec (Canadian regional direc 
lor}. 

The National Audio-Visual Trade 
Show, one of the world’s most ex 
tensive displays of specialized audio 
and visual equipment, processes and 
techniques for industry, educational, 
religious and scientific application 
provided a rich show-window of the 
multi-million dollar manufacturing 
and film production industry it 
represented, Wide-screen lenses and 
screens: brilliant new light sources 
lor projection; a fast new positive 
film for the production of slides 


within two minutes: new wear 


A-V deaiers trom ail over the U.S. and Canada attended the several general sessions held during NAVA‘s convention 


Cece! Attend tith NAVA Convention 


National Audio-Visual Dealer Association and Seven Consumer Organizations 
Hold Concurrent Meetings and Attend Largest Trade Show in July ot Chicago 


hLeVENTH AWN Al con ( ihitors ind i broad cro s-section 


rgvir 
vention of the National Audio of consumers 
Visual Association, held July exhibits and numerous meetings 
19-25 at Chicago's Hotel Sherman Veeting concurrently with NAVA 


2.227 dealers, distributors vere seven associated national audio 


to its 160 Trade Show 


brought 
visual roups 
\inslie R. Davis of Denver wa 
ele ted president of NAVA succeed 
in \lan B. Twyman of Dayton 
Ohio. William W. Birchfield, Mont 
! \la ind P. H. Jaffarian 
Seattle, are the new vice-presidents 
(. Kirtley of Louisville is secre 
I ud Ray Swank of St. Louis 
was elected treasuret 
Lew Vath of Sharpsvill Pa.. and 
H. A. Fisher of Orlando, Fla., wer 
Regional 
directors for the new term = are 
Philadelphia (Mid 


Larry Skees¢ 


named directors-at-large 


Retiring president Alan B. Twyman 
receives service plaque from NAVA’s 
president-elect, Ainslie R. Davis, at Robert Abrams 


convention ceremony dle Atlantic region 


NAVA executive officers meet the press: (| to r) Alan B. Twyman, past 


president; Ray Swank, treasurer; Ainslie R. Davis, president-elect; W. G. Kirtley, 


secretary; and F. H. Jaffarian and William W. Birchfield, newly-elected vice 
presidents of the National Audio Visual Association, at Chicago meeting 
= "os sf 
; 


“e. 


President-elect of NAVA for 
1956-57 term is Ainslie R. Davis. 


resistant bases for film and mag 
netic tape: and new applications 
of the transistor, making possible 
smaller, more rugged and lighter 
sound amplifiers were some of the 
display and meeting forecast fea 
tures of the convention. 
Resolutions were adopted pledg 
ng NAVA’s support and full co 
yperation to the efforts of the newly 
ormed A-V Commission for Public 
information, the Council of A-\ 
Organization Presidents, and the 


School Facilities Council. The as 


NAVA’s executive vice-president, 
Don W site, addresses convention 


Mansfield, Ohio (Midwestern re 
gion): M. G Lubbock, 


flexes (Southwestern region! and 


sociation also commended its execu 
(sregory tive vice president, Don White, for 
his part in helping bring about the 


Pernard Teesier, Trois Rivieres establishment of these groups. 


Past presidents were honored during the convention. (| to r) (front row) Jack 
Carter, D. T. Davis, Jasper Ewing and Hazel Calhoun. Second row (I to r) are 
William F. Kruse; Ken Lilley, Bernard Cousino. Back row (I to r) Jack Lewis, Car- 
roll Hadden, Merriman Holtz, Alan Twyman, J. M. Stackhouse. 











industrial Audio-Visual Association members gathered for a regional 
luncheon and a brief meeting during NAVA. Adrian Ter Louw of Eastman Kodak 


was an honored guest as were John Flory and Tom Hope cf that company 
William Cox, IAVA president, was host at the informal convention occasion 


Users of Audio-Visuals Meet 
During Convention Week 


ORGANIZATIONS 


' VEN 
7 ing a 


audio-visual 


represent 
wide cross-section of 
interests as consumers 
held gatherings during the National 
Audio-Visual ¢ week, 
These included the Educational Film 


Library 


onvention 
(annual meet 
mg); the Association of Chief State 
A-V Officers, the Audio 
Visual Association, Religious 
Audio-Visual Conference, the A-\ 
Conference of Medical and Allied 


Sciences, an Industrial Training Di 


Association 


Industrial 
the 


rectors Workshop and an Agricul 
tural A-\ Workshop 
Dr. Garland Bagley of Atlanta. 


Ga., was named president of the As 
sociation of Chief State School Of 





NAVA’S Chicago convention was thoroughly 


audio-visualized and Wilson Gill (pictured 
above) of Washington, D. C., was the pro 
jection supervisor who helped assure the pro 


fessional quality of the many film showings 


that organization's 
meeting ; Russell Mosely, Madison, 
Wis.. Russell Steen, Helena, 


Montana. were new members of the 


ficers during 
y 


and 


Association executive board, elected 
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Medica! audio-visua) group cfficers pictured 
Dary! Miller 
Helaine § 


and 


above are (|. to r 
Medical Assn 
Dental Assn 


Audio-Visual Institute 


American 
Levin, American 


Edwin Foster Medical 


during the Chicago a-v convention 

The Audio-Visual Conference for 
Medical and Allied Sciences held its 
third meeting in Chicago 
and elected Edwin J. Foster, Medi 
cal Audio Visual Institute as its new 


Ameri 


chairman. Helaine 5S. Levin. 


can Dental Assn.. is the vice-chair 
man and Daryl Miller, American 
Medical Assn... is new secretary 


treasurer. 
The medical Froup exe hanged in 
theirs 


grams as its main program obje« 


formation on respective pro 


tive. This indicated how extensively 


closed circuit television is being 


used for medical, dental, veterinary 
medical and health education: how 
rapidly film libraries are being de 
veloped and how rit h higher 
standards for film selection have be 


| he re ed for 


unifor m 


come, more 

criteria and film preview formes 
was initially discussed. hight inter 
national groups take part in this 


professional organization of medi 


leade rs lad 


cal and allied science 
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Educational Film Library Association officers pictured during their Chicago 
convention included Emily Jones, executive secretary; Garrett P. Weathers, 
Erwin C. Welke, Wanda Daniel, and Elliott Kone. Erl 


formal programs, including special film preview sessions 


A held three 


days of 


Educational Film Groups Also Hold Annual Conventions 


| amegtae ty biim library lead 
4 ers and heads of various city 
county and regional audio-visual 
department I he ition s school 
took part in the in 
nual meeting of th 


standing leat 


essiol 
The work o 
on Public 





ire ol the evening 


{ the 4.\ Lot jission 


Information was reviewed 


Williams of 


Syracuse { niversity 


hy Jon 


kducational Fil Li who is taking an ae 
wary Association tive role in that a 
held as part ol Na tivity, Sectional meet 
tional Audio-Visuel ings on problems of 
convention week on sp ial intey ! to 
July 19 20 mad 2) it various | | | \ mem 
the Hotel Sherman bers were imother 
bornily Jones bbls feature of the three 
secretary wa mn day progran 
charge of general ar Parents interested 
rangement: itt better education 
The bk I \ program for their children 
entered around prog Eds.ctenel Om progress wes @ = USI realize that 
ress reports on filer television program feature as Don audio-visual methods 
library operations McNeil of the “Breakfast Club and materials will en 
among its member how interviewed |, C. Larson able teachers to pro 
ship with special jscotigne! eutioviegs ‘eter vide just that G. b 
emphasis on curriculum develop Watson, State Superintendent of 
ments and = financing Numerous Public lnostruction for Wisconsin 
showings of selected films for evalu told the National Audio-Visual Con 
ation and discussion were an out vention during the week Vel 
Audio-visual leaders gather in Chicago as Educational film preduction was also well 
| to vr) Seerley Reid, Garland C. Bagley represented | to ©) were Godirey Elliot 
G. E. Watson and Russell Mosley hear from president of Young America § Films Carl 


Floyde E. Brooker, DAVI's executive secretory 


and editor of ‘Instructional Materials 


« 
& ee neat 7 


\" i 


- 





head of 


and Al 


Noter 


division 





Nontheotrical 


McGraw Hill 


Walt Disney's 


Rosenberg of 
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mura Movie-Mite | 


~~ 





The lightest 

lémm sound projector 

(only 29 Ibs.) and now easiest 

on film (features new automatic safety switch). Light 
weight, compact, easy to thread, Movie-Mite is ideal 
for every use. Write for folder, Only $298.50 


The New 


ADMATIC 


A smart modern cabinet-type dis 
play unit that projects 30 slides 
doubie+trame) in brilliant color, 
changing every 6 seconds for 
store, convention or window dis 


play. New, brigiter screen 


—and the New 
MOVIEMATIC 


lémm continuous movies in trou 
ble-free cabinet unit as shown 


Inspect.O-Film 
automatically de 
tects torn sprocket 
holes, punches, 
broken film, other 
defects that couse 
poor showings 
Counts splices and 
cleans film. Now 
assure perfect film 


showings every available for 


time. Write for de 
TV stations, 
scriptive book 


Special Model K 
“Editor” also 


producers 


Inspect - O-Film « 


SPLICE-O-FILM 


A profesional unit for 
moking strong, low-visi 
bility splices quickly and 
easily. Features an auto 
matic, pre-set scraper that 
removes emulsion to the 
precise depth every time 
Precision-made, easy to 
maintain. Models for neg 
ative or positive use, com 
bination Bmm-lémm or 
35mm. Perfect for vse with the Harwald Inspect-O-Film 


PROTECT-O-FILM PREVENTS SCRATCHES 


Works four ways to increase film life 
improve projection quality. Cleans com 
pletely, reduces wear, prevents dirt and 
dust collection, strengthens film base 
Try this amazing film conditioner your 
self, Pint, just $1.75 





Fer twill itoomatton, check the tems you're interested in 
teer out th and send with your name and eddress te 


“HARWALD" 


1216 CHICAGO AVENU 
EVANSTON 








Fresh Approach to Audience Research 
Ford Pre-Tests TV Commercials 
at Exhibit Center in Manhattan 
OUNTLESS THOUSANDS of television viewers 
who have longed for the opportunity to 
“tell off” 


having the opportunity during these summer 
months when people generally are inclined to 


TV commercial sales pitches are 


express themselves more freely and in no uncer- 
tain terms. 

A new, unique method to test television com- 
mercials has been set up by the Ford Motor 
( ompany as part ofa spec ial automotive research 
data exhibit in Grand Central Station, New York. 

Called “Consumer Research Listening Post,” 
the exhibit employs entirely new testing ideas 
and is open to the public daily during July and 
August. 

The television commercial testing machine 
was designed and built by the Kenyon & Eck 
hardt advertising firm to provide an economical 
and quick way to pre-test TV commercials before 
they are released to the public. This enables an 
advertiser to make revisions which will result 
in “better audience acceptance.” 

The heart of the unit is a continuous record 
ing mechanism which registers the viewers’ reac 
tions and enables the producer to evaluate accu 
rately the effectiveness of the commercial. 

Shaped like a large coffee vending machine, 
the machine has a rear-view projector which 
throws a“ filmed commercial on to an eye level 
screen The viewe! records his reactions to the 
commercial at the moment he sees and hears it 
by means of a lever which he can continually 
adjust. If he likes what he sees and hears, he 
moves the lever to the right; if he dislikes the 
material, he moves the lever to the left. The more 
intense his reaction, the further he moves the 
lever. The reactions are recorded on a tape which 


is then analyzed. bad 


GETTING VIEWER’S EARTHS 


Apove: Laura kiordan “talks back” to 
television commercial on unique new 
TV testing projector at Grand Central. 


New Christopher Film on Voting 
* The Christophers, who encourage individual 
initiative in such vital fields as government, edu- 
cation, literature, entertainment and labor rela 
tions, have a library of some 14 half-hour films 
now widely available through film libraries. 

Just released and most timely is Anock On 
Every Door, half-hour 16mm sound film, intro 
duced by Bing Crosby. 


a well-known professional cast, shows what an 


This new picture, with 


average citizen can do once he realizes the im 
portant role he can play in protecting his God 
given freedom. The obligation of each citizen to 
participate in strengthening our political fun 
tions is outlined in detail through plausible and 
natural incidents in a dramatic story. 

Because of the timeliness of Anock On Every 
Door, the Christophers are making prints avail 
able to anyone for only $30.00 each, actual cost 
of processing and handling. Write or wire The 
( hristophers, 18 East 48th Street. New York 17. 


Below: an electrically-operated “group response analyser” at the Ford Motor Company's “Consumer 
Research Listening Post’ exhibit in Manhattan measures audience reactions to automobile styling fea- 
tures. This Grand Central Station exhibit continues through the month of August; is drawing crowds. 
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Effective Use of a Valuable Data Source is Squibb’s Message on 


Lhirect Mail and the Uetail Man 


A Sound Slidefilm “Rx . 


ODAY’S PHARMACEUTICAL ARMORY offers the 
TT doctor a wide choice of competing weapons 

against most of the diseases he meets in 
his daily practice. To maintain its fair share of 
the market, an ethical drug company must match 
the high quality of its products with an equally 
high-calibre sales promotion effort. 

Like its competitors, the Squibb International 
Division of the Olin Mathieson Chemical Corpo- 
ration has a number of well established channels 
for reaching the physician’s prescription pads. 
The most important of these is the Detail Man 

. the Squibb professional representative who 
calls on doctors personally to “detail” them on 
the merits of Squibb products. 


An Exacting ond Highly Technical Job 

The Detail Man’s job is as demanding as any 
in the selling field. He must make a forceful and 
convincing presentation on a high technical level 
to a customer who is usually busy and distracted 
by thoughts of a waiting room full of patients. 
. only the 
idea of prescribing them. Whatever claims he 


He cannot sell his products directly . . 


makes must be scrupulously accurate since they 
may quite literally be a matter of life or death. 
At the same time, a small army of competitors is 
pursuing the same objective. In short, the Detail 
Man needs all the help his company can give 
him. 

Squibb, naturally, spares no effort to back up 
its Detail Men with a consistent promotional cam- 
paign a major part of which consists of 
direct mail advertising. Squibb direct mail rep- 
resents a considerable investment in money and 
creative energy. With its attractive, impressive 
copy and layout . .. and the variety and time- 
liness of its subject matter . it provides the 
Detail Man with a powerful selling tool. 


Some Dubious Views About Direct Mail 

Yet, paradoxically, many Detail Men viewed 
Squibb’s direct mail with a less than wholly 
favorable eye. Some believed it travelled non- 
stop from the doctor’s mailbox to his wastebas- 
ket. Others thought the company should spend 
less on direct mail and more on samples. Few 
were exploiting its full potential in their daily 
work. 

As a result, Squibb International Detail Men 
are today being sold on the merits of direct mail 
with the help of a filmed training program devel- 
oped and produced by Henry Strauss and Co., 
inc. Heart of the program is a color sound slide- 
film, Rx 
English, Spanish, and Portuguese for use in over- 
seas markets, 


D.M.C., which was recorded in 


Meets Objections and Shows Application 


Rx... DM.C. (for Direct Mail Campaign) 
makes a double-barreled attack on the Detail 
Man’s reluctance to accept and personally use 
this potent promotional aid. Its opening sections, 
which are motivational, bring out frankly the 
Detail Men’s own expressed objections to direct 
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.. D.M.C.” Shows Professional Field Men Value of the Medium 


mail. Each of these negative ideas is explored 
and answered by factual evidence showing that 
direct mail is, in effect, a prescription for the 
Detailer’s selling headaches. 

The film stresses direct mail’s value to doctors 
as a sort of correspondence course on today’s 
flood of new drugs and new tec hniques. It points 
out how direct mail works much like the Detailer 





Visual help for detail men and doctors is the 
aim of Squibb International’s “Rx D.M.C.” 


himself . 


direct selling appeal . . . how it saves time by 


with an institutional as well as a 
“pre-selling” ... how it acts as a constant prod 
uct reminder . . . how it strengthens the Detail 
er’s own presentation with solid clinical evidence. 

Rx... D.C.M. goes on to explain the reasons 
for the quantity and variety of Squibb’s mailing 
pieces; and shows the careful, imaginative plan 
ning that goes into their design and production. 

The second half of Rx ... D.M.C. is devoted 
to suggesting concrete ways the Detail Man can 
use direct mail in his doctor contacts. It high 
lights some of the “how-to's” of putting direct 
mail to work for gaining entree to the doctor's 
office, winning his confidence, making him pre 
scribe Squibb products, and building a favorable 
personal relationship between doctor and Squibb 
representative. 


Part of An Integrated Training Package 

The Strauss organization has supplemented 
Rx... D.M.C. with additional material that will 
help Squibb sales managers use it with more 
effectiveness. A Conference Leader "s Guide out 
lines the purposes of the film, suggests techniques 
for getting the most out of it, and provides ques 
tions that will draw trainees into thought-provok 
ing discussions. Included also is a set of role 
playing situations, exploring typical doctor con 
tacts ——-in which direct mail could be used to 
advantage. Trainees act out these situations 
before groups of their fellow Detail Men to stim 
ulate further discussion of the right and wrong 
way to use direct mail. 

Through the coordinated motivational and 
training approach the film and collateral material 
provide, Squibb hopes to help its Detail Men 
develop increased respect for the value of direct 
mail and greater skill in using it. 4° 









NEWS-VIEWS 


Above: The Magnasyne Manufacturing Co. 
is conducting a “Sound Safari” as its sales man 
Auchstetter 
begins a two-month nationwide tour, showing 


ager Howard V. (center above) 
the company’s latest tape equipment. Also shown 
above with one of the air-conditioned station 
wagons used on tour are Bob Dickinson, trafic 


manager (left) and president D. J. White. & 





Meet Bert Keil (center, above): commis 
sioner of the National Football League, as he 
receives personal print of Miller Brewing Com 
pany's new Lomm color film Sport Highlights of 
1955. Five sports are featured, including 1955 
Pro Championship football game. Making pre 
sentation in Mr, Bell's office are Robert Conrad 
(left) who heads Milwaukee brewery'’s Sports 
Promotion Department, and Edgar R. Fons, & 





Textron Premieres a New Film (see page 45 


for story) and one of the interesting sidelights, 
pictured above, was this formal presentation of 
the first print of Fruits of Diversification to Mr. 
Royal Little, Textron’s Chairman of the Board 
Doing the honors (at left) is Textron’s vice 
president, Herman EF. Goodman, and (center) 


the film’s producer, Victor Kayfetz. bed 
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eo 
Above: M. |. Smith (seated) shows 
Lee W. Cochran a 22mm motion 
picture which was used on the Edison 
Kinetoscope Projector recently pre 
sented the DAV! Archives at lowa 


Edison Projector Presented to 
University of lowa Archives 
* Cone of 


grandpoy . a 


filmdom's mechanical 
22mm combination 
motion pieture projector and stere 


lhoma 


Was presented June 25 to 


opticon manufactured by 
bdison 
Lee W 
Bureau of Audio-Visual Instruction 


at the State University of lowa. t 


Cochran, director of the 


become part of the Department of 
Audio-Visual Instruction archives 
of the National Education Associa 
hon 

Still in working order, the 44 
vear-old machine was given by M. 1 
Smith, supervisor of Audio-Visual 
Projected Aids of Duluth, Minne 
sota Public Schools, with the co 
operation of Sam G. Rose, presi 
dent of the Vietor 


Corporation Davenport lowa 


Animatograph 


The early trae hine Wis discovered 
obtai 
parts for another of the same model 
at the Edison Laboratory Museum 
hast Orange, New Jersey. The Edi 
son projector-stereopticon will be 
on display at the DAVI archives in 


the State University of lowa Library 


when Smith attempted to 


along with a 1923 model of the first 
Lom projector 
the \ lor 


tion previously 


manufactured by 
Animatograph Corpora 
presented to the 
archives hy Rose 

Smith demonstrated how the ma 
chine uses the now seldom seen ar 
lamp for light while the projection 
ist provides the power by turning a 
crank, The projector was one of the 
first manufactured for home and 
school use, 

The film for this model has three 
rows of images, When the proje 
tionist comes to the end of the reel 
he shifts it so the second row of 
images comes into the aperture, then 
he turns the crank backwards to 
At the end 


of the mane ond row, the film 8 aan 


continue the showing. 


shifted and the third row is run 
through. A second lens makes it 
possible to show slides Lad 


Use Our Bookshelf Service 

A reference service listing useful 
hooks for sponsors and film pro 
ducers is the Business 
see page ob Vad 


SCREEN 


BooKksueu 


What's New in Business Pictures 


U.S. Plywood Film Campaigns 
for Sale of Decorative Woods 
% Profits Prelerred. a new 18-min 
is the key 


; merchandising Campaign 


ute color motion picture 
tool m 
launched by The United States Ply 
00d Corporation to assist retail 
lumber dealers in the sale of deco 
rative materials 
The fil tells the story of a pro 
aive retail lumber dealer and 
nethods he uses to meet chang 
, conditions in the building field 
lL sed at educational meetings of re 
tail lumber dealers throughout th 
country, the picture emphasizes the 
rowing interest of women in deco 
rative iaterials offered by lumber 
dealet 
ire advised that home 
lumber 


now ire Visiting 


vith an eye toward fashion 


a 


+. 
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No longer a merchant in building 
materials only, the lumber dealer 
now discusses interior decoration. 
heauty of wood and styling. 

Profits Prelerred was produced 
by Transfilm. Inc.. New York, under 
Kenyon and 

agency for 
I S. Plywood. bad 


. 


the supervision of 
bckhardt. 


the sponsol 


advertising 


‘‘tt’s In the Air’ Features 

Airtemp ‘56 Air-Conditioners 
@/is In the fir, a modernized 
version of a widely-shown two-year 
old motion picture on air-condition 
Airtemp Di 


vision of Chrysler Corporation, has 


ing sponsored by the 


heen released for showings to clubs 
churches, schools and other audi 
ence groups. 


The l6mm color film 


non-technical terms a number of 


f xplains im 


o 
pA 
ERAN 


SUMMERTIME 


ror FILM LIBRARIES 1s 
RECONDITIONING TIME 


POR 


Summer is with us 


PRINTS 


and your prints are out 


of circulation for a while. This is the ideal time 


to have them restored to good condition through 


Peerless servicing 


SCRATCHES REMOVED 
ces REMADE --- ra) .* 


crive spt 


S587 $875 


G 


a 


6’. 
aN 
,-4 


2S 


ND CLEANING ee 


a . 
a 
5 


Then, cleaned up and rejuvenated, your 
prints will be ready for hard use in the fall 


Send for brochure 


KERLESS 


FILM PROCESSING CORPORATION 
165 WEST 46th STREET, NEW YORK 36, N.Y 


wt 


SES 


959 SEWARD STREET, HOLLYWOOD 38, CALIF 


facts about the carth’s atmosphere 
and how man, through use of air 
conditioning equipment. can enjoy 
comfort and health by controling 
important aspects of his atmospheris 
environment. 

In its earlier version. the film was 
shown extensively and received fay 
orable reviews. It has been revised 
to include air-conditioners of the 
1956 design. 

Its In the Air can be 
for free loan showing by ( 


Modern Talking Pictur 


Inc.. offices or reservation can be 


reset ved 
ontacting 


service, 


made through local Airtemp equip 


ment outlets. 


DuKane Mass Voice Equipment 
Demonstrated in Defense Film 
* The Big V oice a 13! 


motion picture showing how new 


minute 


sound equipment is used by Civil 
Defense officials to warn. advise 
and evacuate the public during an 
emergency, is being sponsored by 
the DuKane Corporation, St. 
Charles, Ill. 

Footage for The Big | oice was 
shot during Civil Defense exercises 
in Gary. Indiana. July 20-21. during 
which mass voice communication 
equipment manufactured by Du 
Kane was employed. Bie Voice” 
equipment supplements the regular 


siren warning system by giving 


emergency voice instructions to 
people on the streets and in vehicles. 
lt operates ab a maximu power ol 
3200 watts, 

In the Gary phase of the nation 
wide “Operation Alert 1956 the 
DukKane sound system was used to 
direct a partial evacuation of the 
downtown area and to give the 
public information on how to leave 
the city and proceed to pre-estab 


Additional 


loudspeakers mounted on vehicles 


lished re eplion areas 


and hand-held microphones were 
used to direct reception area ac- 
tivities, 

Depicting what might happen to 
an American family of three during 
an air raid alert, the film will trace 
their movements through the city. 
Scenes will show how each member 
of the family receives the air-warn 
ing alert—at the office, a super- 
market and a playground. Sequences 
will show trafic being re-routed on 
a main street and private vehicles, 
buses and taxis evacuating the popu 
lation. 

Part of Gary's population doubled 
as actors for the film which will be 
distributed to all state and local 
Civil Defense officials and shown on 
television across the country. The 
Big V oice 1s being produced by 
Lewis & Martin Films. Chicago, with 
the cooperation of the Federal Civil 
Defense Administration yy 
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Take these 
3 easy 
steps... 


FOLLOW the simple film path printed on the projector. New, 
* simplified path has spring-loaded sprockets, eliminates need for 
separate snubber rollers. 













3 CHECK focus — run off a few feet of film for adjustment of fram- 
. 
ing, focus, sound; then flick single switch to reverse film to movie- 
opening title. 


and your movies are off to a 
running start 


The new Kodascope Pageant 16mm Sound Projector, Model 4, 
takes the “project” out of projection. 

Its fold-out reel arms, simplified threading, and single-switch 
reversing mechanism get you off to a smooth-running presenta- 
tion every time. 

The new single-switch reversing means you start every movie 
exactly where you wish—no focusing targets or flashing numbers 
to jar your audiences. It also lets you rerun important scenes for 
emphasis. This is especially useful when you show training 
movies to student and vocational groups. 

You'll find that every group responds to the start-to-finish 
excellence of movies shown on a Pageant. See for yourself. 


ees 





Before you choose any 
projector, get all the facts 
about the new Model 4 


Kodascope Pageant Sound 
Projector. Send for this NAME 
free booklet. There's no ORGANIZATION 
obligation. STREET 
ary 


VOLUME 17 °* 


1956 





EASTMAN KODAK COMPANY 
Dept. 8-V 


Please send me complete information on the new Kedascope 
PAGEANT l6mm Sound Projectors, and tell me whe can give me a 
demonstration. | understand | am under no obligation. 


Only the Pageant gives you all these: 


1. Lifetime lubrication to bypass the most common cause of 
projector difficulties 


2. Brilliant pictures, because the exclusive Super-40 Shutter 
gives you 40°, more light for your sound movies 


, 


3. Fidelity-controlied sound with tone and volume controls, 
baffled speaker, and precise scanning of sound track 


4. Three models to choose from, onc to fil your needs exactly 


Rochester 4, N.Y. 


TITle 


STATE 
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A NEW WAY 


TO HOLD THINGS UP... ANYWHERE... 
LIGHTS + PROPS + BACKGROUNDS + MIKES 
WITHOUT NAILS OR SCREWS — WITH ¥ 


POLECAT is a featherweight, telescoping column 

of 1% inch anodized aluminum with an expansion 

spring in the top. Adjust it once to your ceiling 

height with locking collar. Then just spring it in 

and out of place as you please. Rubber pads 

top and bottom protect ceilings and floors. POLE 

CAT can’t be knocked over . . . and takes less : . 

floor space than a silver dollar. Adjust — push up — it’s done 

HOLDS 400 POUNDS Makes a perfect mobile, lightweight for lights. 

Two POLECATS with cross piece and fitting can be used to hold a roll of 

background paper, props, flats, etc. Perfect for location filming. 
BROCHURE ON REQUEST 





SPLICE-O-FILM 


AUTOMATIC 
SPLICER 


for 8mm-l6mm 
combination & 35mm 
with the Exclusive 
PRESET SCRAPER! 


A PERFECT SPLICE EVERY TIME AUTOMATICALLY 


The major cause of film failures is poor splicing . . . and the major 

cause of poor splicing is improper scraping (either too much or too 

little). SPLICE-O-FILM solves both of these problems with its automatic 

scraper that takes off exactly the right depth of emulsion every time 
. regardless of applied pressure. 


SPLICE-O-FILM is a precision tool . . . imported from England. It has 
a precision-ground tungsten steel scraper that is preset and ready for 
making thousands of splices. 


BROCHURE ON REQUEST 


FLORMAN & BABB 
& 


Phone: Murray Hill 2-2928 


Cable Address FLORBABB, N.Y. 





U.C.L.A. Extension Releases 
Two Motion Study Pictures 


* Time and motion study phases are 
treated in two new motion pictures 
for industry and business being 
made available to interested firms 
or schools by the educational film 
sales division of University of Cali- 
fornia Extension at U.C.L.A. 

The Foreman Discovers Motion 
Study, a sound film in color and 
b/w. introduces the subject of mo- 
tion study and simplification of 
work to factory foremen, super- 
visors and students. /ntroduction to 
Work Sampling shows how random 
sampling may be used for measur 
ing work as well as measuring de 
lays and idle time. 

Both films were produced by the 
Motion Picture Production Depart 
ment of University Extension on the 
Los Angeles campus with Ralph M. 
Barnes, professor of engineering 
and production management, as 
consultant. 

Firms and organizations inter- 
ested may obtain descriptive mate- 
rial by addressing University of 
falifornia Extension, Los Angeles 
24, California. 

. « . 


New Slidefilm on Walter Reed 
Released by Metropolitan Life 


*A new sound slidefilm, Walter 
Reed and the Conquest of Yellou 
Fever has been added to the Health 
Heroes series sponsored by the Met- 
ropolitan Life Insurance Company. 
The 16-minute color film, produced 
by Transfilm Incorporated, contains 
73 frames of art illustrations which 
cover the early career of Dr. Walter 
Reed and the events which led to 
his conquest of yellow fever. It is 
available through the insurance 
company on free loan to high 
schools and public libraries. In ad- 
dition, it will be used, as are the 
other films in the series, for teacher 
education and training programs 
and for nurses’ training. 


* “ a 


Ansco 16mm Film Available 
Without Processing in Price 
® High-speed 
motion picture film now is being 
sold without the cost of processing 


Anscochrome l6mm 


included in the purchase price of 
the film. 

The manufacturer points out that 
the availability of the film under 
these terms makes it possible for 
users to maintain full subject mat- 
ter security by handling processing 
through their own or selected local 
laboratories. Those who wish pro- 
fessional laboratory processing serv- 
ice may have the work done through 
local photo dealers or the film may 
be shipped directly to the Ansco 
Motion Picture Processing Labora- 
tories in Union, New Jersey, or Chi 
cago. 

Ansco laboratories will process 
the film for either of two standard 
speeds: Exposure Index 32 or Ex- 
posure Index 125. The higher speed 
should be of value to industrial 
motion picture makers who have 
location problems where lighting is 
poor Or where the extreme speed of 
a particular operation requires 
higher than normal frame speeds. 


+ ” . 


16mm Test Film for Labs 
Now Available from SMPTE 


A new 16mm test film that meas- 
ures registration, aperture size, res- 
olution, shutter timing, centering of 
the image, steadiness of its own test 
image with respect to the perfora- 
tion, and also provides a “thou- 
sandths scale” for measuring film 
movement in double-exposure test- 
ing of printer steadiness has been 
announced by the Society of Motion 
Picture and Television Engineers. 
Providing in a single test film of 
high accuracy several quantitative 
visual tests that have always been 
difficult to perform, this reel will be 
used for quality control by manu- 
facturers of 16mm projectors, in 
film laboratories to adjust l6mm 





N.Y. State Film 
on the Revolution 


® American Battle- 
ground, a new 20-minute 
color film on the story of 
New York State through 
eight years of the Revo- 
lutionary War, has been 
released by the New 
York State Department 
of Commerce and is 
available for tv or group 
use on free loan from its 
Albany. N.Y. film li 

brary at 28 Howard St 
h ilmed in color on at 

tual location sites. i) 


convenseo DELUHE 


18 point 


42 point 


Available in 18, 24, 30, 36, 42, 48,60 & 72 point sizes 


Informal ... Good Display 
Looks best letter-spaced. 


One of many typefaces available in Knight Studio Tities 


KNIGHT STUDIO 


159 €. Chicago Ave., Chicago 
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printers, and for precise alignment 
of l6mm black-and-white and color 
television film chains. 

Development work on the film 
was done over a period of two and 
i half years by George W. Colburn 
of Geo. W. Colburn Laboratories, 
Chicago. This test film, which comes 
in lengths of 100 feet and is priced 
at $27.50, may be ordered from the 
Society of Motion 
Television Engineers, 55 West 42nd 


Street, New York 36, N. Y. 


Pictures and 


on o e 


Japanese TV Men Examine 
U.S. Filmed Commercials 


® Over 70 percent of Japan’s tele- 


vision commercials are produced 
live and animation accounts for a 
major portion of the remaining 30 
percent. This ratio may begin to 
change in favor of film as a result 
of a visit to the United States by 
representatives of Japanese tele- 
vision stations, under the Interna: 
tional Educational Exchange Serv- 
ice. 

Accompanied by two interpreters 
State 
Japanese group toured the Chicago 
studios of Kling Film Productions. 


They were amused by Kling’s sam- 


from the Department, the 


ple reel of animated commercials 
and they were impressed with the 
studio facilities, editing and sound 
departments. Seeing the large stu- 
dios and plentiful equipment, the 
visitors expected that Kling special- 
ized in feature length films instead 
of industrial films and tv com- 
mercials, 

lelevision in Japan was described 
as being “two years old.” As in the 
L.S., Japanese tv stations are also 
radio stations which have been long 
established. The Japanese stations 


CINEKAD JUNIOR TRIPOD DOLLY 


represented were NHk. Tokyo 
JOKR-TV,. NTV= and Hokkaido 


Broadcasting vompany. 


* 





Modern Merchandising Aid 
Shopping Center 


Concepts Documented 
in New Color Picture 











* East Side—West Side. a 20 
minute Eastman Color and sound 
film documenting the contemporary 
shopping center era has been spon 
sored by the Don M. Casto Organi- 
zation, Columbus, Ohio. 

East Side 


merchandising concepts involved in 


West Side covers new 


the regional shopping center as well 
as many of the aspects ol center 
planning and construction. A lead 
ing developer of shopping centers in 
the nation, the Casto Organization 
owns and operates approximately 40 
centers. These are located from the 
Kansas City. with 
dozen 


East coast to 


nearly another centers in 
various stages of planning and con 
struction. 

The film was produced by Na 
tional Programming Service of Co 
lumbus. Shooting spanned more 
than a year since crews had to fol 
low a typical center from drawing 
board to “grand opening.” Centers 
shown in the film are in Pennsyl 
vania and Ohio, and others in Mich 
igan, Illinois and Kansas are cov 
ered in animated sequences 

Prints of East Side-—West Side 
are available from Don M. Casto, 
Jr., The Don M, Casto Organiza 
tion, 42 S. Fourth Street, Columbus 


15, Ohio. 


a a 
* Every issue of BUSINESS SCREEN 
lists dozens of useful new films for 
free loan or low-cost rental. Vad 


Used Nationally by Discriminating Cameramen 





Cinehad (NGINEERING COMPANY 


763 Tenth Avenue, New York, N.Y. 
DESIGNERS AND MANUFACTURERS OF 


NUMEBR 


EQUIPMENT FOR MOTION 


This 3-Wheel Collapsible 
Tripod Dolly Is... 


especially designed to meet the de 


mand for convenient mobility of 


comeras on location or in the studio 

Dolly can be used with any profes 
sional or semi-pro tripod. The tripod 
is fastened firmly to the dolly by a 
clamp at each leg tip. The special in 
dividual caster locking system makes 
it possible to lock either two or three 
wheels in a parallel position, enabling 
dolly to track in a straight line for 
rolling shots 

Dolly folds quickly into a single 
compact, easy-to-carry unit, 23 inches 
in length, weighing 14 Ibs 


Write for Prices and Literature 


7 Plaze 7-3511 
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PICTURES AND T.V 


An interesting 
portraying how an Airport benefits the community 
it serves. 





and entertaining motion picture 


Sponsored by 


Air Transport Association 


for all scheduled Airlines 


of America 


in the United States 


Written and Produced by 


PAUL ALLEY PRODUCTIONS 


619 West 54th St., New York 19, N. Y. 


Running time: 27 minutes 
Available also in 16mm. color and in 16mm. 
Black and White for television. 


A STATE, party ularly 


among 46 


666" FELLING” 
S state 


minded states 


publicity 
highly 
W inning athletic 
folders 


is a sizeable 
competitive chore 


leans state fairs, travel 


plugline licenime plates occa 


sional kind notices in the 


stale 


press ill 
traditional come-ons, remain 
serviceable but to be seer md 
heard afar with memorabl 


impact 
agencies are relying with 
greater trequency on the tion 
camera 

Cre 


state steadily makin pre 


motional hay while the television 


Maine 
lh part 


State of 
Maine 


Ag culture 


screen shines im the 
lhanke lw the 


ment of 


State 
Maine 
ucts, climate and scenery 

brought vividly to millions 


North Atlantic 
North Central States 


ers in the and 
lwelve motior 


pictures have been 


Hildreth (, Hawes 


pruibolic ity director 


produced ly 
Lhe partine ni 
offered 


stations 


and are 


for fres lee on 1] » ty 


Also Shown in TV Color 
All ol Maine . Ay 


files “are color 
black 


Lh partment 


originals, though 


white sound prints are used 


An ¢ 


evening 


xceplion was 
irmg of 
of Main 
Climate and the 
all-eolos 


a recent Sunday 


» ZOminute exposition 


I pple 
WNBO 


weharding 
by Ni 


in Chie ago 


station 
Important from a media-budget 
that only minor co 
filmes 
Postage mn 


othes 


standpoint is 
are incurred ones the 
produced and printed 


filrvin 


correspondence and 
labor, 


ment, comprise the total maintenance 


plus repl we 


print 


coat. In return for circulation 


and maintenance expenditure the 


Maine 


thousands ol 


reckons on 
worth of free 


Department 
dollars 
state advertising. A recent summary 
of approximately 15 months of tel 
vision showings of Climate and the 
pple noted that 63 tv stations in 
12 states and the District of Co 
lumbia aired the film a total of 
times to an estimated 35 million 
viewers 

Of 43 tv stations which reported 
film, LO 


exact showing times of the 
reported use in) premium 


time from 6 to LL p.m Twenty-two 


reported showings between noon 


and 6 p.m.; eight reported show 


ings before noon; three stations 
said they played the film between 
ll pm. and midnight 
Supplementing the tv coverag 
of the Maine 
films are made available to school 
club 


east through the Department s pub 
through 


lomm color prints 


and audiences in the north 


licity office at Augusta, on 


out-of-state distributors 


Maine Dy 


Subject matter of a 


Viaine Wins Friends on Television 


Twelve Films Produced to Date Get Wide TV Coverage 


of Agriculture film ordi 
narily is revealed by the title. thus 

Vagic Milk. Broiler Stock, Interna 
tional Maple, Potato News, Feeding 
( attle Van, Improving Dairy 
literally 
Seed, describing Maine's seed 
and Fourth Dimen 
health film 
in cooperation with the Dairy 
cil of Maine. In 


| production ire 


partment 


and 
Cattle, Less 


Ketter 


ise ibe d are 


program 
i prize-winning 
Various stages 

Part-Time 
Blueberryland and an un 
film on the Maing 


harmer 
titled 


clustr 


potato in 


Keep Close Check on Shows 


\ file 


tations md a 


of postal card reports trom 
both 


hand at stations and show 


map showing 
filny sof 


i reported ire posted daily Com 


pilations on selected films are made 
from time to time to check the pro 
grams progress 

Late last year, a check was run 
on showings of three films, Feeding 
Cattle and Man, Improving Dairy 
Cattle Vilking These 
films had been in use for 33 weeks. 
had total 
of 58 televisings by 44 stations with 
a potential audience of 32,258,390 
market 


then in use on 


and Time 


been viven a combined 


in their 
Fourth 
tv less than four months, had been 
beamed by 2] Total cost 


in postage and anticipated film re 


primary areas. 


Dimension 
stations. 


placement amounted to $110 during 
the months the films 
checked, Hawes estimated. 
Production of the Maing 
work 


four were 


films en 


tails a variety of which in 


Sureness is the clue to the craftsman, 


In Centron Productions you witness the 


results of deft action—in the planning, 


the writing, the direction, and the 


brilliant photography. 


Such sureness 


means shorter shooting schedules and 


lowered production costs. 


at moderate cost, it’s Centron! 


For quality 


ES Be Sek, meek etek o Ware, 


West 9th at Avalon Road 


. Lawrence, Kansas 


film 
would be farmed out to specialists 
the films 

Record 
libraries are obtained by purchase 
them 
portions of discs are re-recorded to 
film at 


many comparable projects 


and laboratories. Usually 


have music backgrounds. 


or loan and from suitable 


magnetic tape or \ugusta 
ret orded 
\ third tape is 
recorded if sound effects are needed. 


These 


scene, and 


Narration or dialogue is 


on a separate tape. 
tapes are timed. scene by 
then taken to a Boston 
studio where Hawes works with the 
Joseph Rothbe rg. to re 


them simultaneously on a 


owner, 
record 
film with a photographic emulsion. 
later this 
track to the previously edited pic 


Hawes matches sound 
ture, 
Film Win Festival Honors 

Maine’s Climate 
Fourth 
festival award 
Stock has 
Foreign Agricultural Relations Sery 
ice of the L.S. Department of Ag- 
riculture for showing at meetings in 
Italy. 

Preparation of the films involves 
travel to throughout — the 
state. The 


shown 


and the {pple 


and have been 
Broiler 


borrowed by the 


Dimension 
winners 


been 


Barcelona, Spain, and Rome, 


farms 
variety of operations 


against scenic bas kgrounds 
provide much of the appeal to out 
they are 


of-staters, whether or not 


commercially interested in farming 
Wilk 
years ago im a 3i 
club 


form 


Vagic originally Was issued 


several minute 


school and show 
that 


6 different 


version for 


ings and in included 


scenes from farms and 
dairies. 
Part-Time Farmer goes bevond 
the scope of the typu al De partment 
film, 
part-time farmers have found prof 


Maine. beef 


fruit and 


presenting projects which 


itable in from raising 


to small growing green 
house operation. It points to tactors 
that folk 
places to take up part-time 


ture in Maine. Included are 


influence from many 


: 
agricul 
recrea 
tional fascinations and scenic high 


lights from seashore to Autumn 


hillside. 
There's thing New 
Hampshire can do about it. bad 
Council of Churches Names 
Richard Cobb as TV Producer 
° Rie hard A. { obb, Boston televis 


ion and radio producer, has been 


only one 


appointed as a television producer 
on the staff of the Broad asting and 
Films Commission of the National 
Council of Churches. 

Cobb's first 


Commission 


assignment for the 
is production of the 
Protestant segment of the Sunday 
half-hour ty Frontiers of 
Faith. For the past year, ( obb has 


been teaching in the department of 


series, 


radio Speer h at Boston University 


BUSINESS SCREEN MAGAZINE 











e:;" ¢ 


ee 
























-_ 


—_—— 


(/AURICO 


| 164mm DUAL-PURPOSE 


SPE CMTE |e remem tenn m noe mma 


Auricon *Super 1200° Kinescope Cameras. 


iring a 24 month period, we have delivered more than one gillion 
GET THE SHOW ON THE AIR FOR feet of Kine ope film, for delayed re-broadcasting, Spenser and 


ivertising agency use, without lesing 4 single foot of fila! 


The Kinescope films we produce of major television programs, demand 
D highest quality picture and sound, and we are giad that our work 

i iiways onsidered to be excellent, thanks in great part te our 

Auricon Equipment 

sn Aane 


e filming you've got to be right the first time 


,ee* @un Ger B@4Y0. MOLLY WOOe 46. Gaetf 


Berndt-Bach Ine., 
6900 Romaine Street 


Hollywood 38, California 








never 4 hance to go back and do it over. In our opinion, 
Bradley Kemp, President of Video View, Inc., Hollywood, California, nae edhe ne he agen mae cman eee 


is one of the Nation's largest producers of quality Kinescope films 
of major television programs—all recorded with Auricon 16mm 
Sound-on-Film Dual-Purpose “Super 1200” Cameras, using Televi- Jv A , 
sion Transcription “TV-T” Shutters [Snot f° o- 


sincerely yours, 


VLDEO VIEW, INC., 


President 


Programs produced include weekly Kinescopes of the Gillette 
“Cavalcade of Sports” Professional Boxing Matches, which originate 
live over the NBC Network, and are filmed with Auricon “TV-T” 





Cameras for rebroadcast over Television Station KONA, Honolulu, 
Hawaii. The World Series Baseball Games are Kinescoped each BRADLEY KEMP GAYS 
season by Video View, and two Auricon “Super 1200” Cameras in Kinescope filming, you've got to be right the 3 
first time! in our opinion, Auricon Super 1200 


TV-T"’ Cameras are the best bet for quality 


quality Kinescopes with dependability. Kinescope recording ~ with dependability,’ 


working in relay, devour 8000 feet of film each day, producing 


Auricon 50 ft. Kinescope “TV-T” Demonstration Films are available USE AURICON ‘'TV-T’ KINESCOPES FOR: 


on loan to TV and Educational Film Producers. Please request on 


- Delayed Re-broadcasting ¥ Pilot Kinescopes 

your letterhead. . * 
“Off-the-Air’ film checks Show-case films 

—_—_— 4" * Sponsor presentations Le Film Library 








| 2 —— —E - net 7 
AURICON 
A PRODUCT OF 
BERNDT-BACH, INC. 


Auricon Cameras are sold with a 30-day money-back guarantee 
You must be satisfied! Write for free illustrated Auricon Catalog 
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~~ lf } i ' 
6910 Romaine Street 77‘ fat} ae fae a} 
wom om | yi ‘ 7 tC ed i , J 

Hollywood 38, Catif.  )) TE, ”. a ; ~~. ‘ 
. “ Ms) ry, eo | Pie \ 

HOllywood 2-0931 es |) ye i oi 

: -600 1200 TRiPog wicORote 

a $495 00 $149700 $4657 '5 $925.00 $3359.00 


MANUFACTURERS OF SOUND-ON-FILM RECORDING EQUIPMENT SINCE 1931 








sit MANAGERS or anyone els 
U who plans industrial film bud 
gets compile the constant costs that 
are mandatory to any film produc 
tion. These include, of course, studio 
facilities, camera and lighting equip 
ment, technicians, film stock, labora 
tories, ete. By the time he arrives at 
an item called “talent” on his pro 
duction sheet, he is usually tempted 
Irv the 
light of past experience, it would 
he better if he 


econome al 


to start thinking of economy 


would start the 
thinking with some 
other items and consider the talent 
cost just as, if not more important 
than some of the previous items. In 
experienced talent invariably costs 


money in the long run 


Professional Talent Pays Off 


Since the producer has paid a 
substantial price for his seript, it 
should stand to reason that he would 
want good, experienced talent to 
execute it before the cameras. Ade 
quate time should be planned for 
casting sessions so that every part 
in the script is filled with good 
professional people lo do this 
properly, much time can be con 
sumed, but this need not be the 
producer es time. A good reliabl 
talent representative can take thes 
chores over as a package and mere 
that each player called for in the 
script is delivered on time, properly 
costumed and with lines ready to go 
The talent representative offers this 
service at no charge to the produc eT 
since he 
for the 


commission from the talent 


m an employment agency 
actor. He operates on a 
These 
commissions are authorized and reg 
ulated by the Sereen Actors Guild 
It amounts to the same thing as 
having a man on the producer's 
stall working on the production if 


no coat 


Helpful Notes for Producers 


| would like to su 
points that will expedite a produ 


tgest sore 
tion in the realm of casting and 
producer-actor relations 

(1) Seripts should be furnished 
the performers in adequate time for 
them to memorize their lines 

(2) Make as few last 
script changes as possible 

(5) Work 
people If you 


minute 


with all professional 
go into overtime, let 
it be a technical cause, and not that 
of the talent 

(4) If 


when a booking is made that a job 


there is any indication 
cannot be completed in the sched 
uled time, book with holdover tims 
This means that this time will b 
held for you, assuring a continuity 
of time, but if you finish on sched 
ule there will be no added cost 

(5) Don't give 8:30 A.M, calls if 


54 


Better Pictures Through Wise Use of Talent 


Economize With Better Casting 


by Charles Tranum, 


you can make it later, Proper plan 
ning cath save ove rtime by bringing 
if there is no 
0 call 


ahead far 


performers in later 
necessity for the 8 
(6) Cast enough to 


secure time from the schedules of 
busy performers 

(7) Make sure the performer has 
complete booking information, such 
as tine costume location, travel 
schedules, etc. 


As a rule the 


industrial films must represent types 


people cast in 


intended audience 
themselves. A 


denominator of 


with whom the 
can easily identify 
common favorite 
ty pes would be well groomed middle 


class adults and wholesome children 


| The Venard Organization 
|--—--—------ Pec tamer aams he 


“What Advertisers Want” 


- oa. fe 


ILM 


Creativity 
Experience 
Personal Service 


. Low Cost 


Phone 9-4437 or 4-2490 


Peoria, Illinois 


Producers and 
Distributors 
Since 1917 


Talent Representative 


These can be supplied from a talent 
representative's standard file. Most 
good agencies maintain two files, 
one to take care of the majority of 
calls and the other for off-beat calls 
(ranging from a tramp to a chubby 
pink-faced baby). Both are cross 
indexed and filed to make it easy to 


fill calls in the shortest time possible. 
Example of an Off-Beat Call 


To give an example of an off- 
beat call, a producer was looking 
for a lovely blonde whose weight 
would tip the scales at at least 200 
pounds. We found this person and 
before the camera 
three 


months keeping a pictorial account 


scheduled her 


once every three weeks for 








Notes on the Author 
* Mr. head of 
Charles B. Tranum. Inec.. a 
talent 
firm in the industrial film and 


Tranum is 


leading representative 
television fields. Formerly an- 
at the Du- 
network. he 


set up his own company last 


nouncer and M( 
Mont television 


January and has seen it mush- 
room into one of the busiest 
talent houses providing one- 
stop service for film produc- 
ers in the East. i: 











of the 135 pounds she lost while 
taking the client's reducing plan. 
Money can be saved by proper 
casting. It is most important to find 
a talent representative who is known 
to have the experience and talent 
contacts to furnish performers who 
will bring polished performances to 
the film. When you find such a man, 
let him do the work 
for you and for all of this—no 


charge. i. 


just rest easy 








N.Y. Studio Exec Comments 
on TV Commercial Trends 


* Robert H. Klaeger. vice president 
in charge of industrial and TV film 
production at Transfilm Incorpo 
rated, notes that competitive bid 
ding among ry commer ial pro 
ducers for agency contracts seems 
to be on its way out. Less than a 
third of the advertising 


now seek such bids. he added speak 


igencies 


ing at the convention of the Society 
of Motion Picture and 
Engineers in New York 

Mr. Klaeger pointed out that the 


I | ‘Vision 


investment mn r\ filin commer jals 
of the estimated billion 


dollars spent by advertisers in tel 


r< 
is only > 


vision in 1955, 

“This does not seem to be a fair 
proportion if we consider the fact 
that the billion dollars was spent for 
the purpose of capturing the audi 
ence in order to screen the commer 
cial,” said Mr. Klaeger. He illus 
trated the case where thousands of 
dollars are spent tor a single show 
shave 
S100 or so from the cost of the 
iffects 
its quality. Commercials, like the 


while requests are made to 


commercial, even though it 
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door-to-door salesman who has 
managed to get in the living room, 
must look their best, he said. 

As with every agency, pricing 
techniques differ with every produe- 
tion organization, said Mr. Klaeger. 
He indicated that uniformity in pro 
duc eT overhead. equipment, person- 
nel, volume, etc., will never exist 
and therefore agencies should un 
derstand that prices will always vary 
among producers. 

“In the area of direct labor,” said 
Mr. Klaeger, “can anyone expect 
that creative personnel will be paid 
exactly the same wage, company by 
company’? They are paid according 
to their ability and that is what ad- 
vertising agencies are buying.” He 
added that consideration must also 
be given to the producer's interpre 
tation of the agency script or story- 
board which determine the effective- 
ness of the commercial and the 


price. Lad’ 





COLOR CAVALCADE 


(CONTINUED FROM PAGE 39} 


window space allotment, set up the 
tv studio, dioramas and display. 
They must move forward with timed 
media advertising —newspapers, di 
rect mail, radio, television and alert 
their sales personnel as a ready 
militia in the Cavalcade. 

Che stores are responsible for the 
closed-circuit ty programming, must 
furnish the director, script, models, 
mere handise. sf hedules. They are 
requested to furnish Owens-Corning 
with photographs of the window 
displays and interior units, tear 
sheets of advertising and copies of 
other promotional material. This 
evidence, together with a written 


outline of the store’s experience dur 


ing the show provides the sponsor 
with reconnaissance on the Caval 
cade from which to appraise the 
promotion’s local function and re 
sults. 

se ause color and more color Is 
a sales complexion of Fiberglas pro 
ducts, color was the obvious accent 
for an Owens-Corning Cavalcade. 
The multi-market emphasis on color, 
the recent improvements in color ty 
casting, more easily controlled in 
closed - circuit - receiver situations, 
and the department store's shift to 
the sale of regular tv color sets all 
dovetail in the Cavaleade’s favor. 


First Showings in Miami 


The Color Cavaleade’s first ap 
pearance actually was at Burdine’s 
store in Miami last February but 
the main national effort began with 
an exciting engagement at Carson 
Pirie Scott & Co. in Chicago, for 
eight days starting April 16. Owens 
Corning’s plans call for a tour of 
28 other cities across the United 
States with the initial itinerary run 
ning through the summer months 
and October. 


At Carson Pirie’s in Chicago, the 
Cavalcade, featuring tv, recording 
and stage stars and working the sec 
yourself-on-tv bit via DuMont Vita 
scan color cameras, drew 1LOO,0O00 
people a day—a million during the 
week. Visitors were told to wear 
their “brightest, most colorful spring 
outfits” for their own tv debut. 

John T. Pirie of Carson’s opined 
that closed-circuit color tv could 
become the “ultimate in point of 
sales merchandise display.” Closed 
circuit, he noted, can guard depart 
ment store shoppers from missing 
out on bargains on other floors, can 
cut down shopping time, permitting 
the customer to see, from one spot 
merchandise in many departments. 

While Fiberglas Color Cavalcade 
rolls along setting off its closed 
circuit promotional colorworks 
sponsors, a-v producers and mer 
chandisers ought to see where they 
may fit into this new department 
store sales method, Lad 





COLOR SLIDEFILMS 


FOR INDUSTRY 


COLOR FILMSTRIPS 


FOR EDUCATION 


Specialized equipment and the know-how of a group of specialists who 
have worked together in producing over 550 color films. If you want 
a complete production or require specialized assistance on any production 
problem, contact Henry Clay Gipson, President. . . 


FILMFAX PRODUCTIONS, 10 E. 43, N.Y. 17, N.Y. 
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EXTRA! 


ENTIRE KIT 
AS LOW AS 


Your firm name embossed 
in gold on each case. 


$795 


in quantities of 50 or more 


WORLD'S FINEST 35MM 


eR ee 
VIEWER 


MOST PRACTICAL AID 
TO VISUAL SELLING 


The new 35MM OPTA-VUE Slide 
Viewer gives the largest, clear- 
est, easiest-to-look-at image ever 
achieved in hand viewing. 9X 
larger area, plus the exclusive 
““Built-In-Projection’ teature, 
gives a LARGER IMAGE... 
DEEP DIMENSION PICTURE... 
BRIGHTER IMAGE. 


The complete OPTA-VUE Visual 
Aid Kit with: Opta-Vue 35MM 
viewer, 2 spare batteries, a spare 
bulb, space for 100 slides . . . all 
in a handsome, two-tone carry 
case of luxurious, durable OPTHA- 
LENE”... guaranteed for life. 


OPTICS Manufacturing Corp. ' 
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Redd Gardner Is Appointed 
Kling Film Account Executive 
* Appointment of Redd Gardner as 
an account executive for Kling Film 
Enterprises I has been an 


A. Weinrott 


ecutive vice-president in charge of 


nounced by Lester 


sales and programming 
Gardner has been with the Co 
lumbia Broadcasting System in ra 


1941. He 


wrote, directed and edited documen 


dio and television since 
tary films used on the award win 
This Is Mid 


ning television series 


west His production experience 
includes the Air Force documenta 
{merica in the Air and a 


Five After the 


aecT ies 


experimental series 


Hour 


Klevickis Joins Creative Staff 
® Dick Klevickis has joined Kling 
Film Productions as a member of 
the creative writing staff 

Klevickis has 
television commercial writing, hay 
ing worked with Ruben Advertis 
ing Ageney, Indianapolis, Indiana 
with Luckoff & 


Previously he 


a background in 


and more recently 
Wayburn, Detroit 
was a partner at Kelsey-Fraser Film 
Madison, Wisconsin 
and did radio continuity 
Milwaukee and New York 


7 


Productions, 


work in 





Clyde L. Krebs 


Galbreath Names C. L. Krebs 
Vice-President in Chicago 

*( lyde l ° Krebs has 
pointed vice president in charge of 
Galbreath 
Productions, ln hort 
Announced = by 
Galbreath 


been ap 
Chicago operations lor 
Picture 
Wayne, Indiana 
Richard ¢ 
Krebs 


long 


president 
part of a 
range expansion pro 
scheduled by the studio 
Krebs has his offices in the Board 
of Trade Building 141 W est Jack 
son Boulevard, Chicago. He is re 
sponsible for all Chicago sales and 
ofheer of the com 


will take an active rol 


aervics and as an 
pany in its 
management 

In industrial film planning and 


Krebs has 


sales for several years 


been associated sine with 


Sarra, Inc., Chicago. barlier, he was 


with Capital Airlines 
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Staff Appointments Among the Producers & Manufacturers 


dent and treasurer. Milton L. Levy 
has been elected vice-president and 
a director of the corporation. 
With this re-organization and an 
staff, Dep 
houre Studios will be “better able 


increased production 





Joseph Dephoure 


Dephoure Studios, Boston, 

Announces Firm’s Incorporation 
© The Dephoure Stu 
dios, Ine Massachusetts, 
has been incorporated and will be 
Studios, 


Ine., with Joseph Dephoure as presi 


business of 





conducted by Dephoure 


Milton L. Levy 

















when QUALITY and | COUNT 
SPEED 
specify DL ART 


JET-SPRAY 


processine 











PRODUCERS 
UTILIZE THE 


ARE INVITED TO 
ADVANTAGES OF 


JET-SPRAY 


processing 


WE WILL PROCESS, AT NO CHARGE, 
ANY BLACK AND WHITE NEGATIVE 
ANIMATION NEGATIVE, OR 
SOUND TRACK NEGATIVE 

FOR TEST PURPOSES 


DU ART FILM 


245 W. 55th St., New York 19, N. Y. 


LABS., INC 


Plaza 7-4580 








than ever before to provide service 
to its clients.” Dephoure will con- 
tinue as head of production and 
Levy will continue in charge of 
sales and administration. 

There will be no change in the 
policy of quality and service built 
up during more than 20 years of 
the company’s operation, the man- 


agement promised. 


James Latta Appointed as 
Assistant to Paul Alley, N.Y. 

° James \. Latta has joined the 
staff of Paul Alley Productions, New 
York, 
president. Latta’s duties, according 
to Paul Alley, will be in the area of 


as special assistant to the 


new business development, client re- 
lations and customer service. 

Latta has a wide experience back- 
ground in sales, sales promotion, 
training and advertising and a 
knowledge of produc tion tec hniques 
acquired in Hollywood and the East. 


Nick Webster, Philip Martin 
Combine for Film Production 
* Two Washington, D. C. motion 
picture produc ers, Nick Webster 
and Philip Martin, of 
Studios, have 
Webster-Martin 
are producing 
Studios. 
Webster and Martin teamed form- 
ally after 


assignment to produce the multi 


Norwood 
combined to form 
Produc tions. 1 hey 


through Norwood 


working together on an 


award winning Commencement for 
the President's Committee on Gov 
The team has 
produced Warning Red, a story of 
attack, and films for the 
International Teamsters Union and 
the F. BLL. 

The latest Webster-Martin pro 
duction is /t Can Be Done, a docu 
mentary on housing, 


ernment Contracts. 


made for the 


University 


of Pennsylvania. which 


was shot on location § in several 


countries, 





Lou Kravitz . 


. to Niles 


Lou Kravitz an Account Exec 
for Fred Niles Productions 
* Appointment of Lou Kravitz as 


an account executive has been an 
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nounced by Fred A. Niles, president 
of Fred Niles Productions, Chicago. 
A specialist in theatre and tele- 
vision advertising, Kravitz has held 
the position of vice-president in 
charge of sales and advertising at 
Martin Films and at 
Filmack Studios, Chicago. He also 
formerly was associated with Na 
tional Screen Service, New York. 


Lewis and 





Lowell F. Wentworth 


Two Staff Appointments Are 
Announced by Bay State Film 
* An executive appointment and a 
creative staff addition have been an 
nounced by Morton H. Read, presi 
dent of Bay State Film Productions, 
Inc., Springfield, Massachusetts. 

Lowell F. Wentworth has been 
named an account executive and 
Edward A. O’Brien, Jr. has joined 
the staff as sceneraio writer. 

With David D. Doyle, Wentworth 
will be located in the Boston office. 
Wentworth’s earlier experiences in 
clude six years of film production 
as a producer for Burton Holmes 
travelogues. He is well versed in 
color photography and has done ex 
perimental work in the “Filmo 
rama’ process. 

O’Brien has been in the motion 
1946. His 
previous associations include the 
Film Division of NBC Television. 
Coronet Films, and Dallas Jones 


Productions, Ine. 


picture business since 





Robert L. Shoemaker 


Robert Shoemaker to S.V.E. 

as Special Representative 

* Robert L. Shoemaker has joined 
the Society For Visual Education, 
Inc., Chicago, as special representa 
tive. The appointment was an 
nounced by William H. Garvey, Jr.. 
wesident of S.V.E.. a subsidiary of 
General Precision Equipment Cor 
poration. 

As part of an expansion program 
at S.V.E., Shoemaker will organize 
and supervise the sales of sound 
slidefilm projectors which the com 
pany recently acquired through the 
purchase of [llustravox. 

Shoemaker has been associated 
with DuKane Corporation where he 
was manager of the Audio-Visual 
Division and Sales Promotion man 
ager. He has been chairman of the 
Advisory Committee of the National 
Audio-Visual 


one of the founders and chairman 


Association and was 


of the Board of Governors of the 
National Institute for Audio Visual 
Selling. 

William Domine Joins Staff 

of Technical Service, Inc. 

* William M. Domine has been 
added to the sales staff of Technical 
Service Incorporated, Livonia, Mich 
igan. Domine will help expand the 
firm's motion picture projection 
equipment service to dealers and 


users and coordinate service with 


, sales operations, 





Educational * Travel * Sport 





CHELMSFORD 


Louis E. Aikin 

to Lewis & Martin 

* Former head of the 

Sponsored Film Section 

of the Federal Civil De 

fense Administration 
Louis k. Aiken has join 

INC. ed Lewis & Martin Films. 

Chicago, as Director of 


Industrial Sales. A 25 


MASSACHUSETTS m 


“Quality Is Our Master’’ 


year veteran of radio, ty 


and motion pictures, he 


will relocate shortly 
from FCDA headquart 
ers at tattle = Creek. 


Michigan. 
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motion picture production 


FILM ASSOCIATES 


SS 


610 NORTH WOODWARD AVENUE 


BIRMINGHAM, MICHIGAN 


TELEPHONE MIDWEST 4-3619 


ASSOCIATED STUDIOS IN 
DETROIT CHICAGO 
NEW YORK BALTIMORE 
WASHINGTON ST. LOUIS 
HOUSTON 


LOS ANGELES 


NEW ORLEANS 
SAN FRANCISCO 


JAMES E. 


SxXRECUTIV E 


MacLANe 


PRODUCER 


21 years professional 


experience in film production 














FREE! 


“THE > 
FILM 


Shows you how to reduce print costs and get superior ‘ 
performance and protection for your film. 


Rapid Film Technique’s guaranteed RAPIDWELD 
process restores used, worn film...removes scratches 
RAPIDTREAT protects new film indefinitely. These pro- 
cesses have saved thousands of film dollars for top-name 
clients, precious hundreds for smaller accounts. 


INFORMATIVE 
'-lele) .¢ 5 —5 amr 


Add hundreds of showings to 


any film! Cut costs 
drastically! 


WRITE FOR THIS FREE BOOKLET ON FILM CARE TODAY! 





37-02F 27th Street, Long Island City 1, N. Y. ST 6-4601 
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EXECUTIVE NOTES 

Here S Levitt New General Manager 
# NBC Television Fil 

REEL News! © Robert & Lote hese ap 

pointed general manager of NBC 

lelevision Films and the Merchan- 

dising Division. The announcement 


Your projector .. . your film . 
converted in a matter of minutes 
into an automatic projector per 


aes was made by Alan W. Livingston. 
mitting continuous showing. 


president of Kagran Corp., an NBC 
Yes, your standard 16mm pro subsidiary. 
jector with the use of CineSales- 
Reel will tell your sales story it's Dependable! Engineered, Carl M. Stanton, vice-president, 
effortiessly and automatically Designed and Styled for depend- NBC 
without intermission or rewinding able performance and maximum , 
after each showing. Film is re safety for your film. 
wound while in operation 


Livingston also announced that 


Television Films, and a dire: 
tor of Kagran, will return to the 


parent company. Stanton, in charge 


it’s Portable! Compact, light- of NBC's 
weight, the CineSalesReel may 
be carried attached to your pro- 
jector, of as a separate unit 
easily attached within seconds. 


Hans A. Erne 


syndicated tv operation 
since 1953, will continue in his Hans A. Erne Is Appointed 
capacities as a vice-president of Secretary of Florez, Inc. 

NBC and a director of Kagran. *Hans A. Erne, a vice-president 

Levitt has his headquarters in and board member of Florez In- 

i Kagran'’s New York offices at 663 corporated, Detroit, has been ap 

— og pany oe Fifth Ave. He comes to NBC from pointed Soeeeasy of the company, 

romghens: wt ok Chenttahesiaa! Screen Gems where he was director ange Sei ope in film produc. 

ese, dats, ls tor amen of national sales. Prior to this posi- tion for sales and other industrial 

national concerns, at Exhibits, tion, Levitt was a vice-president and training programs. Erne’s appoint 

Trade Shows, Training & Sales director of the Hearst Publishing ment was announced by Genaro A. 

Presentations, and Point of Sale | Co. In the mid-40’s he was with Florez, president. 
Displays. Selznick Productions. Erne joined the Florez organiza- 
For the REEL Story... Models available for Bell & Howell a Jee. ion #5 an account executive in 


see illustration) RCA, Ampro, & Victor 


A, ; Forms Motion Picture Division 1944. Earlier, he was active in de 
Write: BUSCH FILM & | ® Albert Gommi. a New York adver- partment store merchandising in 
EQUIPMENT CO. tising photographer, has set up a Detroit. ’ 
ew subsidiary, Gommi-TYV, to pro : P : 
hen Aaleg vl tah snes pictures for sdleviaten iver Lomas Appointed Chief, 
, Crawley Films Lab Division 
® Appointment of Ivor Lomas as 
manager of the laboratory division 
led R. Lazarus, formerly of Dona of Crawley Films, Limited, of Ot- 
hue & Coe, Inc., and George Blake tawa, Canada, has been announced 
reaches and serves the MEN WHO BUY audio-visual products & services! Enterprises, Ine. by F. R 


it’s Proven! Operating effi 





— 





and industry. 
Directing the operation will be 


BIGGER in editorial concept and paid readership: BUSINESS SCREEN 


. Crawley, president. 

A writer and college lecturer 
on motion picture techniques and a 
Fellow of the Royal Photographic 
Society, Lomas came to Canada last 
year to head the studio's quality 
control section and will continue in 


c< 4 ) >) : - that position in addition to manag- 
Bright Steel — One Of The 5LO eee ing bn erode 


Lomas’ previous affiliations in- 
clude Eastman Kodak ( ompany, 
Bright Steel,” sponsored by Bethlehem Steel Company, Fechnicolor (British plant), and 
winner of the ¢ leveland Oscar” in the Industrial Processes Color Film Services in Great Brit 
and Research category, is one of the 510 films we have ain. Assisting Lomas in quality con- 
written for American business, industry, and government trol is Ronald Couch, a British 
technician who formerly was asso- 
ciated with Technicolor, Paramount 

produced from our scripts have won national and or >: 
intern itional awards and inewood Studios. 


Thu 1956 is the eighth consecutive year films 


And it’s the tenth consecutive year hlms produced from our Samuels Joins Camera Staff 


scripts have won “money” awards for their sponsors of Associated Screen News 


they did the job they were bought to do. ® Maurice Jackson Samuels has 


We'd be most happy to write that kind of film for YOI joined Associated Screen News Lim- 
ited, Montreal, Canada. as a « amera- 
guaranteed man in the Toronto region. 


Samuels formerly was with Bat 


ace eptability SCRIPTS ten Films as staff cameraman. His 
handuce’. previous experience ine ludes shoot 


ing for various British studios in 
THE COMPLETE” FILM PLANNING SERVICE 


England and several Canadian stu 
\ ‘ Avenue. Norruwest* Wasuincron 16, D. C.* Emenson 2-4769 





dios. He has had 15 years of pro 


fessional camera assignments. Sam 
uels will reside in Toronto and serve 


the company’s branch ther 
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Glenn H. Dorsey Appointed 
Reela Films’ Chief Engineer 


®Glenn H. Dorsey has been ap- 
pointed chief engineer of Reela 
Films, Inc.. Miami, Florida. His 
appointment was announced by 
Charles Goldstein. vice-president. 
“The addition of Dorsey rounds 
out Reela 


abreast of the latest technical de- 


Films’ plan to keep 


velopments in the motion picture 
industry,” Goldstein said. 

Since 1938, Dorsey has been with 
Motion Picture Advertising Service 





Glenn H. Dorsey 


in New Orleans, Louisiana, where 
he was in charge of the sound re- 
cording and film processing depart- 
ments. While with MPA, Dorsey de- 
signed and built film developing 
machines, automatic focus title and 
animation stands, sensitesters and 
optical systems. Prior to joining 
MPA, Dorsey was with Southern 
California Edison Company, the 
Jackson Bell Radio Manufacturing 
Company. He is an engineering 
graduate of Los Angeles Polytech- 
nic, in that city. 


Munson to Milner Productions 
@ Donn Hale Munson, formerly a 
writer-director for Martin Aircraft 
has joined Milner Productions, Inc.. 
Baltimore, in a similar capacity. 





q. 








Lloyd Pearson Associates 
Offers Film Consultation 


® Lloyd Pearson Associates, a con 
sulting service specializing in both 
television and industrial film pro 
duction, has announced the open- 
ing of new offices at 420 Madison 
Avenue, New York City. 

In addition to the a-v consulta 
tion service, a marketing and met 
chandising service is being offered 
to business and manufacturing 
firms, public relations and advertis 
ing agencies in an advisory capa 
city. 

Lloyd Pearson, former West coast 
film producer with Pearson & Luce 
Productions, San Francisco, will 
head the new firm. 

« . 

Three Join Creative Staff at 
Motion Picture Centre, Toronto 
* Three creative staff appointments 
have been made at Motion Picture 
Centre Limited, Toronto, Canada. 
Robin Hardy has been selected as 

writer-director and Russ Heise 
and Gerry Farkas have joined the 
staff as assistant film directors. 

Hardy formerly was an account 
executive with the London office of 
Foote, Cone & Belding and before 
coming to Canada had been a 
writer-director with the Realist Film 
L nit. 

Both Heise and Farkas completed 
a three year course at The Ryerson 
Institute of Technology, specializ 
ing in film and television produc 
tion. 

Gantray-Lawrence Animation 
Shows 33% Gain in Production 


® Grantray-Lawrence Animation, 
Inc., the Hollywood animation af 
filiate of Robert Lawrence Produ 
tions, has increased its production 
activity by 33 per cent for the see 
Animated 


television commercials are being 


ond consecutive vear. 


produced for many sponsors in the 


Lnited States and Canada. 


“ 


Ken Walker Joins 
Bill Sturm Studios 


Ken W alker veteran 
of 13 years at Walt Dis 


ney Studios, has joined 











Library 


the staff of Bill Sturm 
Studios, Inc.. N.Y. as 








A SUPERB COLLECTION OF 
MOOD AND BRIDGE MUSIC 


For Details Write 


AUDIO-MASTER Carp. 


17 East 45th St. * New York 17. N. Y. 
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Fes 


Animation Director. Be 
fore the move he work 
ed in New York as an 
animation department 
head, supplementing his 
entertainment back 
ground with work in the 


commercial field. 
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COMPANY POLICIES 





ARE MORE THAN WORDS 


If your policies are going to be effective, your super- 
visors have to implement them with a human touch. 

Develop this in your supervisors by showing them 
proved methods of explaining, and gaining acceptance 


for, company policies. 
Show them these methods with: 


“INTERPRETING COMPANY POLICIES” 
part of an outstanding sound slide program 
SUPERVISOR TRAINING ON HUMAN RELATIONS. 
You may obtain a preview without obligation. 

Write Dept. M for details. 





Rocket Pictured we. 


6108 SANTA MONICA BLVD 


HOLLYWOOD 36, CALIFORNIA 





THE BLUE CHIPS of Audio-Visual Products and Services 
Are Found in the Advertising Pages of BUSINESS SCREEN 


YOU 
ARE GOING 
TO GETA 
PROJECTOR 


SELECTROSLIDE 
JUNIOR 


WHY 


NOT GET 
THE BEST 
? 


STANDARD 
SELECTROSLIDE 


Turbine-cooled projector with 
fixed magazine for 16 slides 
Has built-in 500 watt pro 
jector, S-inch projection lens 
7-second automatic and push 
Dutton controts. Slides 
change automatically but 
any one may be reterred back 
to by @ quick turn of the 
magazine drum. Can also be 
had with interchangeable 
magazines 


750-1000 watt, turbine -cooled 
projector, Changeable 48 
slide magazine. S-inch anas 
tigmat lens. 7 of 16 second 
automatic control or remote 
contro|. Runs continuously 
Over long periods of time 
without attention. This 
model aiso available with 
various focal length lenses 
from 2 to 10 inches 





Now 32 years of scientific experience and research make 


SELECTROSLIDE the discerning selection for your exacting requirements 


There is a SELECTROSLIDE to fit every projection problem 


IMustrated literature available — 


" 
Spindler & § 


2201 Beverly Bivd., | 


consult us 


no cost or obligation 


GAUPPES| rw 


s 57. Calif 


Phone OUnkirk 9.1268 
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now you can get 
35mm color slide 
copies identical 


You can’t tell the copy from the 
original. Years of color experience 
and new, exclusive photo-optical 
equipment give us precise Control 
over color balance, density and 
definition, Quality is consistent 
throughout any size run 


f color balance in your original 


with originals 
_at the price 


n't true, we can often improve it 
n the copies. Send us your originals 


n artwork or transparency form 


a complete service in 35mm 


film strip masters 
and release prints 


We handle every step 


of ordinary 


“duplicates rf 





from creating 
a Superbly balanced master copy 
through printing, packaging, 


abeling and mailing release prints 





Titles, captions, frame numbering 
and special effects on request 
Need just a few prints? 

We'll make copies direct and 





save you the cost of a master 


Send for literature 


( IDENTICOLOR 
( LABORATORY 


1104 FAIR OAKS, SOUTH PASADENA, CALIFORNIA 


» 


BIG ENOUGH to do your selling job: That's BUSINESS SCREEN, 
the Magazine of Audio-Visual 


ommunications, a real leader! 










> esto PROVE 
, 358 Audio-Visual Dealers 


across the country offer you 
expert projection service ... 


y need if 


WHEN you need it 


Por perfect showings in your meetings, exhibits and 

Other functions involv ing the use of audio-visual 

fijuipment, call on a NAVA Audio-Visual Dealer. As 

a specialist in audio-visuals, he has the equipment and 

experience to furnish 

@ Motion Picture Projection @ Tape Recording of your 
meeting 

@ Public Address Equipment 

© Equipment rental—projectors, 
screens, recorders 


@ Slide or Overhead Projection 


© Filmstrip, sound filmstrip 
projection 


Other services of NAVA dealers include rental and sale of audio- 
visual materials and equipment, and repair of equipment 


For a list of NAVA dealer 


coded to show their services, write to 








“memeen 

waTIonat 
AUDIO 
visual 


ppsoeeTie® 


NATIONAL AUDIO-VISUAL ASSOCIATION, Inc. 


2540 Eastwood Avenue « Evanston, Illinois 





NEW AUDIO-VISUAL EQUIPMENT 


Recent Equipment Developments for Production and Projection 


New GE Lamp Lights Way for 

Low-Contour Projector Types 

® Future production of low-contour 
motion picture projectors has been 
made practi al thanks to the de 
velopment of a new gold tipped 
photo projection lamp which oper- 
ates on its side. This prediction is 
made by General Electric Company 
which has scheduled production of 
the “Gold Top” lamp at the East 
Cleveland Plant. early in 
195% 


Lamp 


The new lamp’s filament has been 
rotated so that with the lamp on its 
side, the filament is still vertical 
the standard and most efficient op 
erating position. To be manufa 
tured in 300 and 500-watt sizes. the 
Gk lamp features a golden opaque 
top and has no “bas« no supple 
mentary metal shell. Instead. it has 
three lead wires inserted through a 
vlass button and covered with metal 
sleeves. Besides conducting the ele 
tricity, these sleeves prov ide stability 
by snap-locking into the socket 

Precision-focused, the lamp oper 
ates at cooler temperatures and is 
said to promise cost savings in 
projectors designed for its use. 
Commenting on the new product, 
William k. Davidson, general mana 
ger of GE's Photo Lamp Depart 
ment, said 

“There are at present no projec 
tors which take 


lamp s unique 


advantage of the 
abilities. However, 
the new lamp will find use in mod 
ern, low-silhouette slide and movie 
projectors of the near future. De 
signs for such equipment are being 
considered by the nation’s leading 
manufacturers of projection equip 
ment, 


Like most Gl 


the new lamp is an all-welded con 


projection lamps 


struction with no soldered or mov 


ing, parts 


Butoba, a Portable 
Tape Recorder, Out 
oA new import the 


Butoba, highly portable 
tape recorder, was un 
veiled at recent photo 
graphic and audio-visual 
Audio 
Master ( orp.. 17 E. 45th 
Street, New York City 
17. Especially useful to 






trade shows by 


salesmen and engineers 
in the field, the Butoba 
has many modern fea 
tures to commend its in 
spection Write the U.S 
distributor above for full 


details today Vad 


BUSINESS 
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Here’s the GE “Gold-Top,” a 
new 500-watt projection lamp. 


“Topper” Screen for Tables 
Announced by Radiant Corp. 
* The Topper " anew projection 
screen designed for use on a table 
top, desk surface or as a wall type 
unit, has been announced by Radi 
ant Manufacturing Corporation of 
Chicago. 

An expandibl metal arm makes 
the “Topper” 
the fabric 


opened and closed, the 


self-supporting and 
screen can be quickly 
manufac 
turer notes. In closed position, the 
Hy-flect glassbeaded screen fabric 
fits into the one plece me tal base for 
complete protection. Light weight 
and easily stored, the screen is sug 
gested for previewing, editing or 
presentations to small audiences. 

is available in five 
sizes: 18 x 24,24 x 24,22 x30, 
1) x 30° and 30° x 4 ., 


1 he * | Oopper ; 


Ferrodynamics Corporation 

to Manufacture Magnetic Tape 
® The Ferrodynamics Corporation. 
Lodi, New Jersey, has been formed 
to manufacture magnetic recording 
Lapes for commercial, military and 


hon applic ations 


Roger Wade can make 







sell it* better! 


Andina Aavld DUCTISS 


L tO Ow newralel lon 


Roger Wade Productions 


i6‘h Street New York 36 
lelephone Clrele 7-6797 
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Kodascope Pageant Records 
Sound for 16mm Projection 
\ for 


sound recording and projection has 


new projector magnetic 
been introduced by Eastman Kodak 
Company. The unit made its debut 
at the recent National Audio-Visual 
Trade Show in Chicago. 


Sound Projector, Magnetic-Optical, 


Kodascope Pageant 


new 
features all the characteristics of the 
Pageant line, including a low level 
of projection noise which minimizes 
interference during recording. 

The Magnetic-Optical Projector is 
described as providing excellent 
sound quality from single-perforated 
film with full-width or half-width 
magnetic striping, from double- 
perforated film with quarter-width 
striping. A magnetic track can be 
added to a sound film with a con- 
ventional optical track. 

A microphone is supplied and the 
proper recording volume can be 
preset; a flashing light indicates the 
correct recording level; mistakes 
are corrected by reversing the film 
and re-recording. 

The unit is designed so that a 
record player, tape recorder, of 
other sound source can be plugged 
into it for direct recording. Back- 
ground music and narration can be 
recorded at the same time or separ- 
ately, 


The 
speaker in a lift-off baffle cover and, 


projector has an 8-inch 


like all Pageant units, is prelubri- 


cated. bad 





The new Kodascope 
Magnetic-Optical Model 
Pageant Sound Projector 
is shown at left. Priced 
at $795, this machine 
permits addition of back 
ground narration or 
music to 16mm films 
without special studio 
equipment 


Opta-Vue Hand Viewer Now 
Available with File Case 

° lraveling salesmen and sales per 
sonnel at point-of-purchase who are 
needful of a lightweight, convenient 
product delineator, may make prof.- 


itable use of the Opta-Vue 35mm 


Slide Viewer which now is being 
offered with a two-tone slide file 
carrying case. 

With “built-in-image projection 4 


the Opta-Vue is said to embody the 





35mm 


lens of 


largest any 


Viewe! and an image 


which is magnified nine times. The 
case is made of Opthalene. It has 
Opta-Vue 


viewer, two spare batteries, a spare 


storage space for the 


bulb and LOO slides. 


and 


viewet cise are now 
retailing for $9.95, including bat- 
teries. For additional information, 


contact your local photo dealer or 
Optics 


the manufacturer. 
Manufacturing Corp., Amber 


Willard Streets, Philadelphia, Pa. 


contact 


hand 


projec tion 





MATTES ® INSERTS © FADES © DISSOLVES 


WIPES © SUPERIMPOSURES 
MOTION PICTURE & TELEVISION 


OPTICAL EFFECTS 
35mm or 16mm 


BLACK and WHITE 
or COLOR 


SPECIALIZED TITLES 
RAY MERCER & CO. 


ESTABLISHED 1928 


PHONE OR WRITE FOR SPECIAL PHOTOGRAPHIC 
OPTICAL EFFECTS CHART & INFORMATION 


4241 NORMAL AVE., 


HOLLYWOOD 29, 
NOrmandy 3-9331 


CALIF. 
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THING 


FOR MOTION PICTURE AND TELEVISION PRODUCTION 























without cinching or abrasions 
l6mm and 


With core $29.00 


udapter 





eta 





CAMART TIGHTWIND ADAPTER 


winds film smoothly and even! 


Sosmm standard rew 


trom 
ture | 
Bavonet 
Special, use standard C-mount 
ilapter for other lomm cam 


ARRIFLEX lomm and 


cameras in stock for immedi 


sor 


ite delivery. Arriflex 355mm 
soundprool blimp available 
100’ magazines in stock, Also 


ise al CATMICTAS 


inals 




































ZOOMAR—16 Varitocal len 


Sm to 7omm; aper 
a, coupled viewhnder 


mount For Cune 


SO00.00 


CAMERA MART i. 































1845 BROADWAY (at 60th St 





JACK A. FROST 


NEW YORK 23 - Pi 


lighting problems? 


ora 7-6977 


call Jack Frost 


Any time the job calls for extra light 
ing, tough lighting problems on the set 
or on location anywhere, call on Jack 
Frost, world’s largest supplier of tem 
porary lighting facilities. 


Our complete equipment and expert 
skills in lighting have been used for 
years on some of the country’s top 
shows, movie sets and TV productions 


Rental Equipment ct low cost. Service 
includes installation and removal all at 
the one low cost. 


Department BS 


234 Piquette Ave., Detroit 2, Mich. 
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Seg alent PRs 


the mark of 
excellence in 


commercial films 





CATE & MCGLONE 
films for industry 
1521 cross roads of the world 
hollywood 28, california 








Synchronous Motor Drive for 
16mm Projectors 


Especially designed te drive all Bell & Howell, Ampro 
and Victor lémm projectors at synchronous speed 
The synchronous motor drive can be instantly attached 
to projector and taken off at any time. No special 
technical knowledge required for installation and 
mounting 

The synchronous motor drive is complete with base 
plate, Cannon plug for cable and power switch, and 
ao set of reduction gears 

Write for more details and prices 

Alse available on special order. Synch. Motor 
Drive for all Simplex 35mm pertable projectors 


ONE YEAR GUARANTEE! immediate Delivery 
Available at leading dealers, or direct. 


CINEKAD 
ENGINEERING COMPANY 
763 Tenth Ave. New York 19, N. Y. 
Plaza 7-3511 
DESIGNERS AND MANUFACTURERS OF 
MOTION PICTURE-TV EQUIPMENT 


Send for tree folder of illustrated Motion Picture and 
Audio Visual equipment manutactured by Cinekod 








Facts and Figures on TV 


50 Million Television Receivers 
in Worldwide Use; Four-Fifths in U.S. 


* There are some 50,000,000 television receivers 
in use throughout the world according to the 
24rd semi-annual edition of Television Factbook. 
recently released. 

Nearly four-fifths of the world’s tv sets. 
19,000,000, are in the United States, which also 
has two-thirds of the world’s telecasting stations. 
The U.S. has 478 regular tv stations in operation, 
176 more authorized, plus 21 small stations in 
stalled by the U.S. 


morale in isolated overseas bases. The 4] other 


Armed Forces for troop 


countries with tv have an aggregate of 246 tv 
stations and about 11,700,000 receivers. 


Canada Has 35 Stations in Operation 


Canada is second to the United States in num 
ber of stations, with 35 now on the air and two 
more authorized, but Canada trails Great Britain 
in receiver circulation. With 17 stations, the 
British Isles have about 6,000,000 sets in use; 
Canada has 2,200,000 sets. While West Germany 
is third stationwise with 31, it has less than 
100,000 sets (though the trade is said to be 
booming}. The USSR has 25 stations and an 
estimated 1,000,000 sets receive the government 
controlled programs. 

Internationally, the tv advance shows: Italy. 
23 stations, 300,000 sets: France, 14 stations, 
$60,000 sets: Cuba, 14 stations, 200,000 sets: 
Mexico, 9 stations, 200,000 sets; Japan, 7 sta 
tions, 250,000 sets: Venezuela, 7 stations, 85,000 


) 


sets. 
Estimate 110,000 Color Sets in U.S. 


The United States is the only country in the 
world with a regular color tv service that is out 
of the experimental stage. A statistical analysis 
shows an estimated 110,000 color tv sets in use 
as of mid-year, 1956, 

Nearly half a million Amer an families be 
yond the range of tv stations are paying to have 
tv programs “piped” into their homes via com 
munity antenna systems. The facthook lists 480 
such systems in operation, with an average of 
912 subscribers each, most of whom pay for the 
service on a monthly basis. Vd 


« 6 . 


1AVA Fall Meeting on October 16-18 


* The annual fall meeting of members of the 
Industrial Audio-Visual Association will be held 
at the Hotel Beekman Tower in New York City 
on October 16 to 18, according to announcement 
by the program committee of the professional 
business a-v organization. Active in program 
plans are Alden Livingston of DuPont and Wil- 
liam Connelley of the Bakelite Co. William Cox. 
Santa Fe Railway, is president. ba 


SPECIAL OFFER to 


Avnicon-Pio Yume. 


5.0.5. WILL ACCEPT YOUR OLD CAMERA OR SUR 

PLUS EQUIPMENT AS A TRADE-IN FOR THE “ALL 

NEW AURICON PRO.600.” TIME PAYMENTS, TOO! 
—~> For Other 5.0.5. Offerings See Page 28 «<< 


S. O. S. CINEMA SUPPLY CORP. 


DEPT. H, 602 West S2nd S., N.Y.C. 19—Phone: PL 7-0440 
Western Branch: 633) Holly'’d. Bivd., Holly’d.. Calif.—HO 7-9202 








GEO. W. COLBURN LABORATORY INC. 


164 NORTH WACKER DORIVE*CHICAGOE 


TELEPHONE STATE 2-7316 


16mm 
SERVICES 











SET UP FOR 


GROUP VIEWING ww 
3 SECONDS FLAT! 


No Screen . . . No Darkened Room 


The New C.O.C. 
AUTOMATIC 2x2 
PROJECTION VIEWER 


* BUILT-IN HOODED COVER 
* BRILLIANT 6” x6” LENS SCREEN Only 
+ F:3.5 FOCUSING LENS 


+ PORTABLE $ 45° 
+ HANDSOME, DURABLE FINISH 
+ BUILT-IN AUTO SLIDE CHANGER 


The perfect visual aid for business and industry 
See your dealer now . . . or write Dept. B 


Camera Optics Mfg. Corp. 
101 West 47th Street, N. Y.C. 36, N.Y. 
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Transpaque Shows Opaques, 
Transporencies on One Head 


* Transpaque, a new triple-purpose 
instructional projector, is an- 
nounced as the first projector to use 
a single projection head for opaque, 
table projection, 
Manufactured by Projection Optics 
Company of Rochester, New York. 
the Transpaque was featured at the 


National Audio Visual Trade Show 


in Chicago 


transparency and 


The lranspaque projects opaque 


or transparent materials to Il 


up 





inches square like-sized seg- 
ot 


ings and similar materials. The unit 


ments maps, blueprints, draw 


has a< omplete selection of lenses in 


focal lengths from 4 inches to 40 
inches, enabling the operator to 


obtain the right size image for any 


screen at any distance. 

Tests made with the new unit 
show that it gives more lumens of 
light on the screen throughout the 
entire area of the image, than any 


other projector in its class, the man 


ulacturer states. 


The 
chased for opaque, for transparency 
table 


other components added later. 


Transpaque may be pur 


or for projection only——and 


for those who want 


* 
>. 
* 
»* 
* 


“films 


of distinction 


SAM ORLEANS PRODUCTIONS 


—EXPERIENCE SINCE 1914— 


, 


550 fifth aevenve Pg 
we ee ee , 


’ 


211 w. cumberland 


/ 


knoxville, 
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The new Cinekad 3-wheel dolly 


Cinekad Offers 3-Wheel Tripod 
Dolly for Studio Camera Use 

A collapsible, three-wheel tripod 
dolly designed es pec ially 


for easy 


mobility of cameras on location o1 


in the studio is offered by the Cine 
kad Engineering Co., 763 Tenth 
Ave... New York City 19 


Special features include three & 


heavy duty Darnell casters; rea 
wheel has a steering I-handle: and 
can be locked for straight rolling 
dolly shots: dolly provides con 
venient space for both the camera 
man and his assistant: strong built 


screw-clamps for securing tripod leg 
the ability of dolly to 
door (the spread ol 


tips to dolly : 
go through a 
tripod legs mounted on dolly meas 
ures 36°); special leg nests are fur 
nished for baby tripod. 
load of dolly is 1200 
lbs. and it weighs only 42 lbs. The 
dolly folds into a compact, easy-to 
LOx 12x36 
sturdy built carrying case. 
For 


the manufacturer. 


Carrying 


carry unit and fits into a 


literature and prices, write 


« « ‘ 


16mm CinemaScope Lens Is 
Announced by Bausch & Lomb 
A l6mm CinemaScope projection 
lens system that will adapt to all 
popular Lomm projectors has. been 
announced by Bausch & Lomb Opti 
cal Co., Rochester, N.Y. 

Phe system is a combination prime 
and anamorphic single barrel lens 
with adapter. The lens is available 
in two-inch focal length. Other focal 
lengths will be made available, if 


demand warrants, the company said. 


Horizontal Lamps 
Preface New 

Projector Designs? 
* Recent 


lamp developments an 


projection 


nounced by General 
Klectric 


Lamp Divisions indicate 


and Sylvania 
the early introduction of 
slide slidefilm 
projection equipinent 
the 


pr ine iple s em 


new and 


utilizing horizontal 
filament 
bodied in 

Wattage is 
limited to 


new lamps 
thus 


A)-watt sizes 


lar 
shown at recent photo 
graphic and audio visual 


trade shows ) 
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GEORGE M. MATHIEU 
901 GOLFVIEW TERRACE 
WINTER PARK. FLORIDA 
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Give PERMAFILM a try 
of lomm filew 


equest 


the repairing of broken eplices 


In order to 
treat a reel o 
We will be 


PS: Write 


PER 





Here's the answer to one of your greatest problems 
preserve film indefinitely. PERMAFILM does the job 
tively. Here's how 

lat PERMAFILM is applied to the gelatin side of the 


againet abrasion 


is applied to the acetate side to 


reduce the number of base scratches 


L 


Sets up a lasting guard against abrasion 
Prevents warping, buckling, curling 


Renders 


vents brittleness and curling. 


film impervious to weather 
Prevents static electricity. 


filow 
graphic quality. 


Cleans 


Or, we will treat the film for 


ice imelude 


Kates 


and perforations 


demonstrate the eflectiveness of our 


f your film free of charge 
happy to anewer any enquiries 
Very truly yours 
Ronald K 


Savin, V. I’res 


AFILM, 






you and also 


and does 


how to protect and 


it effec 


film to protect it 


slippage 


product Ww 


aervic 


on request 


guaranteed not to effect ite photo 


gallon is sufficient to treat at least 60,000 feet 
will 


cleaning rehumidification inspection and 


it at 


will gladly 


about our product and « 


tf 


117 W. 48th St., New York City 





¥ 

















































AIRPORTS IN AMERICA’S FUTURE: 


(CONTINSTCED FROM PAGHI rHIRKRTY-EIGHT) 


fact that in 1955 the country’s scheduled do 
mestic airlines transported a record-breaking 
total of more than 41 million passengers! Even 
with this overwhelming acceptance of air trans 
portation increasing with each passing year, the 
attitude of the man in the street continues to 
caus airline management serious concern, 
Picking up a telephone young Willis Player 
Public Relations Veep of the industry's organiza 
tion, The Air Transport Association, summoned 
to Washington Paul Alley, veteran newsreel edi 


tor-writer-reporter, now a producer of public 


SYMBOL OF relations films. Player said. in effect 


PROFESSIONAL Sums Up the Public Relations Objective 


We want to get across an idea. Maybe we can 
QUALITY do it with a film. We've told our story of safety 
over and over. Weve driven home the fact that 
airplanes are as sale . or safer... than any 
other form of transportation. (Except. perhaps 
the horse and sai \. We can't a x = ese 6 sponsored Coeene 
planes don't make noise, because they do. But 
weve got to make some people realize that the a great occasion if 


airplane is necessary to modern business and it’s your story aPPEALINGLY 


- , 20th century life; and that airplanes can’t oper aa 
EMPIRE PHOTOSOUND | fzpae’entefeu'ecre p> | | st omemar 


INCORPORATEO and quickly 


Alley flew from Grand Rapids, Michigan, to 


f c 
Filme or industry and television Miami. Florida. Fort Worth. Texas. and wav anne C- sine eeoeiaTes 
1920 LYNDALE AVENUE SOUTH stations. He toured the country talking with air FILM PRODUCERS 
MINNEAPOLIS 5, MINN port managers, airport officials, airlines officers 
and just plain people like himself, who were 


flying in airplanes. One thing he found was 





typi al of almost every community. When the 
airport was built, it was well outside of town. 
PRCIALIZED LABORATORY AV With increase in travel, airports served as mag 
nets. Once isolated areas now were centers of 


industrial and real estate development! Building 
mm Blow-up, Color 


BAW Negative ind 


was pushing out so rapidly, it threatened to 
strangle the airport. At the same time people 
Theatre Release Prin were damning the airport that had brought them 


’ ! > ~ ace 
from l|Oomm ore inal here n the fir ' place 


it's the Other Fellow’s Problem Or Is |? 


Specialists im The situation he found was similar to that 
thrunken film reproduction encountered by every new highway project 
kverybody wanted a new highway past the 

other fellow’s property. 
DISSOLVES, WIPES, MONTAGES Back in New York Alley turned out a seript 


outline for a 27-minute film with a surprisingly 
JOOMS, SUPERIMPOSURES 


simple vimmick, “Show people how many things COMPLETE 
AND OTHER SPECIAL FFFECTS how many people . are dependent upon 


an airport. Then show what might happen if one — ree 


' (CONCLUDED ON PAGI SIXTY-SEVEN) LABORATORY 
mm Separation | FACILITIES 


Kastman Color Intern 
made on our unique, exclusi SPECIAL SALE PRINTING 
PROCESSING «+ RE 

preciiion Triple Head printer CINE-COMPACTO oc Ss G CORDING 


All 16mm motion picture 
i : ( f ‘ » if 
Limited number of Cine-Compacto L6mm Saeed Bien 


repeater sound projectors with built-in strip service radio transcriptions 
F j L M E F F E ¢ T $ amplifier speaker light -_—-= 


and areen in a — 


or HOLLYWOOD weight compact carrying case with cover ion FILM SERVICE 
1154 North Highland Avenue $468 value SALE PRICE $195. (Quantity Ce aplal vreen PRODUCTION 


Hollywood R. Calitorni prices on request 





~ - 


224 ABBOTT ROAD 


Florman & Babb, 68 West 45th St. CAST SANSING, MICH. 
New York 26, N. Y. 


HOIlywood 9-5800 
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Parthenon Pictures Moves Into 
Own Hollywood Building 

* Parthenon Pictures, headed by 
Charles A. 
moved into its own studios at 300 
Benton Way. Hollywood 26. Cali 


fornia. The studios, converted from 


(Cap) Palmer, has 


theatrical projection to theatrical 
production, are surprisingly well 
suited to production needs. The 
building. built in the days when 


theatres had sixteen-inch brick walls. 





Parthenon's production offices and screening 
rooms are downstairs in the Temple St 


building, site of a former theatre 


and an attic with dead air space, 
plus newly added rock wool insula 
tion, to keep sound in. are perfec tly 
adapted to keeping sound out as 
well. Production hasn't yet had to 
halt for planes going overhead or 
any other outside noise. 

The studio area, consisting of 
7.200 square feet, has a concrete 
slab floor and a built-in proscenium 
arch, which has a surprising variety 
of uses in film production and an 
area for a built in pool and mini- 
ature ocean sets, etc... is ideally 
adapted to sponsored film produ 
tion. 

The stage has headroom of 22 


feet and 6 inches, plus five hatches 





Rampart main stage held eight 3-wall sets 


and 19 insert flats for recent production 





WANTED 


Saleable ideas for industrial 
and business screen produc- 
tions. Top pay for selected 
ideas. Contact 


Write Box 56-8B 
BUSINESS SCREEN 
7064 Sheridan Road, Chicago 26 
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ALONG THE PRODUCTION LINES! 


in the ceiling which can add eight 
feet to overhead shots. It is possible 
to build eight three-wall sets around 
the center crew working area. 

In short, the conversion of the 
theatre to a production stage has 
Plenty 


of ofhce, cutting room and projec 


been a remarkable SUCCESS, 


tion room space is available both 
for Parthenon's own production and 
for rental facilities. Lal 


Capital Film Service Adds 
to Staff in Production Rise 
® Increased production has resulted 
in a staff expansion at Capital Film 
Michigan, 
Robert Hunter, president, has an 


Service. East Lansing. 
nounced, 

New staff members include Dr. 
Philip Wisner, who is in charge of 
processing of film and quality 
control; Carl Williams, production 
William NN. Kirshner, 


talent director, and James Culver 


manager ; 


script writer 

Capital Film Service produces in 
dustrial, educational and trade mo 
tion pictures for factories, business 
firms and schools. The studio is 
equipped for recording, produc inp 
and color work, both as a service 
organization and in specialized film 
production jobs, Capital's labora 
tory has equipment for processing 
all types of motion picture film. Q 


Filmack Opens ‘‘Live’’ Studio 
for TV, Industrial Filming 
® The opening of a new live action 
studio for the production of filmed 
television commercials in Chicago 
Irving 
Mack, president of Filmack Studios. 
Outfitted with such new equip 


has been announced — by 


ment as the latest model 35mm 
Mitchell cameras and a complete 


Mole-Richardson 


lights, the new studio is geared to 


assortment of 


handle industrial and educational 
film projects as well as tv commer 


cial assignments. It is to be equipped 


with all necessary settings, includ 
ing permanent kitchens, living 


room, dining-room and office sets. 

The new studio is a step in a 
long-range program ol expansion 
of Filmack’s TV Mack 
said. The 38-year-old Chicago and 
New York firm 


specialized in the 


division, 


previously has 
production of 
film trailers for the motion picture 
industry. 

Located in the Filmack Building 
1327 South Wabash Ave., Chicago 
the live studio will share this struc 
I ilmac k's 


. ling, fil 
recording im 


ture with animation 


sound processing 
and editing. COMpPOsiIng room cain 
era room, music library and film 


library facilities bel 
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COMPLETE MOTION PICTURE EQUIPMENT 


RENTALS 


CAMERAS 


MITCHELL 

lémm 

35mm Standard 
35mm Hi-Speed 
35mm NC © 35mm 


BELL & HOWELL 


Standard @ Eyemo 


ARRIFLEX 


lémm © 35mm 


WALL 


35mm single system 


ECLAIR CAMERETTE 


35mm © 16/35mm 
Combination 


AURICONS 


all models single system 


Cine Kodak Special 
Maurer ® Bolex 


Blimps ® Tripods 


DOLLIES 

Fearless Panoram 
Cinemobile (CRAB) 
Plaiform © Western 
3 Wheel Portable 


FROM ONE SourRCcE 


LIGHTING 


Mole Richardson 

Bardwell McAlister 

Colortran 

Century 
BNC Cable 

Spider Boxes 

Bull Switches 
© Filmo Strong ARC.-Trouper 
10 Amps 110V AC 5000W 
2000W .750W 
CECO Cone Lites 
(shadowless lite) 
Gator Clip Lites 
Barn Doors 
Diffusers 
Dimmers 


Reflectors 


WE SHIP VIA AIR, 
RAIL OR TRUCK 


Rann C 


EDITING 


Moviolas ®@ Rewinder 


Tables ® Splicers 
Viewers (CECO) 


GRIP EQUIPMENT 


Parallels © Ladders 


2 Steps * Apple Boxes 


Scrims © Flags 


Gobo Stands 


Complete grip equipment 


SOUND EQUIPMENT 


Magnasync-magnetic film 


Reeves Magicorder 


Mole Richardson Booms and 


Perambulators 


Portable Mike Booms 
Portable Power Supplies to 


operate camera and recorder 


ruCcKER 


( AMERR CQuipment ©. 


Dept. S-8-19 - 315 West 43rd St., New York 36, N. Y. 


FRED TODARO “ake flaure wn 


CRITERION FILM LABS. 


<Gunouncin Y 


A HOM PEM Ch 


‘ Molton Dictuve LNatbovatovies 


(SUCCESSORS TO CIRCLE FILM LABS.) 


CRITERION'S new and expanded facilities offer 
COMPLETE 35mm and 16mm Laboratory Service 


* Reduction and Contact Printing * Negative Developing 


* Release Prints in color or black-and-white 


* Reversal Color Duplicates 


* Same day service for black and white 


© 24-hour service for color 


33 WEST 60 STREET 


COLUMBUS 5-2180 


NEW YORK 23, NEW YORK 











































NATIONAL DIRECTORY OF VISUAL EDUCATION DEALERS 


__ EASTERN STATES | 
* CONNECTICUT 


Rockwell Film & Projection 
Service, 182 High St., Hartford 5. 


* MASSACHUSETTS « 


Cinema, Inc., 234 Clarendon St.. 
Boston 16. 


¢ NEW JERSEY « 


Slidecraft Co., 142 Morris Ave.. 
Mountain Lakes, N. J. 


Association Filma, Inc., Broad at 
Elm, Ridgefield, N. J. 


* NEW YORK « 


Association Films, Inc., 347 


Madison, New York 17. 
Buchan Pictures, 122 W. Chip- 
pewa St., Buffalo. 
Comprehensive Service Corp., 
245 W. 55th St., New York 19. 
Crawford, Immig and Landis, 
Inc., 200 Fourth Avenue, New 
York 3, New York. 
The Jam Handy Organization, 
1775 Broadway, New York 19. 
Ken Killian Co. Sd. & Vis, Pdts. 
17 New York Ave., Westbury, 
N.Y. 

5. O. 8. Cinema Supply Corp., 
602 W. 52nd St., New York 19. 


Training Films, Inc., 150 West 
54th St.. New York 19 
Visual Sciences, 599BS Suffern. 


* PENNSYLVANIA « 
The Jam Handy Organization, 


Gateway Center, Pittsburgh 22 


he hes 


J. P. Lilley & Son, 928 N. 8rd 
St., Harrisburg. 


Lippincott Pictures, Inc., 4729 
Ludlow St., Philadelphia 39. 


* WEST VIRGINIA « 


B. 5. Simpson, 818 Virginia St., 
W., Charleston 2, PH 6.6731. 


SOUTHERN STATES 


* ALABAMA « 

Lewis M. Stone, Projector Serv- 
ice. “Specialized in Service.” 
1409 Ford Ave., Tarrant City 7 
Ala. 


* FLORIDA ¢« 
Norman Laboratories & Studio, 
Arlington Suburb, Jacksonville. 


* GEORGIA « 
Colonial Films, 71 Walton St., 
N.W., Alpine 5378, Atlanta. 
Stevens Pictures, Inc., 10) Walton 
St., N. W., Atlanta 3. 


USE THIS DIRECTORY TO LOCATE THE BEST IN EQUIPMENT 


* LOUISIANA ¢ 
Stanley Projection Company, 
211% Murray St., Alexandria. 


Stevens Pictures, Inc., 1307 Tu- 
lane Ave., New Orleans. 


Delta Visual Service, Inc., 815 
Poydras St., New Orleans 13. 
Phones: CA 8945-RA 9143. 


* MISSISSIPPI « 


Herschel Smith Company, 119 
Roach St., Jackson 110. 


* TENNESSEE ¢ 


Southern Visual Films, 687 
Shrine Bldg., Memphis. 


Tennessee Visual Education 
Service, 416 A. Broad St., Nash- 
ville. 

* VIRGINIA « 


Tidewater Audio-Visual Center, 
617 W. 35th St., Norfolk 8, Phone 
Ma 5-1371. 


MIDWESTERN STATES 


* ILLINOIS « 


American Film Registry, 24 E. 
Eighth Street, Chicago 5. 
Association Films, Ine., 561 Hill- 
grove, LaGrange, Illinois. 
Atlas Film Corporation, 
South Boulevard, Oak Park. 
The Jam Handy Organization, 
230 N. Michigan Ave., Chicago 1. 
Midwest Visual Equipment Co., 
3518 Devon Ave., Chicago 45. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5, Mo. 


1111 


* IOWA « 


Pratt Sound Films, Inc., 720 3rd 
Ave., 5.E., Cedar Rapids, lowa. 


* KANSAS-MISSOURI « 
Erker Bros, Optical Co., 908 


Olive St., St. Louis 1. 


Swank Motion Pictures, 614 N. 
Skinker Blvd., St. Louis 5. 


* MICHIGAN « 


Engleman Visual Education 
Service, 4754-56 Woodward Ave., 
Detroit 1. 


The Jam Handy Organization, 
2821 E. Grand Blvd., Detroit 11. 


Capital Film Service, 224 Abbott 
Road, East Lansing, Michigan. 


* OHIO « 
Ralph V. Haile & Associates, 


326 E. Fourth, Cincinnati 2. 


« OHIO « 


Academy Film Service Inc., 
2110 Payne Ave., Cleveland 
14, 

Fryan Film Service, 1810 E. 12th 
St., Cleveland 14. 


Sunray Films, Inc., 2108 Payne 
Ave., Cleveland 14. 


The Jam Handy Organization, 
310 Talbott Building, Dayton 2. 


Twyman Films Inc., 400 West 
First Street, Dayton. 


M. H, Martin Company, 1118 
Lincoln Way E., Massillon. 


__ WESTERN STATES _ 
* CALIFORNIA « 
LOS ANGELES AREA 
Donald J. Clausonthue Co., 1829 
N. Craig Ave., Altadena 
Coast Visual Education Co., 5620 


Hollywood Blvd., Hollywood 28. 


Hollywood Camera Exchange, 
1600 N. Cahuenga Blvd., Holly- 
wood 28. 


The Jam Handy Organization, 
1402 Ridgewood Place, Hol- 
lywood 28. 


Ralke Company, 829 S. Flower St., 


Los Angeles 17. 
S.0.S. Cinema Supply Corp., 
6331 Hollywood Blvd., Holly’d 28. 
Spindler & Sauppe, 2201 Beverly 
Bivd., Los Angeles 4. 
SAN FRANCISCO AREA 
Association Films, Inc., 799 Stev 
enson St., San Francisco. 
Westcoast Films, 350 Battery St., 
San Francisco 11. 
¢ COLORADO e« 
Audio-Visual Center, 28 bE. Ninth 
Ave.. Denver 3. 
¢ OKLAHOMA « 
Cory Motion Picture Equip- 
ment, 522 N .Broadway, Okla- 
homa City 2. 


* OREGON « 


Moore’s Motion Picture Service. 
88 N. W. 9th Ave., Portland 
9, Oregon. 

e TEXAS ¢ 
Association Films, Inc., 1108 
Jackson Street, Dallas 2. 
George H. Mitchell Co., 712 N. 

Haskell, Dallas 1. 
* UTAH « 


Deseret Book Company, 4 E. So. 
Temple St., Salt Lake City 10. 


FILMS AND PROJECTION 


Automatic Exposure Control 

| Announced by Flight Research 

| ® An electronic device for the auto- 
matic control of exposure in motion 
pictures has been announced by 
Flight Richmond, 
Va. Designed to adapt to any mo- 


Research. Ince.. 


tion picture camera and to be used 
with many lenses, the automatic ex- 
posure controller provides a new 
| tool for the professional, industrial 
and scientific photographer. 
Heart of the unit is a light-sensi- 
tive mechanism which actuates a 
motor to turn any number of lens 
aperture rings. Lenses can be 
changed readily because the flexible 
tape drive can be adjusted to fit 
many different lenses. In turret cam 
eras, more than one lens can be 
controlled at the same time by using 
one tape for each lens. An advanced 
circuit 


incorporating transistors 


provides the high sensitivity and 
wide range required for use with 
color film or the fastest black and 
white film. 

“Accent control” permits the pho- 
tographer to change the aperture 
setting from the correct value for 
the average lighting of the scene 
in order to produce the best expo- 
sure for the object of most interest. 
Response speed can be Var ied to 
meet different requirements. Speeds 
providing full travel from f-2 to £-22 
in as little as one second can be 
achieved, 

Weighing about 31% pounds, the 
It is 
114 inches long and 2 


small battery pack can be mounted 


unit is self-contained. about 
inches in 
and 


diameter. control circuit 


on the camera or used remotely. 
F&B Film Cement Samples 

* A new type of film cement for all 
16 and 35mm film, developed by a 
leading Eastern laboratory has been 
Florman & Babb, 


motion equip- 


announced by 
New York 
ment distributor. Free samples of 
to be 
effective in preventing splices from 


the cement, said especially 


pulling apart and peeling, are sent 
out on letterhead request from the 
firm at 68 West 45th Street. New 
York 36, N. Y. 


SOUND RECORDING 


at a reasonable cost 


High fidelity 16 or 35. Quality 

guaranteed. Complete studio and 

laboratory services. Color printing 
and lacquer coating 


ESCAR 
MOTION PICTURE SERVICE, 


7315 Carnegie Ave., 
Cleveland 3, Ohio 


BUSINESS SCREEN MAGAZINE 









AIRPORTS IN AMERICA’S FUTURE: 





(CONTINUED FROM PAGE SIXTY-FOUR) 


morning folks woke up and found their airport 
mysteriously closed”. 

Air Transport bought the idea and the two 
leading characters in the film fantasy were born: 
Mr. Withers, typifying the ageless forces of re- 
action who are against everything 

and Tommy, a genial young airport control 
tower operator with an astounding faculty of 
communicating with the supernatural. 

The story opens with a mythical city awaken- 
ing to a typical day. There's the normal flow of 
business toward the local airport. Arriving at 


all progress 








Whatever it is, RADIANT has it! 


The complete line of Radiant projection 
screens is the largest, most inclusive in the 
world. It ranges from tiny compact table 
models through a large series of portable 
tripod screens, wall screens, wall and ceil- 
ing screens, atomatic screens to the new 
Cinemascope type wide screens. It incor- 
porates every engineering advance, every 
screen fabric improvement that can make 
for more brilliant, convenient projection 
Write today for new RADIANT SCREEN 
GUIDE which tells how to determine type 
of screen that best fills your needs. Also for 
literature giving full details and prices on 
all Radiant Screens 


ADIAN'T 


1225 SOUTH TALMAN ~*~ CHICAGO &, ILL. 





FABULOUS NEW 
FILM CEMENT 
New York, N. Y. 


day that a revolutionary new type of film 


It was announced to- 


cement for all 16 and 35mm film has been 
developed by a leading laboratory. The 
ability of this cement to prevent splices 
from pulling apart and peeling far sur- 
passes anything previously tested. A limited 
amount has been released for consumer use 
exclusively to Florman & Babb, 68 West 
45th St., New York, N. Y. Prices quoted for 
F&B cement: 1 oz. 40c, % pt. $1.50, pt. 
$2.50. Free sample of F&B #22 sent on 


request. 
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1956 


the gate, everyone is stopped. Traffic is piled up. 
The gate is locked. The airport, apparently, is 
closed. Inside, planes stand idle, doors open, 
their crews mysteriously gone. Ticket counters 
are empty, lobbies, waiting rooms are deserted, 
Baggage, mail, packages, stand where they were 
abandoned by passengers who must have wafted 
into space. The only thing moving is the radar 
Tommy discovers 
that he, alone, is left. Naturally, this establishes 
Tommy as a “my brother talks to horses” sort 
of guy. 


sweep. In the control tower 


realizes that his erstwhile 
“friend” Mr. Withers must have had a hand in 
things. Mr. Withers materializes out of thin air 


Tommy 


and then begins Tommy's attempt to get his 
ghostly pal to re-open the airport. How Mr. 
Withers finally is convinced proves to be one of 
the highlights of the film’s message. 

When the old man finally relents and dis 
appears into space, the airport comes to life. 
Everything that was idle is on the move. People 


and things are going places . . . fast. 


New Challenge in the Rocket Flight Age 


And pointing to the fact that aviation’s cur 
rent problem is but another phase in man’s ever 
spinning cycle. Mr. Withers, himself, boards 
a modern air liner telling Tommy “not to get 
any ideas about flying to the moon ... or he'll 
be back” anothe: 


young man now back on duty in the control 


Whereupon, we discover 
tower and reading a current newspaper headline 
predicting travel by rocket ships into outer space. 

Beginning with work in the studio last March, 
the film crew travelled to Miami International 
Airport and to Amon Carter Field, Fort Worth, 
Texas, for background material. While some 
fifty local “actors” played bit parts, hundreds of 
others served as extras. Merchants of Fort Worth 
lent trucks, taxicabs, even an ambulance to the 
picture, Police sent squad cars and motorcycles. 
The Episcopal Church sent over fifty of its ladies 
and their husbands to play parts as “passengers” 
Miami recruited 20 service men, through the 
Dade County American Red Cross. The beauti 
ful nursery of millionaire Arthur Vining Davis 
served to point up the importance of air trans 
portation to the fresh flower industry 


Distribution Via Theatres, TV and 16mm 


Scheduled for release to theatres, television 
stations and, via l6mm prints, to business and 
civic organizations, Mr. Withers Stops the Clock 
is an interesting exposition in the tec hnique of 
imparting an idea... a series of ideas .. . with 
out selling a thing. Of course, if seeing so many 
airplanes going so many interesting places impels 
you to take a trip, or your local city council 
decides to extend its airport runways to 10,000 
feet, ATA will concede that the film has served 
its purpose. After all, do you get anything for 
nothing 7 Lad 
Association Films Opens New Exchange 
* Association Films, Inc. 


exchange facilities in San Francisco, located at 


has opened new film 


799 Stevenson Street. The move from the pre 
vious location at 351 Turk Street was neces 


sitated by greatly increased film shipments in 


recent years. According to W. O. Siler, manager 
working space will be nearly tripled, Other 
regional facilities are maintained in Ridgefield, 


N.J.. LaGrange, IIL. and Dailas, Texas. Sb 











Specialists in 


TELEPHOTO LENSES 


9" 230mm f3.8 


Proven Best By Leading 
Producers of Wildlife Films 


$139.50 


$312.00 
VALUE 









For All 
Standard lémm Cameras 


Used and Reeommended by Tom MeHugh 
photographer of Water Birde Vanishing 
Prairie and many others. Precision mounted in 
our lightweight focusing ( mount or Kodak 
mount. All opties coated, Cholee of Black or 
Polished Mount. Leather Case $12.50. Viewfinde 
for H&aH £18.00. Holex Oet. Mask $4.50 


SUPER POWER TELEPHOTO LENS 


15° 385mm f4.5 
$199.50 









Ps 


Made in U.S.A 


Req 
Hard Coated $370.00 Value! 


World's moat powerful telephoto lens made eape 


clally for lémm cameras, Color correction unex 
celled by any comparable lena Alao available 
with built-in Reflex Focuser (as illustrated above 
for through-the-lens focusing while shooting, at 
$54.50 extra Accessories: Lena Support for 


Holex, H&aH, Cine Special, Pathe, ete $10.50 
Gel Filter Slot, $17.00, Custom Plush-Lined Car 
rying Case, $19.50 


At Last p Quality 
Precision Instrument for 
Copying 16mm Movie Frames 


oi 





y 

New! 
Century DUPLIKIN 
oy ag ey oma 


device for copying frames of uncut 
lémm movie film onto I5mm still 


camera film. It enables you to 
make color slides or block and 
white snapshots from your favorite 
lémm movie scenes. No need to 
cut your movie film. No alteration 
of your camera is necessary. Use either doylight or artificial 
light Duptikin features its own coated optical system and 
can be weed with any |” lémm C” mount lens 


$ 5Q Complete with dust proot carrying 
Only cate and complete instructions 
Uncenditionally guaranteed 
NOW AVAILABLE! Duplikin Il, complete with built 
50 


in Apochromatic 1" lens, $59 
Used by U. $. Navy, Canadian Government, and 
leading film producers all over the world 

if there is no franchised Century Dealer 

near you, order direct from our plant 
Send today fer ovr catalog of cine accessories 
many unueval items 


CENTURY 





PHOTOGRAPHIC EQUIPMENT CO. 


10659 Burbank Bivd., Dept. & 
North Hollywood, California 












































The BUSINESS SCREEN Bookshelf 


A Numper or REePeRENCES on 
various phases of file produc 
tion and use are available to the 


sponsor and producer of audio 


visual media. These references in 
clude primers, analytical and critical 
studies, handbooks and manuals 
Volumes listed below are avail 
able by mail order from the Buss 
NESS SCREEN BOOKSHELF service al 
our Chir ago editorial headquarters 
Recommended as particularly 
helpful among the works on pro 
duction are: 
American Cinematographer 
* Hand Book and Keference 
Guide, by Jackson J. Rose, Amer 
(Ninth Edi 


pages: jasic facts on 


ican Cinematographer 
tion), 331 
photographic methods, materials 
and equipment, ($9.00) 


USE ORDER NUMBER 10! 


l6mm Sound Motion Pictures, 
* by W. H. Offenhauser, Jr., 
Inter-science Publishers, Inc., 565 
pages: a manual treatment of Lomm 
production, useful to the prof 
sional or amateur, ($11.50) 


USE ORDER NUMBER 103 


Handbook of Basie Motion Pic- 
* wre Techniques, by Emil |! 
Brodbeck, McGraw-Hill Book Com 
pany, Ine., 307 pages: \ statement 
of film production fundamentals 
($6.50) 

USE ORDER NUMBER 105 


The Recording and Reproduc- 
* tion of Sound, by Oliver Read, 
Howard W. Sams & Co., Inc., 800 
pages: A competent and thorough 
examination of sound recording in 
its several phases, ($7.95). 

USE ORDER NUMBER 106 


The Technique of Film Editing, 
° compiled by Karel Reisz, barrai 


Straus and Cudahy 


282 pages: An 
analysis of film editing problems by 
10 experienced film makers as com 
piled by Karel Reisz for the British 
Film Academy; guidance for film 
editors and television directors. 
($7.50). 
USE ORDER NUMBER 108 


Preparation and Use of Audio- 
* Visual Aids, by Haas and Pack- 
er, Prentice-Hall, Inc., 381 pages: 
Instructions and suggestions on the 
effective 


’ isual 1ids, 


preparation and use of 


($6.65). 


USE ORDER NUMBER 109 


The Dollars and Sense of Busi- 
* ness Films, by the Films Steer- 
ing Committee of the 
of National Advertisers, 126 pages: 


Association 


Analysis of the cost and circulation 
records of ] 7 


ov.UU). 


sponsored films. 


USE ORDER NUMBER 301 


TELEVISION BOOKS 
* Here are four useful new books 
on creative and technical aspects of 
television now available from the 
Bookshelf at costs noted: 


The Television Commercial, by 
® Harry Wayne McMahan 


tical manual on television advertis 


\ prac 


ing Shows how to create better 
ommercials, both from the adver 
tising and film production view 


pots Hastings House, 175 pages. 
(Sy tM) 


USE ORDER NUMBER 204 


How To Direct for Television, 
* edited by William I. Kaufman. 
Down-to-earth information and ad 
vice on the director's problems in 
live television production, Nine top 
l'V producers tell their own stories. 
Hastings House, 96 pages. ($2.50). 


USE ORDER NUMBER 205 


Staging TV Programs and Com- 
® mercials, by Robert J. Wade. A 
handbook aimed to help in solving 
the physical production problems 
of “live” television programming. 
Hastings House, 210 pages, ($6.50). 


USE ORDER NUMBER 206 


Handbook, by 

Oringel. \ complete, 

handbook on 

control in all types of broadcasting. 

Hastings House, 141 pages. ($6.50). 
USE ORDER NUMBER 207 


Audio Control 
® Robert 5 


iuthoritative audio 


BUSINESS SCREEN BOOKSHELF 


7064 SHERIDAN ROAD @ 


Please ship the following (indicate by number 


Name 
Firm or School 
Address 


City 


CHICAGO 26, 


HLLINOIS 


Total amount enclosed $ 


Zone State 


BOOKS WILL BE SHIPPED POSTPAID IF CHECK ACCOMPANIES ORDER 


“AIRMAN SMITH’ 


(CONTINUED FROM PAGE 

to the acting roles, and focusing on 
the Northrop Scorpion doing some 
aerial eye-poppers. “Airman Smith,” 
himself, is played by Ist Lt. Leonard 
P. Smith (3004th Pilot Training 
Group, Moore Field, Mission, Tex- 
as), who knows his way 


flight 


high powered planes. 


around 


ground crews, crews—and 


Employing Airman Smith as a 
prototype, the film sticks with him 
as he graduates from high school, 
enlists in the Air Force, goes through 
basic training, becomes a crew chief 
for the Force’s “most heavily armed 
interceptor,” the Scorpion, In its 
dramatized documentary format, the 
film delivers two main recruitment 
ideas: the importance of the crew 
which, serving as one with the inter 
ceptor, maintains a 24-hour alert to 
protect the nation against attack; 
the career advantages of service in 


the Air Defense Command. 


Benefits Increase Since War 
Since World War Il, the film 
points out, the airman has gained 
in prestige and tangible benefits: a 
higher pay check; higher retirement 


fund, 


proved living conditions, 60 days 


dislocation allowance, im- 
notice before reassignment, an op 
portunity to select assignments, ex- 
tensive educational advantages. The 
overseas for an 
extended tour, he can enter NCO or 
the Air 


Smith, his wife and another couple 


airman can stay 


Force Academy. Airman 
enjoying a picnic suggest that the 
security and stability of a crew 
career is conducive to family life. 

Developed by Northrop’s public 
relations department, Airman Smith 
resulted from more than a year of 
planning and production which was 
scheduled to fit 
ments at bases used for location 
A former Air Force 


man, Alan Christie, wrote the script, 


defense require 
photography. 


basing it on his own experience, 
studies on recruiting problems con 
ducted by the Air Force and uni- 
versities and conferences between 
Northrop staffers and Ai 


personnel. 


General Commends Film's Approach 

Regarding the film as a recruit 
ment tool, Brigadier General Arno 
H. Luehman, Commander of the 
500th USAF Wing, 


commented, “Everyone agrees that 


Recruiting 


the approach is ideal, entertaining, 
tasteful, and above all, factual.” 
Northrop personnel guiding the 
production were William G. Cox, 
head of Motion Pictures, Radio and 
Television; E. R. Woodworth, film 
director; Felix T. Barlow, director 


of photography; J. L. Wilkinson, 


Lt. Leonard R. Smith (Airman Smith) being 
fitted for his first dress uniform in the film 


Scene at Parks Air Force Base, Calif 


Donald Nich- 


olson and C. H. Watson. business 


aerial photographer ; 


and unit managers. 

Produced and released with the 
Air Force’s cooperation, Airman 
Smith is available on a free loan 
basis. Requests for the film should 
be made on letterhead stationary 
by a responsible representative of a 
company or organization, addressed 
to William G. Cox, Department 
1310, Plant 4, Northrop Aircraft, 
Inc., Hawthorne, California. a’ 


‘“‘THE GREAT LAND“’ 
PAGE 42) 
late in May; release prints were to 
be leaving the lab by July 1. Hu- 
ber’s production log for The Great 
Land registers: Surface travel by 
21.000 surface 
travel by railroad: 2,000 miles; air 
airliner: 10,000 
miles; by bush plane: 1,000 miles; 
l6mm Kodachrome film exposed: 
20,000 feet; film used in final print: 
approximately 975 feet; cameras 
used: 4; different lenses used: 15. 
Narrated by Maitland Jordan, 
Seattle radio man, The Great Land 
takes the viewer everywhere that 
Huber went, through the classic. 
glacial north and the new, civilized 
north, everywhere that venturesome 


(CONTINUED FROM 


highway: miles ; 


plane travel by 


travelers, business men and settlers. 
now served by moving vans, are 
able to go. Sad 
° ° P 
Colorama Print Process 
Announced by Panorama Co. 
° A new color process said to re 
produce vivid, natural color prints 
in sizes up to 40 x 60 inches from 
either positive film transparencies 
or color negatives at 1/3 the cost 
of dye transfer prints has been de. 
veloped by Panorama Color of Bur- 
bank, California. 

An adaptation of a new Eastman 
color print material, the new prints, 
called “Colorama prints,” are being 
advanced for use in point-of-pur- 
chase and show displays, salesmen’s 
presentations, wall murals and out- 
door boards. Color prints in sizes 
up to 6144 feet by 10 feet will be 
available October 1. Sod 








AT LAST! A FLEXIBLE 
EDITING MACHINE! 




























«2 ONE editing machin 
1 EDIMAC. 


, M sound 


BU)” ibs,” 


* 


GOOD LIGHTING JOB! 


(McAlister lights, 
of course! 


Send for catalog.) 


J. G@. MocAliates Isc. 
117 North McCadden Piace 


Hollywood 38, California 


Foreign Distribution 


CINEQUIPMENT INTERNATIONAL 

5880 Hollywood Boulevard 

Mollywood 28, California 
CINEQUIPMENT FILMGERATE GMBH 
) Theatinerstrasse 


Munich, Germany 
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The BUSINESS SCREEN Bookshelf 


A Numper or REererences on 
various phases of film produc 
tion and use are available to the 


sponsor and producer of audio 


visual media, The se relerences in 
clude primers, analytical and critical 
studies, handbooks and manuals 
Volumes listed below are avail 
able by mail order from the Busi 
NESS SCREEN BOOKSHELF service at 
our Chicago editorial headquarters 
Recommended as particularly 
helpful among the works on pro 
duction are: 
American Cinematographer 
* Hand Book and Reference 
Guide, by Jackson J. Rose, Amer 
(Ninth Edi 


Basix facts on 


ican Cinematographer 
tion), 331 pages: 
photographic methods, materials 
and equipment, (30,00) 


USE ORDER NUMBER 101 


lo6mm Sound Motion Pictures, 
* by W. H. Offenhauser, Jr., 
Inter-science Publishers, In« 10D 
pages: a manual treatment of Lomm 
useful to the 
sional or amateur. ($11.50) 


production, prok 


USE ORDER NUMBER 103 


* wre Techniques, by bmil | 
Brodbeck, McGraw-Hill Book Com 
pany, Inc., 307 pages: A statement 
of film production fundamentals 
($0.50) 


USE ORDER NUMBER 105 


The Reeording and Reprodue- 
* tion of Sound, by Oliver Read, 
Howard W. Sams & Co., Ine., 800 
pages: A competent and thorough 
examination of sound recording in 
its several phases. ($7.95). 

USE ORDER NUMBER 106 


The Technique of Film Editing 
* compiled by Karel Reisz, Farrar 
Straus and Cudahy, 282 pages: An 
analysis of film editing problems by 
LO experien ed film makers as com 
piled by Karel Reisz for the British 
Film Academy; guidance for film 
editors and television directors, 
($7.50), 
USE ORDER NUMBER 108 


DETACH AND MAIL WITH YOUR CHECK 


Preparation and Use of Audio- 
* Visual Aids, by Haas and Pack- 
er, Prentice-Hall, Inc., 381 pages: 
Instructions and suggestions on the 
effective 


visual-aids, ($6.65). 


preparation and use of 


USE ORDER NUMBER 109 


The Dollars and Sense of Busi- 
* ness Films, by the Films Steer- 
ing Committee of the Association 
of National Advertisers, 128 pages: 
Analysis of the cost and circulation 
records of 157 


» 00). 


sponsored films. 


USE ORDER NUMBER 301 


TELEVISION BOOKS 
* Here are four useful new books 
on creative and technical aspects of 
available from the 
Bookshelf at costs noted: 


television now 


The Television Commercial, by 
® Harry Wayne McMahan 


tical manual on television advertis 


\ prac 


ing Shows how to create better 
commercials, both from the adver 
tising and film production view 


pots Hastings House 175 pages. 


s.» (Hh) 


USE ORDER NUMBER 204 


How To Direct for Television, 
* edited by William |. Kaufman. 
Down-to-earth information and ad 
ice on the director's problems in 
live television production. Nine top 
I'V producers tell their own stories. 
Hastings House, 


U6 pages. | $2.50). 


USE ORDER NUMBER 205 


Staging TV Programs and Com- 
* mercials, by Robert J. Wade. A 
handbook aimed to help in solving 
problems 


the physical production 


of “live” television programming. 
Hastings House, 210 pages, ($6.50). 


USE ORDER NUMBER 206 


Handbook, by 
Oringel. A complete, 
handbook on 
control in all types of broadcasting. 


Hastings House 


Audio Control 
® Robert 5 


authoritative audio 


l hI] pages. ($6.50). 


USE ORDER NUMBER 207 


BUSINESS SCREEN BOOKSHELF 


7064 SHERIDAN ROAD ¢ 


Please ship the following (indicate by number 


Name 
Firm or School 
Address 


City 


CHICAGO 26, ILLINOIS 


Total amount enclosed $ 


Zone State 


BOOKS WILL BE SHIPPED POSTPAID If CHECK ACCOMPANIES ORDER 


“AIRMAN SMITH’ 


(CONTINUED FROM PAGE 38) 
to the acting roles, and focusing on 
the Northrop Scorpion doing some 
aerial eye-poppers. “Airman Smith,” 
himself, is played by Ist Lt. Leonard 
P. Smith (3004th Pilot Training 
Group, Moore Field, Mission, Tex- 
is), who knows his way 
flight 


high-powered planes 


around 


ground crews, crews and 


Employing Airman Smith as a 
prototype, the film sticks with him 
as he graduates from high school, 
enlists in the Air Force, goes through 
basic training, becomes a crew chief 
for the Force’s “most heavily armed 
interceptor,” the Scorpion, In its 
dramatized documentary format, the 
film delivers two main recruitment 
ideas: the importance of the crew 
which, serving as one with the inter 
ceptor, maintains a 24-hour alert to 
protect the nation against attack; 
the career advantages of service in 
the Air Defense Command. 


Benefits Increase Since War 

Since World War Il, the film 
points out, the airman has gained 
in prestige and tangible benefits: a 
higher pay check; higher retirement 
fund, dislocation allowance, im- 
proved living conditions, 60 days 
notice before reassignment, an op- 
portunity to select assignments, ex- 
tensive educational advantages. The 
airman can stay overseas for an 
extended tour, he can enter NCO or 
the Air 


Smith, his wife and another couple 


Foree Academy. Airman 


enjoying a pienic suggest that the 
security and stability of a crew 
career is conducive to family life. 

Developed by Northrop’s public 
relations department, lirman Smith 
resulted from more than a year of 
planning and production which was 
scheduled to fit 


ments at bases used for 


defense require 
location 


\ former Air Force 


man, Alan Christie, wrote the script, 


photography. 


basing it on his own experience, 
studies on recruiting problems con 
ducted by the Air Force and uni- 
versities and conferences between 
Northrop staffers and Ain 


personnel, 


Fore e 


General Commends Film's Approach 

Regarding the film as a recruit 
ment tool, Brigadier General Arno 
H. Luehman, Commander of the 
500th USAF Wing, 
commented, “Everyone agrees that 


Recruiting 


the approach is ideal, entertaining, 
tasteful, and above all, factual.” 
Northrop personnel guiding the 
production were William G. Cox, 
head of Motion Pictures, Radio and 
R. Woodworth, film 
director; Felix T. Barlow, directo 


W ilkinson, 


l elev sion; E. 


of photography; J. L. 


Lt. Leonard R. Smith (Airman Smith) being 
fitted for his first dress uniform in the film 


Scene ot Parks Air Force Base, Calif 


Donald Nich- 


olson and C. H. Watson. business 


aerial photographer ; 


and unit managers. 

Produced and released with the 
Air Force's 
Smith is available on a free loan 
basis. Requests for the film should 


cooperation, Airman 


be made on letterhead stationary 
by a responsible representative of a 
company or organization, addressed 
to William G. Cox, Department 
1310, Plant 4, Northrop Aircraft, 
Inc., Hawthorne, California. Ld 


‘“*‘THE GREAT LAND” 
PAGE 42) 
late in May; release prints were to 
be leaving the lab by July 1. Hu 
ber’s production log for The Great 


(CONTINUED FROM 


Surface travel by 
21.000 surface 
travel by railroad: 2.000 miles: ais 
10.000 
miles; by bush plane: 1,000 miles; 
l6mm Kodachrome film exposed : 
20,000 feet; film used in final print: 
approximately 975 feet; cameras 
used: 4; different lenses used: 15. 
Narrated by Maitland Jordan, 
Seattle radio man, The Great Land 
takes the viewer 
Huber 


glacial north and the new, civilized 


Land registers: 
highway: miles ; 


plane travel by airliner: 


everywhere that 
went, through the classic, 


north, everywhere that venturesome 
travelers, business men and settlers. 
now served by moving vans, are 
able to go. Wy 
Colorama Print Process 
Announced by Panorama Co. 
A new color process said to re 


produce vivid, natural color prints 
in sizes up to 40 x 60 inches from 
either positive film transparencies 
3 the cost 
of dye transfer prints has been de- 


or color negatives at | 


veloped by Panorama Color of Bur- 
bank, California. 

An adaptation of a new Eastman 
color print material, the new prints, 
called “Colorama prints,” are being 
advanced for use in point-of-pur- 
chase and show displays, salesmen’s 
presentations, wall murals and out- 
door boards. Color prints in sizes 
up to 61% feet by 10 feet will be 
available October |. Sade 









AT LAST! A FLEXIBLE 
EDITING MACHINE! 
































(Now, on ONE editing machine 
the McAlister EDIMAC, 
YOU 2 run 16 or 35 sound 
with 16 or 35 picture 
it's 4 machines in? 


Write for folder.) 
GOOD LIGHTING JOB! 


(McAlister lights 
of course! 


PERFECT DOLLY SHOT! 


Send for catalog.) 
( McAilister's Crab Dolly 


what e/se 


Write for folder.) 


J. G@. MoAliatexrw Kz«. 
1117 North MeCadden Place 


Hollywood 38, California 


Foreign Distribution 


CINEQUIPMENT INTERNATIONAL 

5880 Hollywood Boulevard 

Hollywood 28, California 
CINEQUIPMENT FILMGERATE GMAH 
7 Theatinerstrasse 


Munich, Germany 


TE, for the newest 


cen eetnantte een 
id y A 4 most advanced 
: ‘ lighting and 
; eo cert ett | % production equipment 
we 


—_— 








Protection 


safe tor keeping product information under 
cover until the time of impact, 
skilled in helping to get new activities prepared 
. , und implemented without disclosure, 
JAM HAND y : The Jam Handy Organization is well set uf 
, by previous program planning and experience 
+ heal, tO maintain security while getting your job done 


right and right on time 





Call the office nearest you for... Dramatizations - Visualizations - Presentations - Motion Pictures - Slidefilms - Training Assistance 
NEW YORK 19 HOLLYWOOD 28 DETROIT 11 DAYTON 2 PITTSBURGH 22 CHICAGO 1 


GATEWAY CENTER 230 NORTH MICHIGAN AVE. 


1775 BROADWAY 1402 RIDGEWOOD PLACE 2821 E. GRAND BLVD. 310 TALBOTT BLDG. 








